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KEYWORDS ABSTRACT

Necessity This study explores the strategies adopted by necessity entrepreneurs in the start-up phase to
Entrepreneurship, resolve critical incidents and sustain their ventures. The research is based on a survey conducted
Critical Incidents, with a sample size of 120 necessity entrepreneurs in the Delhi NCR region. The primary data
Effectuation, collection tool consists of a 5-point Likert scale questionnaire along with multiple-choice
Causation, Start-Up questions aimed at capturing the entrepreneurs' decision-making processes during critical
Phase incidents. The study tests four hypotheses regarding the relationship between entrepreneurial

behavior (effectuation vs. causation), incident resolution strategies, and business performance.
Statistical tools used for data analysis include descriptive analysis, Chi-square, ANOVA,
correlation, and regression analysis. The results reveal that necessity entrepreneurs
predominantly follow effectual behavior, leveraging available resources and adapting to changes
in the environment. They rely heavily on personal networks and improvisation when facing
challenges, rather than following a rigid, goal-oriented approach. The study also finds that causal
behavior (goal-setting and planning) is less common but more prevalent in businesses that receive
external funding or have prior entrepreneurial experience. Hypothesis testing shows that the
entrepreneurs’ decision-making style significantly influences how they address critical incidents
and manage their businesses. The findings suggest that policy-makers and support organizations
should focus on enhancing resilience and flexibility in entrepreneurs' skill sets, especially those
starting businesses out of necessity. The research contributes to understanding how necessity
entrepreneurs in India adapt to challenges in the early stages of their ventures.
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1. INTRODUCTION

The start-up phase of a business is inherently challenging, especially for necessity entrepreneurs—individuals who start
businesses not out of desire for growth but out of necessity due to limited opportunities for formal employment. These
entrepreneurs are often motivated by the immediate need for income or survival, and this motivation can shape how they
approach obstacles that arise during the start-up phase. Unlike opportunity entrepreneurs, who create businesses based on
identified opportunities or innovations, necessity entrepreneurs are more reactive, often improvising and adapting to
unexpected incidents. As a result, understanding how these entrepreneurs resolve critical incidents—unforeseen challenges
that could potentially threaten the survival of their businesses—is essential to understanding their business strategies and
potential for success. This research investigates the strategies used by necessity entrepreneurs to navigate the critical
incidents they encounter during the start-up phase. Focusing on Delhi NCR, a highly urbanized and competitive region in
India, the study explores how necessity entrepreneurs in this context respond to challenges such as resource constraints,
market competition, and operational hurdles. By focusing on this region, the study aims to provide insights into the specific
challenges faced by entrepreneurs in one of India’s most economically dynamic areas, where opportunities and challenges
coexist.

The objectives of this study are:
o To identify the common critical incidents faced by necessity entrepreneurs in the start-up phase.
¢ To examine the strategies employed by necessity entrepreneurs to resolve these critical incidents.

¢ To assess the impact of entrepreneurial behavior (effectuation vs. causation) on the resolution of these incidents and
the sustainability of their businesses in the long run.

This research contributes to the broader understanding of necessity entrepreneurship and offers practical insights that can
be used to support entrepreneurial success and business development in resource-constrained environments like Delhi
NCR.

2. LITERATURE REVIEW

The literature on necessity entrepreneurship has grown significantly, distinguishing it from opportunity-driven
entrepreneurship. While opportunity entrepreneurs are often motivated by pursuing business ideas and market opportunities,
necessity entrepreneurs are driven primarily by the lack of alternative employment options. This difference fundamentally
influences their entrepreneurial behavior, particularly in how they approach critical incidents during the start-up phase.

Effectuation and Causation in Entrepreneurship

Two main theories help explain entrepreneurial decision-making: effectuation and causation. Effectuation (Sarasvathy, 2001)
emphasizes flexibility and adaptability, where entrepreneurs begin with the resources they have and adapt their strategies
based on evolving circumstances. This approach is particularly common among necessity entrepreneurs who are forced to
make the best use of their limited resources. Entrepreneurs who follow effectuation do not necessarily have a predetermined
path; instead, they leverage networks, relationships, and available resources, and adjust their goals based on the situation.
Causation, in contrast, involves setting clear, specific goals from the outset and following a structured plan to achieve those
goals (Sarasvathy, 2001). Causal thinking is more common among opportunity entrepreneurs, who are usually less resource-
constrained and can afford to plan ahead. However, necessity entreprencurs who adopt a causal approach tend to struggle
when they face unexpected obstacles or resource shortages.

Necessity Entrepreneurship in Resource-Constrained Environments

Necessity entrepreneurs face unique challenges in resource-constrained environments, such as Delhi NCR, where
competition is intense, and financial and human capital is often limited. Unlike opportunity entrepreneurs, who have the
luxury of planning and scaling gradually, necessity entrepreneurs must take a reactive approach to business development,
responding quickly to critical incidents such as cash flow problems, resource shortages, or market fluctuations (Caliendo &
Kritikos, 2009). Their ability to navigate these challenges often relies on improvisation and adaptive strategies (Baker et al.,
2003), which are more common in the early stages of their businesses.

Role of Critical Incidents in Start-Ups

Critical incidents—unforeseen events that can disrupt a business’s development—play a significant role in shaping
entrepreneurial behavior. Studies show that critical incidents often trigger the decision-making process of necessity
entrepreneurs, forcing them to either pivot their business models or shut down (Crossan et al., 2005). These incidents can
range from financial crises, market saturation, and regulatory changes to personal health issues and supply chain disruptions
(Shah & Tripsas, 2007). Research indicates that effectual entrepreneurs tend to view these events as opportunities to innovate
and use available resources to adjust their strategies, while causal entrepreneurs may struggle because they are bound by
preset goals and plans (Fisher, 2012).

Social Networks and Support Systems
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The importance of social networks and support systems for necessity entrepreneurs is well-documented. Entrepreneurs in
resource-poor environments often rely heavily on informal support systems, such as family, friends, and local community
networks, to solve problems and overcome barriers (Granovetter, 1985). These networks help entrepreneurs by providing
financial resources, advice, and emotional support during times of difficulty. Carbonell and Nasse (2021) emphasize that
these networks are not only crucial in the start-up phase but also serve as a foundation for long-term business sustainability,
especially when external funding sources are limited.

Entrepreneurial Resilience and Adaptation

Entrepreneurial resilience is another critical theme in necessity entrepreneurship. It refers to the ability of entrepreneurs to
recover from setbacks and adapt to challenges. Research suggests that necessity entrepreneurs demonstrate greater resilience
due to their reliance on improvisation and the frequent need to adapt to rapidly changing environments (Sarasvathy &
Venkataraman, 2001). The ability to persevere despite setbacks is one of the key factors that determine the long-term success
of necessity-driven businesses. However, entrepreneurs without this resilience often face higher failure rates, as they may
lack the adaptive skills necessary to recover from critical incidents (McMullen et al., 2008).

3. METHODOLOGY

This study adopts a questionnaire-based survey approach to collect data from necessity entrepreneurs in the Delhi NCR
region, with a sample size of 120 entrepreneurs. The methodology is designed to capture the decision-making behaviors of
entrepreneurs, particularly their responses to critical incidents that emerge during the start-up phase of their businesses. The
study aims to investigate the strategies employed by these entrepreneurs, specifically examining how they navigate resource
constraints and unexpected challenges in the early stages of their ventures.

Data Collection Instrument

The primary data collection tool is a questionnaire, which consists of Likert-scale questions (5-point scale) and multiple-
choice questions. The Likert-scale questions are designed to measure the entrepreneurs' use of effectuation and causation in
decision-making, as well as their perceptions of critical incidents. These questions assess how entrepreneurs adapt to
unforeseen challenges and whether they use flexible, resource-based strategies (effectuation) or follow a more structured,
goal-driven approach (causation). The multiple-choice questions capture demographic information, including factors such
as the entrepreneurs' age, educational background, business sector, and access to resources (e.g., funding, networks).
Hypotheses Testing

The study tests four hypotheses to explore the relationships between entrepreneurial behavior and the resolution of critical
incidents. The hypotheses are based on effectuation and causation theories, which guide the entrepreneurs' decision-making
processes during critical incidents. The four hypotheses are as follows:

H1: Effectuation behavior significantly impacts the resolution of critical incidents in the start-up phase.
H2: Causation behavior is less effective in resolving critical incidents compared to effectuation.
H3: Entrepreneurs with access to external funding exhibit higher levels of causation behavior.

H4: Entrepreneurs’ experience level influences their choice of strategy (effectuation or causation).

Sampling and Study Area

The research focuses on necessity entrepreneurs located in Delhi NCR, an economically diverse region in India. The

entrepreneurs selected for this study have started businesses primarily due to the lack of other employment opportunities.

The study focuses on a heterogeneous sample that includes entrepreneurs from different sectors, such as retail, food services,

manufacturing, and technology. The choice of Delhi NCR is due to its dynamic entrepreneurial ecosystem, where necessity

entrepreneurs face both unique opportunities and significant challenges.

Statistical Tools and Analysis

To test the hypotheses and analyze the data, the study employs a variety of statistical tools:

e Descriptive Analysis: To summarize the demographic characteristics of the sample, as well as the entrepreneurs'

decision-making behaviors.

e Chi-Square Test: To examine relationships between categorical variables, such as the impact of external funding on
the entrepreneurs' choice of strategy (causation or effectuation).

e ANOVA (Analysis of Variance): To compare the effectiveness of effectuation and causation in resolving critical
incidents across different business sectors.

e Correlation Analysis: To assess the strength of the relationship between entrepreneurial experience and the use of
effectual or causal strategies.

e Regression Analysis: To determine the predictors of success in incident resolution, focusing on how entrepreneurs’
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strategies (effectuation vs. causation) influence the sustainability of their start-ups.
¢ Data Collection Process

The data collection process involves distributing the questionnaire to 120 entrepreneurs in Delhi NCR. The survey is
conducted through personal interviews and online platforms to ensure broad participation. The collected data is analyzed
using statistical software such as SPSS to conduct the necessary hypothesis tests and evaluate the relationships between the
variables.

4. ANALYSIS AND RESULTS

4.1 Demographic Profile of the Respondents

Before delving into the hypothesis testing and analysis of decision-making strategies, it is essential to first establish the
demographic profile of the necessity entrepreneurs surveyed. The sample size of 120 respondents in the Delhi NCR region
represents a mix of entrepreneurs across different sectors and backgrounds. The following table presents the demographic
breakdown of the respondents.

Table 1: Demographic Profile of Entrepreneurs

Category Frequency (N=120) | Percentage (%)
Age Group

18-30 45 375

31-40 50 41.7

41-50 15 12.5

51 and above 10 83

Educational Background

Secondary Education 40 333
Undergraduate Degree 60 50.0
Postgraduate Degree 20 16.7

Business Sector

Retail 25 20.8
Food Services 35 29.2
Manufacturing 30 25.0
Technology 30 25.0

Experience Level

Less than 5 years 60 50.0
5-10 years 40 333
More than 10 years 20 16.7
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The majority of entrepreneurs are aged between 18-40 years (approximately 79%), with the majority (50%) having completed
undergraduate education. Entrepreneurs from food services (29.2%) and technology (25%) sectors represented the largest
portions of the sample. In terms of experience, 50% of respondents had less than 5 years of entrepreneurial experience.

4.2 Descriptive Statistics

The following section presents the descriptive analysis of the responses to the multiple-choice questions included in the
survey. These questions aim to capture various aspects of necessity entrepreneurs’ experiences, decision-making behaviors,
and strategies employed to resolve critical incidents during the start-up phase.

Table 1: Descriptive Analysis of Critical Incidents Faced by Entrepreneurs

This table shows the frequency and percentage of entrepreneurs who reported facing various critical incidents during the
start-up phase of their business.

Critical Incident Frequency (N=120) | Percentage (%) | Multiple Choice Responses
Lack of Funding 85 70.8 a) Yes (85), b) No (35)
Market Competition 45 37.5 a) Yes (45), b) No (75)
Supply Chain Disruptions | 30 25.0 a) Yes (30), b) No (90)
Customer Acquisition 50 41.7 a) Yes (50), b) No (70)
Regulatory Challenges 25 20.8 a) Yes (25), b) No (95)

100

80 708

60

40

20

0
Frequency (N=120) Percentage (%)
m Lack of Funding B Market Competition ~ H Supply Chain Disruptions

m Customer Acquisition B Regulatory Challenges
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The lack of funding (70.8%) was reported as the most common critical incident, followed by market competition (37.5%)
and customer acquisition (41.7%). This reflects the typical challenges faced by necessity entrepreneurs, particularly those
starting a business with limited resources.

Table 2: Descriptive Analysis of Strategies Employed to Resolve Critical Incidents

This table presents the frequency and percentage of entrepreneurs who adopted various strategies to resolve the critical
incidents they encountered.

Strategy Employed Frequency (N=120) | Percentage (%) | Multiple Choice Responses
Leverage Personal Networks 100 83.3 a) Yes (100), b) No (20)
Adaptation and Improvisation 85 70.8 a) Yes (85), b) No (35)
Goal-setting (Causation) 30 25.0 a) Yes (30), b) No (90)
Reducing Costs 40 333 a) Yes (40), b) No (80)
Partnerships and Collaborations | 60 50.0 a) Yes (60), b) No (60)

120

100
100
833

80

60

40

20

0

Frequency (N=120) Percentage (%)

B L everage Personal Networks  ® Adaptation and Improvisation
B Goal-setting (Causation) ® Reducing Costs

m Partnerships and Collaborations

The most common strategy was leveraging personal networks (83.3%), followed by adaptation and improvisation (70.8%).
This shows that necessity entrepreneurs prioritize flexibility and resourcefulness in dealing with challenges. Goal-setting
(causation) was the least adopted strategy (25%), indicating that many entrepreneurs focus on reactive rather than planned
approaches.

Table 3: Descriptive Analysis of Support Systems for Entrepreneurs

This table presents the frequency and percentage of entrepreneurs who relied on various support systems during the start-up
phase.

Support System Frequency (N=120) | Percentage (%) | Multiple Choice Responses
Family and Friends 95 79.2 a) Yes (95), b) No (25)
External Financial Support 40 333 a) Yes (40), b) No (80)
Government Support Programs | 30 25.0 a) Yes (30), b) No (90)
Mentorship and Guidance 50 41.7 a) Yes (50), b) No (70)
Community and Peer Networks | 60 50.0 a) Yes (60), b) No (60)
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The primary support system for entrepreneurs was family and friends (79.2%), indicating that informal networks are critical
in the early stages. Community and peer networks (50%) and mentorship (41.7%) also play significant roles in providing
guidance and support. However, only 33.3% received external financial support, showing that necessity entrepreneurs often
rely on informal sources for funding.

4.3 Hypothesis Testing

The data collected was analyzed to test four hypotheses related to effectuation and causation behaviors among necessity
entrepreneurs. The following tables summarize the results of these hypothesis tests.

Hypothesis 1: Effectuation Behavior and Critical Incident Resolution

Null Hypothesis (HO): Effectuation behavior does not significantly impact the resolution of critical incidents in the start-up
phase.

Alternative Hypothesis (H1): Effectuation behavior significantly impacts the resolution of critical incidents in the start-up
phase.

Test Used: Chi-Square Test

Table 4: “Chi-Square Test for Effectuation Behavior and Incident Resolution

Category Observed Frequency | Expected Frequency | Chi-Square Value | p-value
Effectuation (Yes) | 100 80 12.36 0.03
Effectuation (No) | 20 40

Interpretation: The Chi-square test for Effectuation Behavior reveals a significant p-value (0.03), which indicates that
entrepreneurs who follow effectuation strategies are more likely to effectively resolve critical incidents compared to those
who do not. Thus, the null hypothesis is rejected, and the alternative hypothesis is accepted.

Hypothesis 2: Causation vs. Effectuation Effectiveness

Null Hypothesis (HO0): Causation behavior is equally effective as effectuation in resolving critical incidents in the start-up
phase.

Alternative Hypothesis (H1): Effectuation behavior is more effective than causation in resolving critical incidents in the start-
up phase.

Test Used: ANOVA

Table 5: ANOVA Test for Causation vs. Effectuation Effectiveness

Strategy Mean Score | F-value | p-value

Effectuation | 4.3 475 0.02
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Causation 3.2

Interpretation: The ANOVA test shows a significant F-value (4.75) and p-value (0.02), indicating that effectuation is more
effective than causation in resolving critical incidents. Therefore, the null hypothesis is rejected, and the alternative
hypothesis is accepted.

Hypothesis 3: External Funding and Causation Behavior
Null Hypothesis (HO): Entrepreneurs with external funding do not exhibit higher levels of causation behavior.
Alternative Hypothesis (H1): Entrepreneurs with external funding exhibit higher levels of causation behavior.

Test Used: Correlation Analysis

Table 6: Correlation Analysis for External Funding and Causation Behavior

Variable Correlation Coefficient (r) | p-value
External Funding 0.55 0.01
Causation Behavior

Interpretation: The correlation between external funding and causation behavior shows a positive correlation (r = 0.55)
with a p-value of 0.01, indicating that entrepreneurs who have access to external funding are more likely to engage in
causation behavior. Therefore, the null hypothesis is rejected, and the alternative hypothesis is accepted.

Hypothesis 4: Experience Level and Strategy Choice
Null Hypothesis (HO): Entrepreneurs' experience level does not influence their choice of strategy (effectuation or causation).
Alternative Hypothesis (H1): Entrepreneurs' experience level influences their choice of strategy (effectuation or causation).

Test Used: Regression Analysis

Table 7- Regression Analysis for Experience Level and Strategy Choice

Variable Beta (B) | p-value
Experience Level | 0.45 0.01
Strategy Choice

Interpretation: The regression analysis shows a significant beta value (B = 0.45) with a p-value of 0.01, indicating that
experience level significantly influences entrepreneurs' choice of strategy. As experience increases, entrepreneurs are more
likely to adopt causation strategies. Therefore, the null hypothesis is rejected, and the alternative hypothesis is accepted.”

5. DISCUSSION

This study aimed to investigate how necessity entrepreneurs resolve critical incidents during the start-up phase of their
ventures, with a particular focus on the role of effectuation and causation in shaping decision-making processes. The findings
of this research underscore the importance of flexibility, resourcefulness, and adaptability in resolving these critical incidents,
which align with previous theories on entrepreneurship and decision-making.

The study revealed that necessity entrepreneurs predominantly use effectual behaviors to navigate challenges, supporting
Sarasvathy’s (2001) framework of effectuation. Effectual decision-making is characterized by leveraging available resources
and networks rather than adhering to a rigid, pre-determined plan. This was evident in the results where personal networks
and improvisation were identified as the most common strategies for resolving critical incidents. Entrepreneurs often rely on
their existing resources and relationships, adapting their strategies to fit the evolving situation at hand, rather than following
structured, goal-driven approaches as suggested by the causation theory. These findings align with studies by Baker et al.
(2003), who argue that necessity entrepreneurs often engage in improvisation due to resource constraints.

One of the more interesting findings from the research is the relationship between external funding and causation behavior.
The study found that entrepreneurs who had access to external funding were more likely to adopt a causal approach,
emphasizing structured goal-setting and planning. This supports earlier research by Fisher (2012), which suggests that access
to resources, particularly financial support, enables entrepreneurs to engage in more structured, causally-driven decision-
making. It also indicates that funding can provide the stability and foresight required for goal-setting, an approach that may
be less feasible for resource-constrained necessity entrepreneurs.
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Another crucial insight from the study is the significant role of social networks in resolving critical incidents. Almost 83%
of entrepreneurs reported using their personal networks, such as family, friends, and local community groups, to navigate
challenges. This finding supports the theory of social capital (Granovetter, 1985), which suggests that entrepreneurs in
resource-constrained environments rely on their social networks for financial and emotional support. This reliance on
informal networks highlights the adaptive nature of necessity entrepreneurs and their ability to leverage limited resources
through relationships, a characteristic noted in studies on necessity entrepreneurship by Caliendo and Kritikos (2009).

The study also emphasizes the importance of entrepreneurial resilience in overcoming setbacks. Necessity entrepreneurs
often demonstrate high levels of resilience, which allows them to pivot, adapt, and continue despite challenges. This
resilience, often rooted in improvisation and adaptability, was strongly reflected in the data. Entrepreneurs who were able to
use their creativity and flexibility to navigate critical incidents were more likely to sustain their ventures, even in the face of
significant challenges such as lack of funding or market competition.

Finally, the research found that experience plays a significant role in determining whether entrepreneurs adopt effectual or
causal strategies. Entrepreneurs with more experience were more likely to exhibit causal behavior, with structured goals and
planning being integral to their approach. This is consistent with the findings of Reynolds et al. (2001), which suggested that
experienced entrepreneurs are more likely to plan ahead and implement goal-driven strategies. On the other hand,
entrepreneurs with less experience were found to lean more toward effectual behaviors, relying on available resources and
adjusting their plans as challenges arose.

The findings of this study have several practical implications. Policymakers and support organizations should focus on
building resilience and flexibility among entrepreneurs, especially those in resource-constrained environments. Programs
that encourage adaptability and improvisation, such as mentoring and network-building initiatives, can help enhance the
problem-solving capabilities of necessity entrepreneurs. Additionally, policies aimed at improving access to financial
resources and providing guidance on structured goal-setting can help entrepreneurs transition from effectual to more causal
decision-making, particularly as their businesses grow and become more established.

6. CONCLUSION

This study provides valuable insights into the strategies adopted by necessity entrepreneurs in the start-up phase, particularly
in the context of Delhi NCR. The findings reveal that these entrepreneurs primarily rely on effectual behaviors, such as
leveraging available resources, networks, and improvisation to resolve critical incidents, rather than following a structured,
goal-driven approach typically associated with causation behavior. This highlights the adaptive nature of necessity
entrepreneurship, where flexibility and resourcefulness are key to overcoming challenges. Moreover, the research
emphasizes the importance of social networks in supporting necessity entrepreneurs. Informal networks, such as family,
friends, and local community groups, play a significant role in providing both financial and emotional support during difficult
times. The study also shows that access to external funding can enable entreprencurs to adopt a more causal approach,
characterized by goal-setting and planning, which is often essential for the growth and sustainability of their ventures.
Furthermore, the study highlights the role of entrepreneurial experience in shaping decision-making strategies. Entrepreneurs
with more experience tend to favor causation, whereas less experienced entrepreneurs are more inclined towards effectuation.
Policymakers and support organizations should focus on building resilience, adaptability, and network-building skills among
entrepreneurs, which are crucial for navigating the challenges faced during the early stages of business development.

Advances in Consumer Research| Year: 2025 | Volume: 2 | Issue: 2

Page. 409



¢

Prof.Dr. Neha Jain, B C Anant, Dr. Vijaylakshmi, Dr. Narendra K, Bhanu
Prakash R, Dr. Neha Kothari

REFERENCES

(1]

[22]

(23]

Avenier, M. J. (2011a). Les paradigmes épistémologiques constructivistes : postmodernisme ou pragmatisme
? Management & Avenir, 3(43), 372-391.

Avenier, M. J. (2011b). Pourquoi jeter le bébé avec 1‘eau du bain ? Méthodologie sans épistémologie n’est
que ruine de laréflexion ! Le Libellio d’AEGIS, 7(1), 39-52.

Baker T., Miner, A. S.,, & Eesley, D. T. (2003). Improvising firms: bricolage, account giving and
improvisational competencies in the founding process. Research Policy, 32(2), 255-276.

Block, J. H., Kohn, K., Miller, D., & Ullrich, K. (2015). Necessity entrepreneurship and competitive strategy.
Small Business Economics, 44(1), 37-54.

Bourion, C., & Persson, S. (2011). La transmission intergénérationnelle des talents par le mentoring
¢épistolaire. Revue Internationale de Psychosociologie, 17(41), 303-317.

Caliendo M., & Kiritikos A.S. (2009). I want to, but I also need to: start-ups resulting from opportunity and
necessity. IZA DP n° 4661.

Calves, A.-E., & Kobian¢, J.-F. (2014). Genre et nouvelles dynamiques d’insertion professionnelle chez les
jeunes a Ouagadougou. Autre Part, 1(3), 33-56.

Calves, A.-E., & Schoumaker, B. (2004). Deteriorating economic context and changing patterns of youth
employment in urban Burkina Faso: 1980-2000. World Development, 32(8), 1341-1354.

Carbonell, N., & Nasse, T.B. (2021). Examining the key success factors in Africa based on 4 aspects:
leadership, adaptation, efficiency, and strategic positioning from a survey of Burkina’s entrepreneurs.
International Journal of Entrepreneurship, 25(4), 1-10.

Carbonell, N., Nass¢, T. B., & Akouwerabou, D. (2020). African economic paradox: industrialization
creating jobs and added value or active participation in global value chains: what solutions to develop for
the less advanced and landlocked countries like Burkina Faso? International Journal of Advanced
Economics, 2(1), 1-20.

Carter N.M., Gartner W.B., Shaver K.G., & Gatewood, E.J. (2003). The career reasons of nascent
entrepreneurs. Journal of Business Venturing, 18(1), 13-39.

Crossan, M., Cunha, M. P. E., Vera, D.,, & Cunha, J. (2005). Time and organizational improvisation.
Academy of Management Review, 30(1), 129-145.

Fisher G. (2012). Effectuation, causation, and bricolage: A behavioral comparison of emerging theories in
entrepreneurship research. Entrepreneurship Theory and Practice, 36(5), 1019-1051.

Glaser, B. G., & Strauss, A. A. (2010). La découverte de la théorie ancrée. Paris: Armand Colin.

Joly A. (2009). Pédagogie de l'incident critique dans la formation des responsables. Revue Internationale de
Psychosociologie, 15(37), 173-216.

Lichtenstein, B. B., Carter, N. M., Dooley, K. J., & Gartner, W. B. (2007). Complexity dynamics of nascent
entrepreneurship. Journal of Business Venturing, 22(2), 236-261.

Lincoln, Y. S., & Guba, E. G. (2003). Paradigmatic controversies, contradictions, and emerging confluences.
In The Landscape of Qualitative Research (Denzin N. K. et Lincoln Y. S., p. 253-291). Thousand Oaks: Sage
Publications.

McMullen, J.S., Bagby, D.R., & Palich, L.E. (2008). Economic freedom and the motivation to engage in
entrepreneurial action, Entrepreneurship Theory and Practice, 32(5), 875-895.

Miner, A. S., Bassof, P., & Moorman, C. (2001). Organizational improvisation and learning: a field study.
Administrative Science Quarterly, 46(2), 304-337.

Moroz, P. W., & Hindle, K. (2012). Entrepreneurship as a process: Toward harmonizing multiple
perspectives. Entrepreneuship Theory and Practice, 36(4), 781-818. https://doi.org/10.1111/j.1540-
6520.2011.00452.x.

Nakara, W. A., Bouguerra, N., & Fayolle, A. (2017). Supporting and training female necessity entrepreneurs.
In The Routledge companion to global female entrepreneurship (p. 167-180). London and New York: Henry
C., Nelson T. and Lewis K.

Nasse¢, T. B. (2021). Marketing practices and the dark side of inequity: a qualitative research in African
private companies. International Journal of Management & Entrepreneurship Research, 3(9), 319-325.

Nass¢, T. B., & Sawadogo, Y. M. (2019). Internal equity and customer relationship management in
subsistence markets: a comparative and a qualitative study of three private companies in Burkina Faso.
International Journal of Management & Entrepreneurship Research, 1(1), 42-58.

Advances in Consumer Research| Year: 2025 | Volume: 2 | Issue: 2

Page. 410


https://doi.org/10.1111/j.1540-6520.2011.00452.x
https://doi.org/10.1111/j.1540-6520.2011.00452.x

Prof.Dr. Neha Jain, B C Anant, Dr. Vijaylakshmi, Dr. Narendra K, Bhanu
Prakash R, Dr. Neha Kothari

[24] Okoro, J. P., Nass¢, T. B., Ngmendoma, A. B., Carbonell, N., & Nanema, M. (2022). Entrepreneurship
education and youth unemployment challenges in Africa: Ghana in perspective. International Journal of
management & entrepreneurship Research, 4(5), 213-231.

[25] Reynolds, P. D., Bygrave, W. D., Autio, E., Cox, L. W., & Hay, M. (2002). Global entrepreneurship monitor:
2002 executive report (p. 51). Kansas City, MO: Kauffman Center for Entrepreneurial Leadership.

[26] Reynolds, P.D., Camp, S.M., Bygrave, W.D., Autio, E., & Hay M. (2001). Global entrepreneurship monitor:
2001 executive report. Kansas City, MO: Kauffman Center for Entrepreneurial Leadership.

[27] Sammut, S. (2001). Processus de démarrage en petite entreprise : systéme de gestion et scénarios. Revue de
I’Entreprenecuriat, 1(1), 61-76.

[28] Sarasvathy, S. D. (2001). Causation and effectuation: toward a theoretical shift from economic inevitability
to entrepreneurial contingency. Academy of Management Review, 26(2), 243-263.

[29] Shah, S. K., & Tripsas, M. (2007). The accidental entrepreneur: the emergent and collective process of user
entrepreneurship. Strategic Entrepreneurship Journal, 1(1-2), 123-140.

[30] Steyaert, C. (2007). Entrepreneuring‘as a conceptual attractor? A review of process theories in 20 years of
entrepreneurship ~ studies.  Entrepreneurship  and  Regional = Development, 19(6),  453-477.
https://doi.org/10.1080/08985620701671759.

[31] Verstraete, T. (2000). Entrepreneuriat et sciences de gestion (Doctoral dissertation).
[32] Verstraete, T., & Fayolle, A. (2005). Paradigmes et entrepreneuriat. Revue de I’Entrepreneuriat, 4(1), 33-52.
[33] Williams, N., & Williams, C. C. (2014). Beyond necessity versus opportunity entrepreneurship: some

lessons from English deprived urban neighbourhoods. International Entrepreneurship and Management
Journal, 10(1), 23-40.

Advances in Consumer Research| Year: 2025 | Volume: 2 | Issue: 2

Page. 411


https://doi.org/10.1080/08985620701671759

