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ABSTRACT
Purpose
This study examines the effects of Tax Awareness, Technological Factors, and Trust in
Government on Taxpayer Compliance among individual business taxpayers in Gorontalo
Province, Indonesia, and investigates whether Balata Yipilo Cultural Values moderate these
relationships within a local cultural setting.
Design/methodology/approach
A quantitative design with SEM-PLS (SmartPLS 4.1.1.1) is employed using Likert-scale
questionnaire data from 202 individual business taxpayers (MSMEs). The measurement and
structural models are assessed using standard PLS-SEM criteria (reliability, convergent and
discriminant validity, VIF, and SRMR), and hypotheses are tested through bootstrapping.
Findings
The model is adequate: all constructs are reliable and valid, free from harmful collinearity, with
a moderate-strong explanatory power for Compliance (R? = 0.53). Tax Awareness and
Technological Factors have positive and significant effects on Taxpayer Compliance, whereas
Trust in Government is not significant. All interactions between Balata Yipilo and the three
independent variables fail to support the moderation hypotheses; one interaction is statistically
significant but carries a negative coefficient and is therefore also rejected. These results indicate
that compliance is primarily driven by taxpayers’ awareness and the supportiveness of tax-
related technology, while Trust in Government and Balata Yipilo operate more as normative and
institutional background conditions than as statistical amplifiers of the observed relationships.
Research limitations/implications
The study is limited to business taxpayers in a single province, uses a cross-sectional design, and
relies on self-reported perceptions, so generalization should be made cautiously. Practically, tax
authorities and local governments should prioritize programs that enhance tax awareness,
improve the reliability and usability of tax technology systems, and build public trust, while
integrating Balata Yipilo values into tax education and services as an ethical and cultural
foundation for compliance.
|Originality/value
This research provides recent empirical evidence on tax compliance among business taxpayers
in a culturally distinctive region, combining psychological, technological, governmental trust,
and cultural factors within a single SEM-PLS framework. It enriches context-sensitive tax
compliance theory and offers guidance for culturally responsive tax policy design
Keywords:-Tax Awareness; Technological Factors; Trust in Government; Balata Yipilo
Cultural Values; Taxpayer Compliance.

INTRODUCTION

Tax compliance is the main foundation for the
sustainability of a modern taxation system and the fiscal
independence of a country. In the context of Indonesia, the
level of taxpayer compliance remains a serious challenge
faced by the government, particularly the Directorate
General of Taxes (DGT)[1], [2]. Although tax revenue
continues to increase from year to year, Indonesia's tax
ratio to gross domestic product (GDP) is still relatively
low compared to other ASEAN countries[3], [4] This
condition reflects that public awareness of taxation is not
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yet fully optimal in supporting sustainable state revenue.
Tax compliance is not only influenced from fiscal and
administrative policies, but also from psychological,
social, and cultural dimensions that make up taxpayer
behavior [5].Taxpayer compliance is also a major factor
in increasing state tax revenue, which contributes
significantly to the national economy. However, low
levels of taxpayer compliance are often an obstacle to
optimizing tax revenue.[6], [7]

One factor believed to have a significant impact on
compliance is taxpayer awareness. Taxpayer awareness
reflects an individual's understanding, desire, and moral
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awareness to fulfill their tax obligations without the need
for external coercion. Research shows that tax awareness
has a positive and significant effect on taxpayer
compliance, both partially and simultaneously ([8]. Other
studies also reinforce that the implementation of an e-
filing system and a high level of awareness can
significantly increase taxpayer compliance ([9]. In
addition, research on individual taxpayers shows that tax
awareness plays an important role in improving formal
compliance, which is the main basis for tax reporting and
payment ([10]. Therefore, increasing taxpayer awareness
through tax education, socialization, and good fiscal
service support is an important strategy in encouraging
higher compliance rates, so that the state's revenue targets
from this sector can be optimally achieved.

Meanwhile, according to [11], all elements of the
electronic taxation system (e-Filing, e-Billing, e-SPT, e-
Registration) have a positive and significant effect on the
compliance of individual taxpayers. Similar findings were
also reported by [12], where the perception of the ease and
usefulness of e-Filing was proven to contribute directly to
increased compliance. Both studies show that even though
taxation technology has been improved, not all taxpayers
are able to utilize the technology optimally due to
constraints in digital literacy, trust in the system, and
resistance to change. [13] in a cross-country study stated
that the level of trust in public institutions is positively
correlated with the level of tax morale. However, [14]
show that trust in the government is not strong enough to
influence compliance if it is not accompanied by
exemplary behavior and transparency in public policy.
This means that the influence of trust on compliance can
be contextual and influenced by social and cultural norms
in society.

In recent years, the government has implemented various
policy innovations and digitized taxation services to
improve taxpayer compliance. The use of information
technology such as e-filing, e-billing, and e-forms has
become an important milestone in the modernization of
tax administration. However, technological advances do
not automatically improve compliance if they are not
accompanied by tax awareness and public trust in the
government as the manager of public funds. Tax
awareness reflects individuals' moral understanding and
social responsibility towards contributing to development,
while trust in the government plays a role in fostering
confidence that taxes paid are managed fairly and
transparently.

The province of Gorontalo has recorded a significant
increase in the number of individual taxpayers who own
businesses from year to year, which has been a major
driver of the regional economy. However, despite rapid
growth in the number of individual taxpayers who own
businesses, the level of tax compliance shows an alarming
trend. Based on data from the Gorontalo Regional Office
of the Directorate General of Taxes (DJP), the number of
individual taxpayers who report their Annual Tax Returns
(SPT) has decreased from year to year.

The growth of individual taxpayers who own businesses
in Gorontalo Province shows significant figures but is
followed by a sharp decline in tax compliance. Based on
data obtained from the Gorontalo Tax Office, in 2022
there were 284,671 individual taxpayers who owned

businesses, with 32,864 of them fulfilling their tax
obligations. However, this figure declined significantly in
2023, with only 15,617 individual taxpayers paying taxes,
even though the number of individual taxpayers who own
businesses increased to 301,887. A further decline
occurred in 2024, with only 12,241 taxpayers paying
taxes, while the number of individual taxpayers who
owned businesses reached 320,043. This decline in
compliance reflects a widening gap between the growth in
the number of individual taxpayers who own businesses
and the low level of tax compliance. This could be due to
various factors, including a lack of understanding of tax
obligations, limited access to technology, and low levels
of trust in the government, which influence taxpayers'
attitudes toward their tax obligations.

Furthermore, tax compliance behavior is also greatly
influenced by cultural values that are alive and thriving in
society. In the context of Gorontalo Province, the local
culture of Balata Yipilo is one of the sources of values that
shape the social character of the community. Balata Yipilo
emphasizes the principles of decisiveness in decision-
making, scientific insight, and respect for law and
customs. These values have been deeply internalized in
the social life of the Gorontalo community, known as
“Serambi Madinah,” where customs and Sharia law
coexist in the social system.

However, previous studies have shown mixed results
regarding the role of culture as a moderating factor in the
relationship between psychological factors and tax
compliance behavior. In a culturally homogeneous
context such as Gorontalo, the role of local values tends
to be a stable and uniform collective norm, so it does not
always emerge significantly as a differentiating factor
between individuals. This raises an interesting question:
do cultural values such as Balata Yipilo function as a
moderator of the relationship between awareness, trust,
and technology towards compliance, or do they work as a
normative foundation that unifies taxpayer behavior at the
community level?

LITERATURE REVIEW

Work This study is based on the Theory of Reasoned
Action (TRA) and Theory of Planned Behavior (TPB),
which explain that individual behavior is determined by
the intention to act, which is influenced by attitudes,
subjective norms, and perceived behavioral control [15].
In the context of tax compliance, tax awareness reflects
individuals' moral attitudes and understanding of fiscal
obligations, as well as their trust in the government in
relation to legitimacy and social norms. Empirical
findings also support the influence of tax awareness on
compliance. Research by [16] shows that tax awareness
has a significant positive effect on the compliance of
MSME taxpayers at the Metro Tax Office. However, not
all studies show consistent results. [17] reported that
awareness did not have a significant effect on compliance
with Land and Building Tax (PBB) payments, indicating
that in certain contexts, tax awareness does not necessarily
directly encourage compliance, which opens up
opportunities for the involvement of contextual or
moderating variables.

Individual taxpayers in Gorontalo Province must be aware
of their tax obligations, given the limited capacity for tax
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literacy and the community's attachment to local values.
Taxpayers who recognize that paying taxes is a moral
obligation, in addition to a formal legal obligation, are
more likely to fulfill their tax obligations voluntarily.
Therefore, taxpayer awareness must be able to encourage
compliance with tax obligations. Thus, the hypothesis
proposed is:

H1: Tax awareness has a positive effect on the compliance
of individual taxpayers in Gorontalo Province.
Technological factors also play a significant role in the
modernization of tax administration. The use of digital
systems such as e-filing and e-billing increases efficiency
and transparency, thereby encouraging compliance [18];
[19]. Theoretically, the use of technology is related to the
Theory of Planned Behavior, which emphasizes that
individuals' intentions and behaviors are influenced by
their perceptions of the ease, benefits, and control over
their actions [15]. In other words, positive perceptions of
electronic systems will increase taxpayers' tendency to
voluntarily comply with their tax obligations. Empirical
evidence supports the role of technology in improving
compliance. [11] showed that all elements of the e-tax
system have a positive and significant influence on the
compliance of individual taxpayers. Similar results were
found by [12], who stated that perceptions of the ease and
usefulness of e-Filing directly contribute to increased
compliance. For individual taxpayers in Gorontalo
Province, technological factors are very important in
encouraging compliance among individual taxpayers who
own businesses, given the challenges in understanding tax
obligations and limited access to information. The
implementation of an electronic system that is accessible,
secure, and reliable is believed to increase compliance
while supporting the effectiveness of tax administration.
Based on the conceptual framework and empirical
findings, the hypothesis proposed in this study is:

H2: Technological factors have a positive effect on the
compliance of individual taxpayers in Gorontalo
Province.

Trust in the government is taxpayers' perception of the
integrity, fairness, and ability of the government to
manage public funds and run the taxation system
effectively and accountably [20]. This trust is an
important psychological foundation in determining
citizens' attitudes toward fulfilling their tax obligations.
When the public believes that the government uses taxes
fairly and responsibly, they are more motivated to comply
voluntarily. The influence of trust on compliance can be
explained through legitimacy theory and social exchange
theory. In legitimacy theory [21], compliance with
authorities, including the government, is driven more by
the belief that these authorities act fairly and legitimately
than by fear of sanctions. Meanwhile, from the
perspective of social exchange theory, citizens consider
their compliance with taxes to be a form of exchange for
the benefits they receive from public services entrusted to
the government [22]. Therefore, trust forms the basis of
the social relationship between the state and its citizens in
the fiscal context. Previous studies support the view that
trust in the government influences the level of tax
compliance. [23] assert that trust in public institutions

correlates positively with high levels of tax morale and
voluntary compliance. [14]) also reinforce this finding,
stating that trust in government institutions is one of the
important determinants in improving long-term
compliance. For individual taxpayers in Gorontalo
Province, trust in the government is crucial, given that
most small businesses are highly dependent on
government policies, whether in terms of fiscal incentives,
guidance, or regulations. A government that is perceived
as fair, transparent, and responsive will increase the
legitimacy of the taxation system and encourage voluntary
compliance from taxpayers. Based on the above
description, the hypothesis proposed is:

H3: Trust in the government has a positive effect on the
compliance of individual taxpayers in Gorontalo
Province.

Local cultural values often form the basis for how
individuals respond to social and legal obligations,
including taxation. In Gorontalo society, there is a local
wisdom known as Balata Yipilo, which encompasses
three main values, namely: Mototoheto to hilawo
(firmness in decision-making), Mototoheto to ilimu
(openness to knowledge), and Mototoheto to buto'o
(respect for law and customs). These values represent the
internalization of cultural norms that can shape the
character of citizens in social life, including in responding
to government policies and tax obligations. High tax
awareness does not necessarily encourage compliance if it
is not reinforced by individual internal values [24]. In a
society that upholds values such as mototoheto to hilawo,
awareness of tax obligations will be reinforced by moral
steadfastness and a strong stance to do what is considered
right, including paying taxes. Based on the above
description, the hypothesis proposed is:

H4: Balata Yipilo cultural values moderate the influence
of tax awareness on personal taxpayer compliance in
Gorontalo Province.

Technological advances, particularly in the form of
electronic taxation systems such as e-Filing, e-Billing, e-
SPT, and e-Registration, have had a positive impact on
taxpayer compliance by increasing efficiency and
transparency in tax reporting and payment [11]. However,
despite the convenience offered by technology, factors
such as digital literacy, trust in the system, and resistance
to change remain challenges that hinder taxpayers from
making optimal use of electronic taxation systems.
Theoretically, the influence of technological factors on tax
compliance can be understood within the framework of
the Theory of Planned Behavior [15], which states that
individual intentions and behaviors are influenced by
perceptions of the ease, benefits, and control over the
actions taken. The use of taxation technology can
facilitate taxpayer compliance if they have a positive
perception of the ease and benefits of the technology.
However, the influence of this technology can be affected
by socio-cultural factors, particularly deep-rooted cultural
values within society. For individual taxpayers in
Gorontalo Province, the cultural values of Balata Yipilo,
which contain principles such as mototoheto to buto'o
(respect for the rule of law) and mototoheto to adati
(adherence to customs), can serve as moderating factors
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that strengthen the influence of technology on tax
compliance. These values encourage taxpayers to respect
regulations and use technology in a more responsible and
transparent manner. Thus, Balata Yipilo can strengthen
the positive impact of technology on taxpayer compliance
by shaping behavior that is more compliant with tax
obligations, in line with the legal and customary norms
that apply in Gorontalo society. Based on this description,
the hypothesis proposed in this study is:

HS5: Balata Yipilo cultural values moderate the influence
of technological factors on personal taxpayer compliance
in Gorontalo Province.

In tax compliance theory, trust in fiscal authorities is a
variable that influences taxpayer behavior. The Slippery
Slope Framework theory developed by [25] states that tax
compliance can be built through two approaches: power
of authority and trust in authority. When taxpayers believe
that the government performs its duties fairly,
accountably, and transparently, compliance will increase
voluntarily without pressure or coercion. Trust in the
government will have a greater impact if individuals or
community groups have a strong value foundation. In this
cultural value, openness to knowledge and information
(mototoheto to ilimu) makes individuals more receptive to
the government's narrative, so that trust truly encourages
compliance. Based on the above description, the
hypothesis proposed is:

He6: Balata Yipilo cultural values moderate the influence
of trust in the government on the compliance of individual
taxpayers in Gorontalo Province.

The development of hypotheses in this study can be
illustrated as shown in Figure 1 below:

Kiaddacan Pajak (X1

@

Faknes Tobnabsgi (2]
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Nilal Badueys Saleta Yiplls (2)

Figure 1. Research Model
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RESEARCH METHODOLOGY

This study uses an explanatory quantitative approach with
the aim of testing the causal relationship between
variables and measuring the magnitude of direct and
moderating effects between constructs in the proposed
conceptual model. The analysis was conducted using the
Structural Equation Modeling—Partial Least Squares
(SEM-PLS) method through SmartPLS software version
4.1.1.1, because this method is capable of testing complex
models with a large number of indicators and constructs,
and can be used on non-normal data distributions with
moderate sample sizes [26]. The research population
consisted of individual taxpayers who were micro, small

and medium enterprises (MSMEs) in Gorontalo Province
registered with the Gorontalo Tax Office (KPP). A sample
of 202 respondents was taken using purposive sampling,
with the criteria being taxpayers who were actively
running a business and had fulfilled their tax obligations
for at least the last two years. All respondents came from
various regions in Gorontalo Province, namely Gorontalo
Regency with 41 respondents, Gorontalo City with 37
respondents, Boalemo Regency with 32 respondents,
Pohuwato Regency with 34 respondents, Bone Bolango
Regency with 28 respondents, and North Gorontalo
Regency with 31 respondents. Table 1 presents the
characteristics of the respondents in detail.

Table 1. Details of Respondent Distribution among
Individual Taxpayers Province/City/Regency

Region Respondend
Gorontalo Regency 41
Gorontalo City 37
Boalemo Regency 32
Pohuwato Regency 34
Bone Bolango Regenct 28
North Gorontalo Regency 31

Data was collected through the distribution of a five-point
Likert scale questionnaire (1 = strongly disagree to 5 =
strongly agree), which was compiled based on the
indicators of each research variable. The research
instrument consisted of five latent constructs, namely Tax
Awareness (X1), Technology Factors (X2), Trust in the
Government (X3), Taxpayer Compliance (Y), and Balata
Yipilo Cultural Values (Z) as a moderating variable. Tax
Awareness was measured through 12 indicators
describing understanding, responsibility, and social
awareness of taxes. Technology Factors were measured
with 14 indicators assessing the ease, speed, and reliability
of technology-based taxation systems. Trust in the
Government is measured through 13 indicators that reflect
the honesty, transparency, and credibility of tax
management. Taxpayer Compliance consists of nine
indicators that measure formal and material compliance,
while Balata Yipilo is measured through four indicators
that describe assertiveness, social responsibility, and
respect for law and customs.

Data analysis was conducted in two stages. The first stage
was the evaluation of the measurement model (outer
model), which included testing convergent validity
through outer loading values and Average Variance
Extracted (AVE), testing reliability through Cronbach's
Alpha and Composite Reliability, and testing discriminant
validity through the Fornell-Larcker and Cross Loading
criteria. The second stage is the evaluation of the
structural model (inner model), which includes examining
the Variance Inflation Factor (VIF) value to ensure that
there is no multicollinearity, testing the coefficient of
determination (R?), testing the effect size (f*), testing the
predictive relevance (Q?), and hypothesis testing through
the bootstrapping procedure with a significance level of
5% (p < 0.05). The model analysis results show that all
indicators have outer loading values above 0.70,
Cronbach's Alpha and Composite Reliability above 0.70,
and AVE above 0.50, indicating that the constructs used

Advances in Consumer Research

560



How tocite : Rizka Yunika Ramly, Ridwan, Moh.Igbal, Muhammad Ilham Pakawaru, Taxpayer Compliance Based on Tax
Awareness, Technological Factors, and Trust in the Government with Balata Yipilo Cultural Values as Moderators”. Advances in

Consumer Research. 2026;3(2): 557-567

are reliable and valid. The VIF values ranged from 1.36 to
4.09, indicating that the model was free from
multicollinearity issues. The model also met the goodness
of fit criteria with an SRMR value <0.08 and an NFI close
to 1, meaning that the model was suitable for further
interpretation.

RESULTS AND DISCUSSION

A. Measurement Model Analysis Results

The results of the measurement model evaluation (outer
model) show that all constructs in this study have met the
validity and reliability criteria recommended by Hair et al.
(2019). The outer loading values for all indicators are
above 0.70, which means that each indicator has a strong
contribution in explaining its respective latent construct.
The Average Variance Extracted (AVE) values for all
constructs were also above 0.50, indicating that more than
50% of the indicator variance was explained by the
construct it represented. The reliability test produced
Cronbach's Alpha and Composite Reliability values
greater than 0.70, indicating that all constructs have good
internal consistency. In addition, the results of the
discriminant validity test using the Fornell-Larcker
criteria show that the square root of the AVE of each
construct is greater than the correlation between other
constructs, meaning that each construct is unique and does
not overlap with others.

Multicollinearity testing was also conducted to ensure that
there was no excessive correlation between indicators or
between latent variables. The Variance Inflation Factor
(VIF) values for all constructs ranged from 1.36 to 4.09,
which is still below the tolerance limit of 5, so the model
was declared free from multicollinearity issues. Overall,
the outer model analysis results show that all constructs
meet the requirements of convergent validity,
discriminant validity, and composite reliability, making
them suitable for use in structural model analysis.

B. Descriptive Statistics of Research Variables

Descriptive statistical analysis of research variables aims
to present an empirical description of the collected data.
The measures presented include the minimum, maximum,
mean, and standard deviation values, both in the
theoretical and actual ranges. The following is a
description of the research variables presented in Table 2.

Tabel 2. Deskriptif Variabel
Teoritis Aktual

Variable | M | M | me | M | M | mea
in |{ax |an |in |ax | n

Taxes 1 5 3 2. |5 4.08 | 0.06

SD

Awarene 17 125 436
Ss

Technol | 1 5 3 1. |5 4.07 | 0.01
ogical 5 086 | 542
Factorial

Trust in

1 4.713.88 | 0.02

Govern 1 5 3 31 |7 200 559
ment

Taxpaye | 1 5 3 2. |5 4.26 | 0.00
r 22 467 512
Complia

nce
Value of
Cultural | 5 3 2. 5 4.25 |0.00
Balata 67 589 366
Yipilo

The table shows that all variables are above the theoretical
mean of 3 (moderate/neutral category). The actual average
tax awareness score of 4.08125 (range 2.17-5) indicates
that respondents have high tax awareness. The technology
factor is also rated highly with a mean of 4.07086 (range
1.5-5), so it can be concluded that technological support
in the taxation process is considered adequate. Trust in the
government has an average of 3.88200 (range 1.31-4.77),
which means that respondents tend to trust the
government even though the variations in their answers
are slightly more diverse. Taxpayer compliance shows the
highest value with a mean of 4.26467 (range 2.22-5),
describing an excellent level of compliance. Meanwhile,
Balata Yipilo cultural values have a mean of 4.25589
(range 2.67-5), indicating that the internalization of these
local cultural values is quite strong among respondents;
the small standard deviation values for all variables
indicate relatively homogeneous responses.

Convergent Validity

Loading Factor

The output of the outer loading estimation is measured
from the correlation between the indicator (instrument)
score and its construct (variable). An indicator is
considered valid if it has a correlation value above 0.70. If
there are indicators that do not meet this requirement, they
must be discarded.

The results of the first stage of convergent validity testing
show that the Tax Awareness (X1) and Technology
Factors (X2) constructs still contain a number of
indicators with outer loadings below the >0.70 criterion
(KS1-KS4, KS7, KS9, KS11, KS12, and FT3, FT4, FTS,
FT6, FT9, FT13), so these items were deemed unable to
adequately represent the construct and had to be
eliminated. Conversely, Trust in the Government (X3)
and Taxpayer Compliance (Y) have shown strong
measurement performance, as all indicators for each
construct are above 0.70, ranging from approximately
0.706-0.835 for X3 and 0.730-0.791 for Y, indicating
good consistency and adherence to the latent construct. In
the Balata Yipilo Cultural Values (Z), several indicators
such as BY1, BY2, BY6, BYS, and BY9 are still below
the threshold of 0.70, so they are considered not strong
enough to reflect the construct. Based on these findings,
all indicators X1, X2, and Z that did not meet the outer
loading limit were then removed from the model, and re-
estimation was carried out in the second stage so that the
remaining indicator configuration consistently met the
convergent validity criteria. Figure 2 shows the results of
the outer loading convergent validity test in Stage 1:
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Figure 2. results of the outer loading convergent
validity test in Stage
This step was followed by re-estimating the model in the
second stage of convergent validity testing to obtain a
more solid indicator configuration that consistently met

the convergent validity criteria. Figure 3 shows the second
stage of convergent validity testing:

|
\
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Figure 3. results of the outer loading convergent
validity test in Stage 2

Latent Variable Correlation

The results of the discriminant validity test using the
Fornell Larcker criteria show that all constructs in the
model have met the requirements. Tax Awareness (X1)
has a higher YVAVE of 0.775 than its correlation with
Balata Yipilo Cultural Values (0.693), Taxpayer
Compliance (0.684), Trust in Government (0.661), and
Technology Factors (0.758), so that the indicators better
reflect the original constructs. Technology Factor (X2)
also shows an VAVE of 0.761, which exceeds its
correlation with Balata Yipilo Cultural Values (0.688),
Taxpayer Compliance (0.695), Trust in Government
(0.639), and Tax Awareness (0.758), indicating that the
technology dimension remains clearly separate. Trust in
Government (X3) has a VAVE of 0.771, which is greater
than its correlation with Balata Yipilo Cultural Values
(0.526), Tax Compliance (0.530), Technology Factor
(0.639), and Tax Awareness (0.661), thus proving that this
construct is specific and does not overlap with other
constructs. Kepatuhan Wajib Pajak (Y) menunjukkan
VAVE 0,756 yang lebih tinggi daripada korelasinya
dengan Nilai Budaya Balata Yipilo (0,705), Kepercayaan
pada Pemerintah (0,530), Faktor Teknologi (0,695), dan
Kesadaran Pajak (0,684), yang menunjukkan kejelasan
konseptual yang baik. Terakhir, Nilai Budaya Balata
Yipilo (Z) memiliki VAVE 0,785 yang melampaui
korelasinya dengan Kepatuhan Wajib Pajak (0,705),
Kepercayaan pada Pemerintah (0,526), Faktor Teknologi

budaya lokal ini dapat dinyatakan memiliki karakteristik
pengukuran yang khas dan validitas diskriminan yang
kuat. Output hasil estimasi pada tabel 3 berikut:

Table 3. Latent Variable Correlation Values, AVE,
and AVE Square Root

Variabl | K | o | K {‘V B | VA | Descri
e S PP P Y | VE | ption
Taxes 1 0.7 {0606 |0.6|0.7 | Valid
Awaren 58 |61 |84 |93 |75

€ess

Technol | 0.7 | 1 0606 |06 |0.7 | Valid
ogical 58 39 195 | 88 | 61
Factoria

1
Trust in | 0.6 | 0.6 | 1 0.510.5|0.7 | Valid

Govern | 61 | 39 3 26 |71

ment

Taxpay | 0.6 | 0.6 | 0.5 |1 0.7 | 0.7 | Valid
er 84 195 |3 05 | 56
Compli

ance

Valueof | 0.6 | 0.6 | 0.5 | 0.7 | 1 0.7 | Valid
Cultural | 93 | 88 | 26 | 05 85
Balata

Yipilo

Average Variance Extracted

The output of the Average Variance Extracted (AVE)
estimation can be seen in Table 4. A variable is considered
valid if it has an Average Variance Extracted (AVE) value
>(0.5. Table 3 presents the Average Variance Extracted
(AVE) values for each construct in the model and shows
that all variables have met the convergent validity criteria
because AVE > 0.50. Tax Awareness (X1) has an AVE of
0.572, Technology Factors (X2) 0.600, Trust in the
Government (X3) 0.595, Taxpayer Compliance (Y) 0.579,
and Balata Yipilo Cultural Values (Z) 0.616. These values
indicate that each construct is able to explain more than
50% of the variance of its constituent indicators,
demonstrating adequate internal consistency and that the
indicators used represent the constructs empirically well.
Thus, the overall measurement model is deemed feasible
to proceed to the structural model analysis stage.

Table 4. AVE Convergent Validity Testing

Average
Variable Variance | Description
Extracted
Taxes Awareness 0.572 Valid
Technological 0.600 Valid
Factorial
Trust in Government | () 595 Valid
Taxpayer Compliance | (. 579 Valid
Value of Cultural .
Balata Yipilo 0.616 Valid
Construct Reliability

Construct reliability can be analyzed using one of two

(0,688), dan Kesadaran Pajak (0,693), sehingga konstruk methods. namely by analyzing Cronbach's Alpha and
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Composite Reliability values. Both methods are used to
test the reliability of indicators in a variable. All constructs
in the study have excellent reliability. The Cronbach's
alpha values for Tax Awareness (X1) = 0.866,
Technology Factors (X2) = 0.896, Trust in the
Government (X3) = 0.943, Taxpayer Compliance (Y) =
0.906, and Balata Yipilo Cultural Values (Z) = 0.792; all
are above the general limit of 0.70, indicating strong
internal consistency between indicators in each variable.
Similarly, the Composite Reliability values of each
construct are also high, ranging from 0.865 to 0.95,
confirming that the constituent indicators are able to
measure latent constructs in a stable and reliable manner.
Based on the combination of these two measures, all
variables are declared reliable and suitable for use in
structural model analysis. Table 5 presents the Cronbach's
alpha and Composite Reliability values.

Table 5. Cronbach's alpha values

Composit
. Cronbach' | e Descriptio
Variabel s alpha Reliabilit | n b
y
Taxes 0.866 0.90 Reliabel
Awareness
Technologic | 0.896 0.916 Reliabel
al Factorial
Trust in | 0.943 0.95 Reliabel
Government
Taxpayer 0.906 0.923 Reliabel
Compliance
Value of | 0.792 0.865 Reliabel
Cultural
Balata Yipilo
Fit Model

The structural model used has met the model fit criteria.
An SRMR value of 0.071 < 0.10 indicates that the
difference between empirical covariance and theoretical
covariance is relatively small, so the model is classified as
a good fit. The Goodness of Fit (GoF) value of 0.602 is
above the threshold of 0.36, which means that the
combination of external and internal model quality has a
strong level of conformity with the data. In addition, the
Predictive Relevance Q* value for Tax Compliance of
0.558 (>0) confirms that the model has good predictive
power for the dependent variable. Thus, the research
model is declared to have strong suitability and high
predictive relevance, making it suitable for analyzing
causal relationships between latent constructs. Table 6
presents the results of the model suitability test.

GoF 0,1 (GOF | 0.602
kecil),
0,25 (GOF Fit Kuat
moderate),
>0,36
(GOF
kuat)

Q2 Q2 > 0 QZ
Predictive | Memiliki Kepatuhan | Prediktif
Relevance | predictive | Wajib Kuat
relevance | Pajak
Q* < 0:]/0.558>0
Kurang
memiliki
predictive
relevance.
0,02
(Lemah)
0,15
(Moderate

)
0,35

(Kuat)

Hypothesis Testing

Results in the form of t-statistic values or p-values. A
relationship is considered significant if the p-value is
smaller than the significance level. According to [26], the
significance levels used are >1.65 (significance level =
10%), >1.96 (significance level = 5%), and >2.58
(significance level = 1%). The following presents the
hypothesis testing for each research model. Tax
Awareness (H1: KS — KWP) with a coefficient of 0.260,
t-statistic of 3.249, and p-value of 0.001, and Technology
Factors (H2: FT — KWP) with a coefficient of 0.203, t-
statistic of 2.335, and p-value of 0.010, so that both
hypotheses are accepted and show that increased
awareness and technological support encourage taxpayer
compliance. Conversely, Trust in Government (H3: KPP
— KWP) has a very small coefficient (0.025) with a t-
statistic of 0.305 and a p-value of 0.380, so its effect is
insignificant and the hypothesis is rejected. The three
moderation hypotheses involving Balata Yipilo Cultural
Values (BY) are also not statistically proven: the
interaction of BY with KS (H4), with FT (HS), and with
KPP (H6) all have t-statistics < 1.96 and p-values > 0.05,
so it is concluded that BY is unable to moderate the
relationship between these three variables and KWP in
this research model. Table 7. Path Coefficient
Bootstrapping is presented below.

Table 7. Path Coefficient Boostrappin

Table 6. Fit Model Testin Standar
Sam T
Paramete | Rule  of | oAl Keteranga Path Sf(; ple g eviatio | St 53 ¢ | K
r Thumb Paramete n Coeffi | .. | mea tis , | et
r . ici n . | lu
- . cient n tic .
SRMR Lebih 0.071 Fit ent (STDE es
. . ™M) S
Kecil dari V)
0,10 0A
(HT) 0. |. |c
KS > | 0102 Loogo |35 00 |0 |c
KWP 1 |5 e
3 | pt
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0]A
(H2) 0. |. |c
FT > 3'32 (6)'19 0.087 §'53 o1 |0 |c
KWP 0 |3 ]|e

3 | pt
(H3) 0 01r
KPP - | 0.0 | 0.04 0.3 | 2o | | e
> 25 |6 0.082 05 38 8 e
KWP L et
(H4) o 1V
BY x|0.1]0.14 140 e
KS > |46 |1 0.099 69 ‘1’7 g e
KWP ct
2
Hs) || 0 01 R
BY X101 014 |o0.083 1.6\ o410 |9
FT > |0 | 82 | o |, e
KWP o | et
(H6) 0
BY x| - - 0.4 0. |. R
KPP -|0.0 | 0.03 | 0.100 o0 | 3410 ZJ
> 40 |2 4 0 ¢
KWP 3¢
Discussion

The test results show that Hypothesis 1 is accepted,
whereby tax awareness has a positive and significant
effect on personal taxpayer compliance in Gorontalo
Province (f = 0.260; t = 3.249; p = 0.001), exceeding the
significance criteria suggested by [26]. This finding
indicates that the higher the taxpayers' understanding and
awareness of the function of taxes and their moral-social
responsibilities, the greater their tendency to fulfill their
tax obligations, in line with [15] Theory of Planned
Behavior, which places attitude, intention, and perceived
control as the basis for compliant behavior. Empirically,
these results are consistent with [27], [28], [8], [29], [30]
and [31], which emphasize the role of awareness as an
important determinant of compliance, although they differ
from [32], [33], and [34], who found that the influence of
awareness tends to be weak or dependent on other factors
such as the legitimacy and fairness of the tax authority.
Practically, these results reinforce that strategies to
increase tax compliance in Gorontalo need to make fiscal
education and awareness strengthening the main focus of
policy interventions.

The test results show that Hypothesis 2 is accepted,
whereby technological factors have a positive and
significant effect on personal taxpayer compliance in
Gorontalo Province ( =0.203; t=2.335; p=0.010). This
finding is consistent with Ajzen's Theory of Planned
Behavior and Theory of Reasoned Action (1991), as
technology reflects perceived behavioral control: the more
taxpayers feel that the e-tax system is easy, fast, and
reliable, the stronger their intention to comply. This
evidence is consistent with various studies showing that e-
filing, e-payment, and the digitization of tax
administration increase transparency, reduce compliance
costs, and encourage formal compliance (Li et al., 2020;
Kochanova et al., 2020; Winoto et al., 2022; Djafri et al.,
2023), although some studies caution that the effects of

technology may be weakened if infrastructure, fiscal
incentives, or digital literacy are low (Brockmeyer &
Saenz Somarriba, 2025; Okunogbe & Santoro, 2023). In
this study, the effect size (2 = 0.033) indicates that the
influence of technology is relatively small but still
significant, serving more as a complementary factor that
reinforces psychological effects such as tax awareness
rather than a single determinant of compliance. Thus, the
digitization of the taxation system in Gorontalo can be
seen as having contributed positively to taxpayer
compliance, but it still requires infrastructure
strengthening and increased technological literacy in
order to maximize its potential impact.

The statistical test results show that trust in the
government has a positive but insignificant effect on
personal taxpayer compliance in Gorontalo Province (=
0.025; t =0.305; p = 0.380), thus rejecting Hypothesis 3.
These findings indicate that although conceptually trust in
the government as part of subjective norms in the Theory
of Reasoned Action (TRA) and Theory of Planned
Behavior (TPB) frameworks has the potential to
encourage compliance, in the empirical context of this
study, its influence is not yet strong enough to explain
variations in compliant behavior. These results are in line
with Jonnardi (2024), Fahluzy & Agustina (2014), and
Inayah et al. (2023), which show that trust in the
government does not directly affect compliance and only
becomes relevant when mediated by other factors such as
tax awareness, in contrast to the studies by Prihastuti et al.
(2022), Martadinata & Yasa (2022), or Widuri & Irawan
(2019), which found a positive and significant
relationship. In the context of Gorontalo Province, these
findings suggest that tax compliance is driven more by
individual psychological factors and technological
convenience than by institutional trust. Therefore,
strengthening  fiscal ~ transparency and  public
accountability is an important prerequisite if trust in the
government is to function as a key driver of compliance in
the future.

The test results show that the interaction of Balata Yipilo
cultural values is not able to significantly moderate the
influence of tax awareness on personal taxpayer
compliance in Gorontalo Province (B = 0.146; t = 1.469;
p = 0.071; 2 = 0.022), so Hypothesis 4 is rejected even
though the coefficient direction remains positive. Within
the TRA and TPB frameworks, Balata Yipilo
conceptually functions as normative reinforcement,
namely cultural values that reinforce social norms and
moral control, but empirically, this reinforcing effect is
not yet strong enough to appear in compliance behavior.
These findings are consistent with the study by Alm &
Torgler (2006), which confirms that the influence of
culture on compliance is highly dependent on the
institutional context, fiscal transparency, and institutional
trust, and tends to work through direct channels rather
than as a moderator of cognitive factors such as tax
awareness. In the context of Gorontalo, these results
indicate that Balata Yipilo values still function more at the
ethical-symbolic level and have not been institutionalized
as a strong normative mechanism in tax decision-making.
Therefore, strengthening the role of local culture needs to
be accompanied by moral education and increased fiscal
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transparency in order to potentially become a real
enhancer of the relationship between tax awareness and
compliance.

The test results show that the interaction of Balata Yipilo
cultural values actually weakens the influence of
technological factors on taxpayer compliance (f =—0.132;
t = 1.724; p = 0.042; £2 = 0.021), so Hypothesis 5 is
rejected because the direction of the relationship is
contrary to the initial assumption. Theoretically,
technology functions as perceived behavioral control in
the TPB framework, while Balata Yipilo represents the
normative ~ moral  dimension that  emphasizes
assertiveness, respect for the law, and social
responsibility; when these cultural values are strong,
compliance is driven more by morality and collective
norms than by the procedural ease of digital systems.
These findings are in line with Alm & Torgler (20006),
which shows that in a cultural context with high social
morality, the effects of technology and administrative
instruments tend to weaken because compliance decisions
are rooted in ethical beliefs rather than instrumental
rationality, although this differs from studies that find
technology to be the main driver of compliance. In the
context of Gorontalo, these results indicate that Balata
Yipilo shifts the orientation of compliance from
“obedience because the system is easy” to “obedience
because of moral obligation,” so that technology plays
more of a facilitating role rather than being the main driver
of compliant behavior.

The test results show that the interaction of Balata Yipilo
cultural values is unable to strengthen the influence of
trust in the government on personal tax compliance in
Gorontalo Province (f = 0.062; t = 0.843; p = 0.200; 2 =
0.014), so Hypothesis 6 is rejected even though the
coefficient direction remains positive. Within the TRA
and TPB frameworks, trust in the government functions
as a subjective norm and Balata Yipilo as a collective
moral norm, but empirically, the two do not yet work
synergistically: trust tends to operate in the institutional
realm, while Balata Yipilo is rooted in communal
morality. These findings are consistent with Cummings et
al. (2009), Luttmer & Singhal (2014), and Géichter &
Schulz (2016), which show that in a context of public trust
deficit, cultural values do not automatically strengthen the
effect of trust on compliance, unlike the results in
countries with high institutional integrity (Torgler, 2003;
Kirchler et al., 2008; Lisi, 2020). In the context of
Gorontalo, tax obligations are perceived more as a
personal moral matter than an expression of loyalty to the

REFERENCES

[1]P. E. M. Pratiwi and 1. K. Jati, “Pengaruh Sosialisasi
Perpajakan,  Pengetahuan  Perpajakan,  Kualitas
Pelayanan Fiskus dan Minat Penerapan E-Filling pada
Kepatuhan WPOP,” E-J. Akunt., vol. 30, no. 3, p. 674,
Mar. 2020, doi: 10.24843/EJA.2020.v30.103.p10.

[2] H. B. Taing and Y. Chang, “Determinants of Tax
Compliance Intention: Focus on the Theory of Planned
Behavior,” Int. J. Public Adm., vol. 44, no. 1, pp. 62—73,
Jan. 2021, doi: 10.1080/01900692.2020.1728313.

[3]M. Z. Hazmi, S. Suhendro, and R. R. Dewi,
“PENGARUH PEMAHAMAN WAJIB PAJAK,
KUALITAS  PELAYANAN  DAN SANKSI

state, so that Balata Yipilo functions more as an internal
ethical guide than as a reinforcer of the relationship
between trust in the government and tax compliance.

Conclusions

The results of this study generally confirm that taxpayer
compliance in Gorontalo Province is mainly influenced by
internal individual factors, particularly tax awareness and
administrative technology support. The results of the
structural model testing show that Tax Awareness has a
positive and significant effect on Taxpayer Compliance (B
=0.260; p = 0.001), while Technology Factors also have
a significant positive effect (§ = 0.203; p = 0.010). This
indicates that the higher the level of individual awareness
of the importance of taxes, and the easier and more
efficient the available digital administration system, the
higher the level of fiscal compliance among business
actors in Gorontalo. Trust in the government does not
have a significant effect on Tax Compliance (B = 0.025; p
= 0.380), indicating that compliant behavior in Gorontalo
is driven more by moral awareness and social
responsibility than by perceptions of institutional
performance. Furthermore, Balata Yipilo Cultural Values
were not found to moderate the relationship between
awareness, technology, and trust in compliance. However,
this does not mean that local culture plays no role, but
rather indicates that these cultural values have become a
normative collective consciousness, rather than a
differentiator of behavior between individuals. With the
philosophy of life “Adati hula-hulaa to syaraa, syaraa
hula-hulaa to kitabullah,” the people of Gorontalo view
tax compliance as part of their moral and spiritual
responsibility, not merely an administrative obligation.
The results of this study have important implications for
the Gorontalo Tax Office and other fiscal authorities to
focus more on improving public tax literacy and
awareness through educational and religious-cultural
approaches that are in line with local values. The use of
digital taxation technology needs to be continuously
improved, ensuring a system that is simple, fast, and user-
friendly, especially for MSME players. Meanwhile, for
future researchers, it is recommended to expand the model
by including mediating variables such as perceptions of
tax fairness or social norms, as well as considering
comparisons between regions in Gorontalo that have local
cultural values other than Balata Yipilo, given that
Gorontalo is known as the “Veranda of Medina” with its
rich religious and cultural values.

PERPAJAKAN TERHADAP KEPATUHAN WAJIB
PAJAK PADA KPP PRATAMA SURAKARTA,” J.
Akunt. Univ. JEMBER, vol. 18, no. 1, p. 28, Jul. 2020,
doi: 10.19184/jauj.v18il1.17869.

[4]R. Pebrina and A. Hidayatulloh, “PENGARUH
PENERAPAN E-SPT, PEMAHAMAN PERATURAN
PERPAJAKAN, SANKSI PERPAJAKAN, DAN
KUALITAS PELAYANAN TERHADAP
KEPATUHAN WAIJIB PAJAK,” J. Ilm. Ekon. Dan
Bisnis, vol. 17, no. 1, pp. 1-8, Mar. 2020, doi:
10.31849/jieb.v17i1.2563.

[5] E. Savitri, N. Herawati, and F. Ramdhani, “Analisis

Advances in Consumer Research

565



How tocite : Rizka Yunika Ramly, Ridwan, Moh.Igbal, Muhammad Ilham Pakawaru, Taxpayer Compliance Based on Tax
Awareness, Technological Factors, and Trust in the Government with Balata Yipilo Cultural Values as Moderators”. Advances in

Consumer Research. 2026;3(2): 557-567

Model PLS-SEM dalam Penelitian Sosial dan Bisnis,”
J. Ekon. Dan Bisnis Terap., vol. 17, no. 2, pp. 101-115,
2021, doi: 10.1234/jebt.v17i2.2021.

[6] M. A. Azis, A. A. Rachman, and L. R. P. Wijaya,
“Pengaruh Persepsi Wajib Pajak Mengenai Sistem
Perpajakan, Tarif Perpajakan, Pemahaman Perpajakan
Terhadap Perilaku Penggelapan Pajak,” J. Akunt. Bisnis
Dan Ekon., vol. 8, no. 1, pp. 2211-2224, Oct. 2022, doi:
10.33197/jabe.vol8.iss1.2022.921.

[7] A. Dermawan, O. Hospes, and C. J. A. M. Termeer,
“Between zero-deforestation and zero-tolerance from
the state: Navigating strategies of palm oil companies of
Indonesia,” For. Policy Econ., vol. 136, p. 102690, Mar.
2022, doi: 10.1016/j.forpol.2022.102690.

[8] A. Fathoni, “Kesadaran wajib pajak, pelayanan
fiskus dansanksi pajak terhadap kepatuhan wajib pajak
orang pribadi: Studi kasus pada wajib pajak orang
pribadi yang terdaftar Kantor Pelayanan Pajak Pratama
Kediri,” 2016.

[9] P. Wiejaya, “PENGARUH KESADARAN WAJIB
PAJAK, PENERAPAN E-FILING , DAN PERAN
ACCOUNT REPRESENTATIVE TERHADAP
KEPATUHAN WAJIB PAJAK (Studi Kasus Pada
Wajib Pajak Pribadi di Pertokoan Mutiara Taman
Palem, Cengkareng),” 2019.

[10] C. R. Irianto and D. Sofianty, “Pengaruh
Persepsi Sanksi Perpajakan dan Kesadaran Wajib Pajak
terhadap Kepatuhan Wajib Pajak Orang Pribadi,” vol. 6,
pp- 581-584, 2020, doi: 10.29313/.V612.22998.

[11] L. P. K. A, W. Pratami, S. N. L. G. E.
Sulindawati, and S. Wahyuni, “PENGARUH
PENERAPAN E-SYSTEM PERPAJAKAN
TERHADAP TINGKAT KEPATUHAN WAIJIB
PAJAK ORANG PRIBADI DALAM MEMBAYAR
PAJAK PADA KANTOR PELAYANAN PAJAK
(KPP) PRATAMA SINGARAJA,” J. Muara Ilmu Ekon.
Dan Bisnis, vol. 7, 2017.

[12] K. Natalia, A. Ompusunggu, and J. Sarwono,
“PENGARUH PERSEPSI KEGUNAAN DAN
PERSEPSI KEMUDAHAN TERHADAP
PENGGUNAAN E-FILING DAN DAMPAKNYA
TERHADAP KEPATUHAN WAJIB PAJAK ORANG
PRIBADI PADA KPP PRATAMA GAMBIR TIGA
(SURVEI PADA KPP PRATAMA GAMBIR TIGA
PERIODE APRIL-JULI 2017),” J. Muara Ilmu Ekon.
Dan Bisnis, 2019, doi: 10.24912/jmieb.v3i1.1922.

[13] J. Alm and B. Torgler, “Do Ethics Matter? Tax
Compliance and Morality,” J. Bus. Ethics, vol. 101, pp.
635-651, 2011, doi: 10.1007/S10551-011-0761-9.

[14] V. Margaretha, F. O. Chandra, M. Sitardja, and
U. A. Podomoro, “Pengaruh tax equity terhadap tax
compliance melalui trust in government,” J. Akunt.
Keuang. Dan Manaj., vol. 1, no. 3, pp. 155-168, 2020,
doi: 10.35912/jakman.v1i3.19.

[15] 1. Ajzen, “The theory of planned behavior,”
Organ. Behav. Hum. Decis. Process., vol. 50, pp. 179—
211, 1991, doi: 10.1016/0749-5978(91)90020-T.

[l6] M. Meiryani, P. Siagian, E. Fernando, D.
Wahyuningtias, and N. Novianty, “The Effect of
Knowledge of Tax Regulation, Tax Rate and Tax
Applications on Taxpayer Compliance,” in 2021 2nd
International Conference on Internet and E-Business,
New York, NY, USA: ACM, Jun. 2021, pp. 157-164.

doi: 10.1145/3471988.3472015.

[17] E. F. Maharaja, I. Elim, and 1. G. Suwetja,
“Pengaruh Kesadaran Wajib Pajak Dan Pengetahuan
Wajib Pajak Terhadap Kepatuhan Wajib Pajak Dalam
Membayar Pajak Bumi Dan Bangunan (PBB) Di
Kecamatan Bathin Solapan Kota Duri, Riau,” J. Ris.
Akunt., vol. 16, no. 4, pp. 299-311, 2021.

[18] G. D. Garson, Partial Least Squares: Regression
and Structural Equation Models. Asheboro, North
Carolina: Statistical Associates Publishing, 2016.

[19] S. Haryono, Metode SEM untuk Penelitian
Manajemen: AMOS, LISREL, PLS. Jakarta: Luxima
Metro Media, 2016.

[20] T. S. Tajuddin, I. Muhammad, and M. A.
Ibrahim, “TRUST IN TAX AUTHORITIES, TAX
FAIRNESS AND TAX MORALE,” -IECONS E-Proc.,
2023, doi: 10.33102/iiecons.v10i1.132.

[21] D.Tyler, T. R. & Melossi, “Why (Which) People
Obey (Which) Law?Why People Obey the Law.,” 1990.
[22] A.Mas’ud, N. A. A. Manaf, and N. Saad, “Trust
and Power as Determinants of Tax Compliance in Asia:
A Cross-Country Analysis,” Asian J. Account.
Perspect., 2019, doi: 10.22452/AJAP.VOL12NO2.3.
[23] J. Alm and B. Torgler, “Culture differences and
tax morale in the United States and in Europe,” J. Econ.
Psychol., vol. 27, no. 2, pp. 224-246, 2006, doi:
10.1016/j.joep.2005.09.002.

[24] 1. Nurlela, A. Kurniawan, and I. Umiyati, “THE
EFFECT OF AWARENESS, MORALITY, TAX
CULTURE, AND DISTRIBUTIVE JUSTICE ON THE
TAXPAYER COMPLIANCE,” ACCRUALS Account.
Res. J. Sutaatmadja, 2021, doi:
10.35310/ACCRUALS.V5101.699.

[25] E. Kirchler, E. Hoelzl, and 1. Wahl, “Enforced
versus voluntary tax compliance: The ‘slippery slope’
framework,” J. Econ. Psychol., vol. 29, no. 2, pp. 210—
225, 2008, doi: 10.1016/j.joep.2007.05.004.

[26] J. F. Hair, J. J. Risher, M. Sarstedt, and C. M.
Ringle, “When to use and how to report the results of
PLS-SEM,” Eur. Bus. Rev., vol. 31, no. 1, pp. 2-24,
2019, doi: 10.1108/EBR-11-2018-0203.

[27] M. N. T. Le, T.N.T., Hai, Y.M.T., Thi, T.C,
Hong, “The Impact of Tax Awareness on Tax
Compliance: Evidence from Vietnam,” J. Tax Reform,
vol. 10, no. 2, pp. 214-227, 2024, doi:
10.15826/jtr.2024.10.2.165.

[28] D. Siregar, M.H., Karya, S., Prihandoko, “THE
EFFECT OF TAX KNOWLEDGE, TAX
AWARENESS, TAX AUDIT, AND TAX RATES ON
INDIVIDUAL TAXPAYER COMPLIANCE IN THE
DIGITAL ERA(Conference Paper),” IET Conf. Proc.,
vol. 2024, no. 30, pp. 416-421, 2024, doi:
10.1049/icp.2025.0287.

[29] R. Akli, “PENGARUH TINGKAT
PEMAHAMAN, KESADARAN WAIJIB PAJAK DAN
PERSEPSI SANKSI PERPAJAKAN TERHADAP
KEPATUHAN WAJIB PAJAK UMKM (Studi Empiris
UMKM di Wilayah Kecamatan Senen Jakarta Pusat),”
2019.

[30] R. Panjaitan, H., Tarmizi, Daulay, M., Ginting,
“Effect of awareness against taxpayers tax compliance,
small and medium enterprises in medan(Article),” Int. J.
Civ. Eng. Technol., vol. 9, no. 9, pp. 465475, 2018.

Advances in Consumer Research

566



How tocite : Rizka Yunika Ramly, Ridwan, Moh.Igbal, Muhammad Ilham Pakawaru, Taxpayer Compliance Based on Tax
Awareness, Technological Factors, and Trust in the Government with Balata Yipilo Cultural Values as Moderators”. Advances in

Consumer Research. 2026;3(2): 557-567

[31] N. Inayah, B. Utomo, and E. Faculty, “THE
INFLUENCE OF PERCEPTIONS OF TAX SYSTEM
EFFECTIVENESS, TRUST IN THE GOVERNMENT,
AND PERCEPTIONS OF CORRUPTION ON TAX
COMPLIANCE MEDIATED BY TAXPAYER
AWARENESS (Study on MSMEs Taxpayers of
Grobogan Regency),” Econ. Fac. Islam. Bussiness UIN
Salatiga, vol. 19, no. 28, pp. 1-26, 2023, doi:
10.24014/jiq.v19i1.20357.

[32] A. Maxuel and A. Primastiwi, “PENGARUH
SOSIALISASI PERPAJAKAN DAN  SANKSI
PERPAJAKAN TERHADAP KEPATUHAN WAIJIB
PAJAK UMKM E-COMMERCE,” J. Ris. Manaj. Dan

Bisnis, 2021, doi: 10.21460/JRMB.2021.161.369.

[33] Kariyoto, “PENGARUH KESADARAN DAN
KEPATUHAN  WAJIB PAJAK TERHADAP
KINERJA PERPAJAKAN (Studi Pada Kanwil Ditjen
Pajak Jawa Timur III),” J. Akunt. Multiparadigma, vol.
3,2012.

[34] L. P. H. Martadinata and I. N. P. Yasa, “The Role
of Taxpayer Trust and Awareness on Voluntary
Compliance : An Experimental Study,” JIA J. Ilm.
Akunt., vol. 7, no. December, pp. 184—199, 2022, doi:
10.23887/jia.v7i2.43346B

Advances in Consumer Research

567



