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ABSTRACT

The importance of women entreprenures role in economically and socially has been a widely
researched topic and a topic of discussion worldwide. However, women entreprenures
lexperience more barriers to success compared to male entreprenures. One of the main barriers
is gender discrimination. Therefore, this research investigates if gender discrimination acts as a
challenge for women entreprenures success. Employing on resilience theory and
entrepreneurship literature, the study examines how resilient women entrepreneurs overcome
gender discrimination challenge and drive their business to success. Data was collected from
135 women entrepreneurs across Maldives tourism related enterprise using a structured
questionnaire. The data was analyzed using SPSS and SmartPLS. The findings revealed that
gender discrimination affects women entrepreneurial success, while resilience also shows a
positive impact on women entrepreneurial success. However, gender discrimination was not
|found to reduce resilience, nor did resilience moderate the relationship between gender
discrimination and women entrepreneurial success. These findings suggest that women may
have normalized the discrimination, enabling them to maintain resilience. The research
highlights the importance of resilience building activities while also implementing policy level
structural changes to reduce gender discrimination within the entrepreneurial ecosystem.
Recommendations for future research are provided to further explore mediating and contextual

factors influencing women entrepreneurship in the Maldives.
Keywords: Women Entrepreneurs, Gender Discrimination, Resilience, Entrepreneurial
Success, Maldives, Tourism Sector.

1. INTRODUCTION:

Women entreprenures are known as the fastest growing
segment in the entrepreneurial ecosystem. They are an
important aspect of economic development. Their
increasing participation not only limit to economic
growth. They also contribute to job creation, social
development as well as promoting gender equality.
Previously, women entreprenures were restrained to
specific sectors due to gender stereotyping and societal
expectations. However, in recent decade women
entrepreneurs have been breaking these barriers and have
started entering into diverse sectors such as retail,
technology, transport, tourism (The World Bank, 2021).
This trend is seen particularly in countries like Maldives,
where tourism is a significant contributor to the economy.
In context of Maldives, women entrepreneurs is present in
sectors like retail and wholesale business, transportation,
wellness centers, shipping, real estate and other tourism
related ventures (Ministry of Economic Development,
2021). Despite the presence of women entreprenures in
these sectors, they are often faced with multiple
challenges compare to male entreprenures. Such
challenges are raising capital, gender discrimination,
limited trainings, work-life balance and lack of experience

Advances in Consumer Research

(Franzke et al., 2022; Reshi & Sudha, 2023; Gadzali et al.,
2023; Yadav et al., 2023)

Moreover, as per research, the existing challenges faced
by women entreprenures accelerated during Covid-19.
The unpaid care work and work-life balance of women
increased as the schools and offices closed (UN Women,
2018). The tourism sector is one of the first and most
severely affected industries by the pandemic (Hadad-
Zervos, 2022). The sudden ban on travel lead to
cancellation of tickets, bookings leading to decline in the
income of tourism related businesses (Moosa et al., 2020).
However, even when many were forced to shut down due
to the escalated challenges of the pandemic, some
businesses not only survived they adopted and thrived
during Covid-19 (Sultan & Sultan, 2020). This success
may be due to higher level of resilience within the women
entreprenures. As per research, women with higher level
of resilience are more likely to adapt to changes, recover
from loss and endure challenges during crisis (Shah,
Bashir & Tahir, 2021; Matharu & Juneja, 2021). This
highlights the importance of resilience on women
entrepreneurial success. Moreover, research have also
found that resilient entreprenures are better critical
thinkers, mentally stronger and have a preventive
approach to challenges (Garg, 2025). This shows that
resilience not only acts as a mental support but also a
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strategic resource that empowers women entreprenures to
sustain, innovate and succeed amid challenges.

Gender discrimination have been identified as a challenge
experienced by women entreprenures of different
counties, cultures as well as industries. Therefore, this
research aims to understand if gender discrimination
exists within Maldivian women entreprenures engaged in
tourism related ventures. Moreover, the impact of
resilience has been a topic of research since a long time
ago. However, previous researchers have only explored
resilience in psychological studies to address behavior of
children and adults. Very limited research of resilience is
available on entrepreneurs, specially on women
entreprenures and their success. Moreover, there is no
literature available on any researches done on resilience
of women entreprenures and business success with
controlling business experience in context of Maldives.
Thus, it is important to understand the interrelation
between gender discrimination, influence of resilience on
women entrepreneurial success.

2. LITERATURE REVIEW

2.1 Gender discrimination as a challenge for women
entreprenures

Gender discrimination is one of the most profound and
consistent challenges identified by researchers as a
challenge for women entreprenures across different
countries and cultures. The root of this discrimination is
the societal belief of decision making, business ownership
and leadership roles are more suitable for men than
women (Qahtani et.al (2022). Gender stereotype is more
profound in developing countries compared to developed
countries, as well as more visible in countries with
masculine cultures (Igbal et al., 2022). In many cultures
women are traditionally expected to be the nurtures and
care taker of the family and men are perceived as the one
to financially support the family. As a result, women
entreprenures are not taken seriously by the society,
investors as well as customers, leading to women
entreprenures  facing difficulties in developing a
sustainable business (Ahmed & Hassan (2023).

Research by Song & Li (2021) showed that due to gender
discrimination, women entreprenures find it difficult to
get access to finance as financial institutes don’t take
women entreprenures seriously. Moreover, Brieger,
Sonbol & Clercq (2023) indicated that women
entrepreneurs are often questioned on their role as a care
taker and marital status when these questions are rarely
asked to male entrepreneurs. Studies from Nepal,
Pakistan, Indonesia, Bangladesh, Sri Lanka, Saudi Arabia
revealed that women entrepreneurs often struggle to travel
alone, stay late at work or attend to male clients, as these
are considered unacceptable for women entrepreneurs in
conservative societies (Khatri, 2022; Noor, Isa & Shafiq,
2022; Alshareef, 2022). Gender discrimination for women
entrepreneurs does not only come from external factors
like society, women entreprenures face gender
discrimination within their family as well. Women
entrepreneurs of Zimbabwe have reported that they face
gender discrimination from their in-laws and spouses as
they enforce that the roIe of women is only I|m|ted to
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This gendered expectation often creates an invisible
barrier for women entreprenures which is difficult to
overcome as these are cultural mindset across generations.

2.2 Resilience theory

Resilience theory by Richardson (2002) propose
resilience as a process of adapting, learning and
developing from challenges. According to the theory,
resilience is described as a three stage process. The first
stage is called the disruption of balance. This stage is
when a challenging situation disrupts an individual’s
social, emotional, physical or spiritual well-being. Second
stage is called reintegration process. This is the stage
where the individual tries to regain the balance by coping
in different ways. Last stage is called the outcomes of
reintegration. In this stage Richardson identifies four
possible outcomes for an individual depending on their
coping mechanism. The first reintegration outcome is
resilience and is the best outcome out of the four outcomes
proposed in the theory. Resilience reintegration is when
an individual, adapt, learn, develop and succeed after a
challenge. Second outcome is Homeostatic reintegration,
this is when the individual returns to the normal state of
life without neither growth nor decline. Third outcome is
Maladaptive reintegration. This is when the individual’s
coping mechanism is unhealthy, such as avoiding the
crisis, getting angry etc. The last outcomes of
reintegration is  Dysfunctional  reintegration. In
Dysfunctional reintegration, the person becomes
emotionally, physically or socially worse than before.

2.3 Resilience in entreprenureship

Entrepreneurial resiliency defined by Santoro, Messeni-
Petruzzelli & Giudice (2020) is the ability of the
entrepreneur to face challenging circumstances. The
business environment is very unpredictable, market
fluctuations, competition are some of these unpredictable
factors. As per research, resilience is one factor that allows
entreprenures to reframe challenges as opportunities, keep
the motivation fueling and to develop innovative solutions
(Hartmann et al., 2022). Individuals with higher resilience
has also shown to have less fear of failure making them
more confident and willing to view challenges as
opportunities rather than risks (Ukil & Jenkins, 2022).
Comparable finding was found by Pathak et al, 2023,
which showed that resilient entreprenures find new
opportunities in crisis, use creativity and offer value to
customers. These actions therefore make the business
more resilient as well as help strengthen the business.

2.4 Relation Between Gender Discrimination and
Resilience

Gender discrimination is notably one of the major barriers
faced by women entrepreneurs. However, according to
resilience theory by Richardson (2002), individuals who
face crisis either become disappoint or they evolve with
stronger resilience. Women entrepreneurs who are
undervalued, excluded or deprived of financial support
still thrive under challenging circumstance with strong
resilience (Bagheri et al., 2023). Women entrepreneurs
with high resiliency view such challenges as motivation to
prove themselves rather than giving up to the challenges
(Kuran & Khabbaz 2025) Resnlent entrepreneurs thrive
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from the setbacks along the journey. This is evident from
study by Nasir et al., (2018) which highlighted that
women entreprenures who succeed in male dominant
sectors often have high resilience. Similar findings were
found in research by Seyfi et al., (2025), it stated that
building resilience is significant for women entreprenures
to survive gender discrimination.

2.5 Entreprenurial Success

The definition of entrepreneurial success differs within
different authors. Some researchers define it as personal
achievements while others define it in terms of assets.
Research by Angel, Stephens & Jenkins (2018) stated that
entrepreneurial success is assessed through profitability
and personal satisfaction. Similarly, an earlier study by
Perren (1999) defined entrepreneurial success as the
profitability rate, revenue, sustainability and personal
wealth. On the other hand, Kirkwood (2016) argued on a
more subjective perspective, where he defined success as
the feeling of fulfillment, they feel with the work they are
doing.

2.6 Relation Between Resilience and Entreprenurial
Success

Resilience is one of the important psychological traits that
plays a crucial role in entrepreneurial success (Haddoud
et al., 2022). A resilient entrepreneur can withstand
challenges, recover and adapt to the changing
circumstance (Badzaban, Rezaei-Moghaddam& Fatemi,
2021). Moreover, entrepreneurial success can be defined
as an entrepreneurs personal achievement such as
independence, social impact and monetary value such as
profitability, business progression and market extension
(Rastogi, Banu & Baral, 2022).

The theory of resilience supports the relationship between
women entrepreneurial success and resilience. Resilience
theory claims that an individual’s resilience allows that to
adapt and recover from uncertain challenges. Through this
reintegration process, the individual comes out stronger
and experienced than the state the entrepreneur was in
before (Richardson, 2002). There are several empirical
studies that suggest the resilience is an important trait that
help entrepreneurs to achieve success, specially in
uncertain business environment such as todays world.
Similar findings were found in study by Shah, Bashir &
Tahir (2021) discovered that resilience in women
entrepreneurs is important specially in times of
uncertainty. Research by Sachdev (2023); Matharu &
Juneja (2021) found comparable results, where it found
that resilient entrepreneurs are more likely to succeeded.
Therefore, resilience is predicted to have a positive
influence on women entrepreneurial success.

2.7 Emperical Gap

Research on resilience have been widely studied in
psychology and organizational behavior. However,
research on the role of resilience in women
entrepreneurial success is rare. And it remains unexplored
in the tourism sector of a developing nation like Maldives.
While most of the earlier studies have focused more
towards the determines of business success, the
psychological aspect of the strength it takes to overcome
challenges and thrive have been underexplored. Existing

literature available on resilience primary are done in
context of western nations or on general SMEs. None have
explored resilience and success in context of Maldives and
focused on the tourism related business. Additionally,
most prior researches explored more on financial
challenge, access to capital and work-life balance than
gender discrimination as a challenge for women
entrepreneurs. Only a few studies explore the relationship
between gender discrimination, resilience and women
entrepreneurial success.

Therefore, this research addresses three main gaps. The
lack of empirical literature on entrepreneurial success and
resilience among women entreprenures in tourism related
ventures of a developing island nation. The moderating
role of resilience in gender discrimination and women
entrepreneurial success. Lastly, the direct impact of
gender discrimination on women entrepreneurial success.

3. CONCEPTUAL FRAMEWORK AND
HYPOTHESES

MODERATOR VARIABLE

RESILIENCE

H4

v

GENDER DISCRIMINATION H2 SUCCESS

WOMEN ENTREPRENEURIAL

INDEPENDENT VARIABLE

DEPENDENT VARIABLE

Figure 1: Conceptual framework: Relationship between
Gender  Discrimination, Resilience, and women
entrepreneurial success

3.1 Hypotheses

H1: Gender discrimination have a significant impact on
resilience of women entreprenures

H2: Gender discrimination have a significant impact on
women entrepreneurial success

H3: Resilience has a significant impact on women
entrepreneurial success

H4: Gender discrimination moderate the relationship
between  gender  discrimination and  women
entrepreneurial success

4. METHODOLOGY

This research adopts quantitative research approach with
positivist paradigm, ensuring transparency, ethically
acceptable with minimum interference from the
researcher. A structured questionnaire was designed to
collect the primary data. Researcher chose questionnaire
method as this research is to examine the relationship
between gender discrimination, resilience and women
entrepreneurial success. Therefore, quantitative methods
are the best to analyse such relationships that is
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generalized to the whole population. The questionnaire is
divided into four sections. Section A consists of three
demographic questions, Section B consists of five Likert
scale gender discrimination questions. Section C is Likert
scale questions on resilience and lastly, sect D consists of
Likert scale questions on women entrepreneurial success.
In total the questionnaire consists of 18 questions adapted
from various studies. This ensures that the reliability,
validity and the relevance of the data collected.

Moreover, the total study population for the research is
20,772 (Statistics Maldives, 2019). The unit of analysis is
women entrepreneurs registered with Authentic Maldives.
Therefore, the unit of analysis of this research is the 169
individual SME women entrepreneurs registered with
Authentic Maldives. Moreover, for this research, the
sampling frame is SME women entrepreneurs registered
with Authentic Maldives and contributing to the tourism
sector of Maldives. Since the sample size of this research
is 169, the research will use census sampling. Census
sampling involves collecting data from every member of
the population, rather than selecting some. Census
sampling allows comprehensive coverage of the
population and ensures generalizability and reliability of
the results within the population. The data collected will
be analysed using the Statistical Package for the Social
Sciences (SPSS) and SmartPLS. SPSS will be used for
data cleaning and descriptive statistical analysis of
Section A of the questionnaire. SmartPLS will be
employed to conduct confirmatory factor analysis (CFA),
assess model fit, and perform Partial Least Squares
Structural Equation Modelling (PLS-SEM). PLS-SEM
enables the researcher to examine the relationships among
the variables and test the hypotheses of the study.

5. KEY FINDINGS

Number of | Percentag

Age respondents e
Below 20 years 9 6.7
21 years - 25 years 29 215
26 years - 30 years 45 33.3
31 years - 35 years 22 16.3
36 years — 40 years 15 111
41 years and above 15 111
Qualification Number of | Percentag
respondents e
GCE O’Level or
below 25 185
Diploma/GCE A
Level 37 27.4
Degree/Professional
Certificate 49 36.3
Post Graduate 24 17.8

Marital Status Number of | Percentag
respondents e

Married 76 56.3

Single 31 23

Divorced 28 20.7

Table 1: Demographic characteristics of the respondents
(SPSS Output, 2025)

Table 1 demonstrates the demographic data of the
respondents of this research. Referring to the data on table
1, the largest group of women entrepreneurs that
participated in this research are aged 26 -30 years with 45
participants. Moreover, the second largest age group is 21
— 25 years with 29 participants, followed by 31 — 35 years
with 22 respondents and 36 years — 40 years and 41 years
and above with 15 participants in each age group. Lastly,
the least number of participants were from age group
below 20 years with only 9 participants. The results
indicate that Indicating that entrepreneurship in more
active in young adults in their late 20s.

Moreover, majority of women entrepreneurs have attained
a degree with 36.3% holding a degree qualification. The
number of women entrepreneurs who have attained
Diploma/GCE A Level is 27.4%, GCE O’Level or below
is 18.5% and lastly participants that have a qualification
of postgraduate is 17.8%. If combined degree and post
graduate participants the total is 54.1% of the participants,
meaning majority of the women entrepreneurs are well
educated. Furthermore, the marital status data reveals that
56.3% participants are married, while 23% are single and
20.7% are divorced. These results indicate that more than
half of the participants are balancing family
responsibilities along with business roles.

Facto

r

loadin | Cronbac AV
Constructs | g h's Alpha CR | E
Gender
Discriminati .938 952 | .800
on
GD1 .907
GD2 .879
GD3 .890
GD3 .900
GD4 .896
Resilience .902

0.92 | 0.70

RE1 802 3 5
RE2 .849

Advances in Consumer Research

2118



How to cite: Abdulla, Fathimath Shafra, Hazlina Binti Abd Kadir and Mohd Anuar Bin Sulaiman. "Resilience and Entrepreneurial Success:
How Women in the Tourism Related Business Thrive Amid Challenges.” Advances in Consumer Research 2.6 (2025): 2115-2125

RE3 745

RE4 .902

RE5 891

Women

Entrepreneur .896
ial Success

WES1 871 (Z)l92 2'70
WES2 817

WES3 821

WES4 814

WES5 .870

Table 2: Results of confirmatory factor analysis,
Cronbach's Alpha, composite reliability (CR), and
average variance extracted (AVE) (SmartPLS 4, 2025)

The measurement model was assessed using factor
loadings, Cronbach’s Alpha, Composite Reliability, and
Average Variance Extracted (AVE). All factor loadings
were above 0.70, indicating strong indicator reliability.
Cronbach’s Alpha values ranged from 0.896 to 0.938,
while Composite Reliability scores ranged from 0.922 to
0.952, exceeding the recommended threshold of 0.70.
AVE values were between 0.704 and 0.800, confirming
convergent validity as they surpassed the minimum
requirement of 0.50. Therefore, the constructs of Gender
Discrimination, Resilience, and Women Entrepreneurial
Success demonstrate adequate reliability and validity for
further structural model analysis

RE1 RE2 RE3 RE4 RES

0.802 0849 0745 0.902 ¢899

GD1 -0135 : 0.266 WEST

o2 0907 0871 wES2
0879, a5 0.817

GD3  4—0.890 X 0821—»  WES3
.814,

0900 o8 —
GD4 0.896 6D WES 0870,

GDs WESS

Figure 2: PLS-SEM Structural and Measurement Model
with Path Coefficients (SmartPLS output, 2025)

95% (or  99%)
bootstrap confidence
interval.

original value <
upper bound of the
95% (or  99%)

bootstrap confidence Acceptable
dG interval. .382 fit

>0.90 = Good, > 0.80

= Acceptable (Ringle Acceptable
NFI etal., 2024) 814 fit

Acceptable fit indices Output | Examination

< 0.08 = Good fit (Hu Acceptable

SRMR | & Bentler, 1999) .073 fit
I, Acceptable

original  value < .

d_ULS | ypper bound of the | 637 fit

Table 3: Model Fit index for the research (SmartPLS
output, 2025)

Fit Origin | Samp | 95% | 99% | Model

Inde | al le Cl Cl Fit
X Value | Mean | Uppe | Uppe | Decisio
(0)) (M) r r n
Boun | Boun
d d
d UL | 0.637 0.384 | 0.634 | 0.917 | Not
S supporte
dat 95%
Cl,
Support
ed at
99% ClI
dG 0.382 nfa 0.404 | 0.581 | Support
ed at
both
95% and
99% ClI

Table 4: Bootstrap-Based overall Model Fit for d_ULS
and d_G (SmartPLS output, 2025)

Table 3 shows the model fit index output for the research.
The SMRS value is 0.073, which is below the acceptable
threshold of 0.08. The d_ULS values is 0.637 and d_G
value is 0.382. A model is considered a good fit when the
original value of d_ULS and d_G is less than or equal to
upper bound of the confidence interval. Table 4 shows the
results of the bootstrap based overall model fit for d_ULS
and d_G. According to table 4, the d_ULS value 0.637
slightly exceeds the 95% confidence interval level, but is
within the 99% confidence interval level. Therefore, the
model fit can be accepted at 1% significant level. The
original value for d_G is 0.382, which is lower than both
95% and 99% confidence interval. Therefore, the model
fit is considered acceptable. Lastly, table 3 shows a NFI
value of 0.814, which is in the acceptable range as the
threshold for the NFI value is to be above 0.80. Hence,
overall the table shows an acceptable fit based on the PLS-
SEM lobal fit measures
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T-
Relationshi Valu | Pvalu Significan
p B e e ce
0.13 Not
GD->RE |5 1.115 | 0.265 Significant
GD > | 048
WES 6 6.755 | 0.000 Significant
0.26
RE > WES | 6 3.080 | 0.002 Significant
GD > RE | 0.16 Not
-> WES 5 1.547 | 0.122 Significant

The structural model was evaluated to examine the
hypothesised relationships between Gender
Discrimination (GD), Resilience (RE), and Women
Entrepreneurial Success (WES). The results of the path
coefficients, t-values and p-values are shown in Table 5.
The table presents two relationships as not significant and
two relationships shows a significant result. As per table
5, the relationship between gender discrimination and
resilience was negative with a (3 =-0.135,t=1.115, p =
0.265) and the result is not significant. This suggest that
there is no evidence that gender discrimination makes
women less resilient. Moreover, strong and significant
positive path was found from Gender Discrimination
(GD) to Women Entrepreneurial Success (WES) (B =
0.486, t = 6.755, p = 0.000). This indicates that gender
discrimination significantly predicts entrepreneurial
outcomes. Similarly, a significant positive path was found
in Resilience (RE) on Women Entrepreneurial Success
(WES) (B = 0.266, t = 3.080, p = 0.002). Lastly, the
moderation effect of Resilience (RE) on the relationship
between Gender Discrimination (GD) and Women
Entrepreneurial Success (WES) was not significant (f =
0.165,t = 1.547, p =0.122).

5.2 Hypotheses Testing And Results

The findings of this research supported two out of four
hypotheses theorized for the study. The outcomes for each
hypothesis are presented in Table 6 below.

Accepted
based on Path
Resilience has a significant | coefficient (B
impact on women | = 0.266, p =
H3 entrepreneurial success 0.002 < 0.05)
Gender discrimination
moderate  the  relationship | Not Accepted
between gender discrimination | based on Path
and women entrepreneurial | (B=0.165,p=
H4 success 0.122 > 0.05)

H(x) | Hypotheses Findings
Not Accepted
based on
Path
Gender discrimination have a | coefficient (B
significant impact on resilience | = -0.135, p =
H1 of women entrepreneurs 0.265 > 0.05).
Accepted
based on the
Path
Gender discrimination have a | coefficient (
significant impact on women | = 0.486, p =
H2 entrepreneurial success 0.000 < 0.05)

Table 6: Hypotheses testing results

H1 of this research is Gender discrimination have a
significant impact on resilience of women entrepreneurs,
the results of this research shows that gender
discrimination does not have a significant influence on
resilience. This result maybe attribute because women
entrepreneurs may have normalized gender discrimination
that there is no significant change in their resilience level.
As highlighted by Boddington (2024), without the
accurate actions and revolutions gender inequalities tend
to become embedded and normalized within
entrepreneurial landscapes.

Moreover, H2 of the research is Gender discrimination
have a significant impact on women entrepreneurial
success, the results revealed that gender discrimination
have a significant impact on women entrepreneurial
success. These results support the previous literatures
where they found that gender discrimination many hinder
the success of women entrepreneurs leading them to get
limited access to resources, knowledge as well as other
business opportunities (Nasir et al., 2019; Ughetto et al.,
2020; Cho, Li & Chaudhuri, 2020; Franzke et al., 2022;
Ghaderi et al., 2023). H3 of this research is Resilience has
a significant impact on women entrepreneurial success,
the results indicate that resilience significantly contribute
to women entrepreneurial success. These findings are
parallel to previous research findings which highlighted
those women entrepreneurs who have higher resilience
have the ability to manage and adapt to adversity (Bashir
& Tahir, 2021; Honjo & Kato, 2021; Ayatakshi-Endow &
Steele, 2021). Lastly, H4 of this research is Gender
discrimination moderate the relationship between gender
discrimination and women entrepreneurial success, the
results revealed that resilience did not moderate the
relationship between gender discrimination and women
entrepreneurial success. This implies that resilience is not
alone enough to tackle the issues of gender discrimination.
Even with resilience challenges such as social
expectation, preferences in funding and limited
opportunities are hard to overcome.

6. CONCLUSION AND IMPLICATIONS

This research aimed to examine the influence of gender
discrimination on women entrepreneurial success and the
moderating role of resilience. The findings of the research
indicates that there is no significant impact of gender
discrimination on resilience. Suggesting the women
entrepreneurs resilience does not depend on gender
discrimination.  Moreover, gender discrimination
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significantly affects women entrepreneurial success and
resilience also have a significant impact on women
entrepreneurial success. However, resilience did not
moderate the relationship between gender discrimination
and women entrepreneur success. Overall, the study
concludes that a person’s resilience plays an important
role in their success. Yet, resilience alone is insufficient to
tackle the systematic challenges that women
entrepreneurs are facing even in a modern world like
today. Resilient women entrepreneurs may adapt and
persist in adverse times, but resilience alone can’t
eliminate institutionalized gender discrimination such as
lack of access to finance for women entrepreneurs that
restricts women entrepreneurial growth.

Therefore, the findings of this research carries several
important implications for policy maker, entrepreneurial
organizations and associations as well as scholars. The
research proves that resilience plays an important role in
women entrepreneurial success. Therefore, organizations
and associations should emphasise on creating resilience
building workshops and seminars to help build as well as
strengthen the resilience of women entrepreneurships.
However, since resilience is not moderate the gender
discrimination, it is understood that changes need to
happen on policy level as well. This research shed light to
looking into gender inequality beyond individual level.
Efforts to empower women entrepreneurs should
therefore be brough within policy reforming, institutional
supports as well as through social awareness initiatives
that may help create a more inclusive environment for
women entrepreneurs. Moreover, future researchers can
expand on this research by in incorporating both male and
female entrepreneurs, include additional variables such as
work-life balance, financial challenge. future researchers
can also employ mixed method approach by combining
survey and qualitative interview to get a deeper
understanding of the entrepreneurial landscape..
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