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 ABSTRACT 

Women voters are the electoral game changers, and thus Indian state political parties are 

increasingly basing economic incentives, welfare schemes and cash transfers on targets as 

electoral tools to steer voting preferences. This paper examines the relationship between 

economic incentives for women voters, including welfare schemes, conditional cash transfers, 

and household economic incentives, and their impact on voting behaviour during the Jharkhand 

State Elections. Using a mixed method of constituency-level turnout metrics with an extensive 

voting survey (N = 31,640), this article explores whether women's turnout in the Jharkhand State 

Elections is related to a shift in party preference (since parties heavily focus on this incentive) 

and if this varies from male turnout. Overall, a logistic and multinomial regressions confirm that 

women's voting behaviour is habituated by perceived benefits, economic household welfare, 

MLA/CM assessment, and socio-economic environment. Results indicate that women turnout 

more than men overall, and in specific constituencies where incentives are more prevalent, 

female turnout generally outweighs male turnout. 

Furthermore, economic incentives predict women's voting preference more powerfully than 

men's. Ultimately, these findings contribute to larger conversations about gendered behaviour 

in politics and policy-making processes, welfare politics, and associated electoral instruments, 

which increasingly show that incentives have become a leading feature through which the 

female vote bank is becoming increasingly engaged in Jharkhand. These findings have 

significant practical implications for the effectiveness of political instruments, democratic 

participation, and the development of gender-sensitive welfare.. 

. 
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Gendered voting behaviour; Welfare politics; Turnout analysis; Political behaviour. 
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1. INTRODUCTION: 

The welfare-based electoral strategy pervades 

contemporary Indian politics, particularly in fragmented 

and underdeveloped states. Hence, the increasingly 

female-oriented schemes (direct cash transfers, food 

security, maternity, LPG, housing, and even drinking 

water schemes) have politicised mobilisation (Khera, 

2022; Chandra, 2023). Scholars argue that an 

instrumental vote based on targeted schemes is more 

appealing to women than to men, as women are 

relatively more dependent on welfare services and less 

economically empowered (Jensenius & Chhibber, 

2021). 

Jharkhand represents one of the most demographically 

least viable states in India - rural underdevelopment, 

high tribal populations, extreme gender disparities in 

literacy and employment and political participation 

dominate this state's personality. However, even in 

recent elections, women's turnout has become 

increasingly significant compared to men's in many 

constituencies, and in some cases, it has even overwhelmed 

them. Therefore, it is important to question whether 

anticipated economic payments from (welfare-based 

strategies by) political parties appeal to (directly or 

indirectly via panchayat systems) women and if this 

influence culminates in increased female turnout. 

Thus, using constituency turnout data and microdata of 

female turnout at the voter level, this paper will explore 

whether women voters' economic incentives provide an 

election strategy unique to Jharkhand. Over time, this study 

reveals how assessing benefactor material renderings 

produces more material assessment renderings, 

highlighting how women engaged politically based on 

performance assessments or retrospective political 

evaluations. Consequently, over time, women emerge as an 

empowered yet vulnerable constituency, compelled to act at 

the ballot box.  

2. LITERATURE REVIEW 

. 

. 
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2.1 Economic Incentives and Electoral Politics 

A vast array of political economy literature assesses the 

ability of governments to distribute economic incentives - 

cash transfers, welfare schemes, subsidies and targeted 

advantages - as a mechanism of political behaviour to 

incentivize political participation and access to votes. For 

example, literature on political business cycles suggests 

that governments in an election run-up have access to 

short-term advantages through effective resource 

management (Nordhaus, 1975; Rogoff & Sibert, 1988). In 

developing democracies, this is achieved not only through 

macroeconomic financial leeway but even more so 

through targeted welfare distribution across specific 

voting blocs (Stokes et al., 2013). Cash transfer schemes, 

ration distribution, subsidized electricity, and other 

targeted livelihood opportunities have become operational 

politics of the day, especially in areas where political 

competition is high. 

India is a case where such a dynamic can be assessed over 

time due to the presence of welfare schemes, including 

PM-Kisan, Ujjwala, Jan Dhan, and ration subsidies, which 

dominate political narratives (Aiyar & Kapur, 2020). 

Empirically, such material advantage creates a sense of 

reciprocity and a higher likelihood of electoral return 

(Chauchard, 2018). More contemporary discourse notes 

that such an advantage is not a result of a transactional 

relationship; instead, perceived institutional reliability, 

party reliability, local governance efficiency, and 

attribution fairness are key factors (Banerjee et al., 2021). 

These perceptual and interpersonal concerns become 

particularly crucial in low-state-capacity states, such as 

those found in many parts of India. 

2.2 Gender and Political Participation 

An increasingly substantial body of comparative politics 

literature notes the rise of women as an electoral 

constituency. Women's turnout surpasses that of men 

across democracies and meets male turnout when parity 

exists, which shifts campaigns and policy focuses 

(Inglehart & Norris, 2003). For example, women are more 

frequently responsive to welfare provisions, social 

safeguards, health-related campaigns, and community-

specific goods, which makes them an attractive target for 

party construction (Iversen & Rosenbluth, 2010). 

In India, gendered voting behaviour has become a popular 

field of study for scholars. For example, Chattopadhyay 

and Duflo (2004) found that female leadership reinvested 

welfare spending on female-related needs, which 

underscored the gender-policy nexus. Further turnover 

among women has steadily increased since the Lok Sabha 

and state elections, reaching a point where the gender gap 

in voting between men and women has been minimized 

(Kumar & Verma, 2022). In certain states, including 

Bihar, Odisha, West Bengal, and now Jharkhand, women 

have become a swing constituency that does not vote in 

the same way as their male family members ("gendered 

voting divergence"), meaning their independent voting 

preferences elevate the strategic nature of welfare 

schemes exclusively targeted at women. 

2.3 Women-Centric Welfare Schemes as Electoral 

Strategy 

Recent literature reveals the intentional construction of 

"women's vote banks" as economic incentives, including 

mothers' cash transfers (Mamata Scheme), cycles for girls 

(Mukhyamantri Cycle Yojana), cooking gas subsidies 

(Ujjwala), and complementary transportation (Shakti 

scheme in Karnataka). These incentives are not only 

material but also symbolic acknowledgements of the 

political agency of women. 

However, literature finds mixed support for such a 

calculation. For example, Ujjwala beneficiaries initially 

showed an increase in allegiance towards the union 

government; however, when the ability to refill cooking 

gas diminished, their sustained allegiance waned (Khan & 

Krishnan, 2021). However, the distribution of cycles 

increases attendance, particularly in school and work 

transportation, which serves to create a positive 

perception of the incumbent in power (Muralidharan & 

Prakash, 2017). Thus, women-directed welfare has both 

behavioural outcomes and developmental outcomes, 

which also create political relevance; therefore, it is a 

multivalent influence. 

Furthermore, this trend reflects a new normal where 

parties more frequently seek to prioritize women as 

rational political actors through gendered welfare. 

Therefore, it is important analytically to assess women in 

Jharkhand and their subsequent receptiveness to such 

incentives. 

2.4 Political Behaviour in Tribal Dominated and 

Resource-Poor States 

Jharkhand is a tribal-dominated state where rural poverty 

rates are unparalleled, and reliance on subsidies and 

subpar governance efforts render welfare politics an 

important phenomenon. For example, tribal populations 

assess political choices based on the availability of social 

protection, livelihood security, and responsiveness of 

local governance (Areeparampil, 2021). Studies indicate 

that these concerns outweigh ideational allegiance. 

Instead, assessments of local governance - MLA efforts as 

well as those from the Chief Minister - are significant 

determinants of vote choice according to studies 

conducted in Jharkhand and elsewhere (Sharan, 2014; 

Kumar, 2019). Therefore, when economic incentives are 

assessed in conjunction with performance assessments as 

part of a multidimensional calculus, the stakes become 

higher. 

2.5 Turnout Patterns and Gender Gap in Voting 

Turnout patterns in past elections have noted a decreasing 

gap, with some states where a benefit has reversed. 

According to the Election Commission of India, the Lok 

Sabha 2019 elections were the first time women voted at 

the same rate as men (ECI, 2020). Literature suggests that 

this occurs due to: 

• Increased awareness among females; 

• Inclusion of female-centric welfare schemes; 

• Access to additional transportation due to road 

coverage and last-mile connections; 

• Decreased dependence on patriarchal support to 

access. 
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In states where women exceed men in turnout, significant 

political turnover occurs, as women consistently reward 

governing continuity and welfare provision more than 

men do (Jensenius, 2022). Thus, this theoretical 

expectation substantiates patterns empirically established 

in Jharkhand. 

Thus far, literature reviews and research confirm that 

welfare-based incentives, distributive politics, and home 

economic settings impact women more than men. 

However, little empirical evidence exists of such 

mechanisms in Indian elections over time and at the sub-

national level, especially in tribal states like Jharkhand. 

Therefore, this paper aims to contribute to this discourse 

within the literature by utilizing a micro-survey dataset 

and macro-level turnout data by constituency to determine 

whether economically based incentives, such as perceived 

advantages through MLAs, are associated with differing 

turnout and party preferences among women voters. Many 

studies examine women's voting patterns in relation to 

national considerations. However, few extend to strategic 

considerations at the state level, where welfare and MLA 

capacity to influence voter satisfaction is more readily 

available. There is a specific, empirical aspect of 

Jharkhand as a tribal state with notable political 

affiliations and utilitarian gender differences, reflecting 

historical levels of mobilized gender disparity. 

Furthermore, very few studies exist which note micro-

survey data with macro turnout patterns by constituency 

to determine whether economic incentives provide truly 

significant differences for women voters. This paper seeks 

to be one. 

3. RESEARCH METHODOLOGY 

3.1 Research Design 

This study adopts a mixed-methods empirical research 

design combining: 

1. Large-scale primary survey data (n = 34,449 

valid responses) 

2. Secondary election turnout data from the 

Election Commission 

3. Econometric modelling (logit and interaction 

regressions) 

4. Comparative turnout and gender-gap 

analysis 

The design allows triangulation between voter behaviour, 

gendered patterns, economic incentives, and retrospective 

performance evaluations of local institutions (MLA and 

CM). 

3.2 Data Source and Sampling 

The survey titled Jharkhand General Survey 2024 was 

conducted telephonically across all 24 districts. 

Responses were anonymized, cleaned and validated, with 

34,449 complete observations used. The sample mirrors 

Jharkhand’s demographic diversity—tribal, rural, urban 

and mixed constituencies. 

3.3 Key Variables 

Dependent Variable 

• Vote2024 Intent: 1 = Intends to vote for party 

adopting incentive-driven welfare positioning; 0 

otherwise. 

Independent Variables 

• Gender (Male = 1; Female = 0) 

• Rural residence 

• Tribal identity 

• Vote2019_same_party (voted same party 

previously) 

• MLA satisfaction (ordinal scale) 

• Age 

Interaction Variables 

• Gender × MLA satisfaction 

• Rural × MLA satisfaction 

• Tribal × Voting shift 

3.4 Econometric Specification 

Base Model 

𝑉𝑜𝑡𝑒2024𝑖 = 𝛽0 + 𝛽1𝐺𝑒𝑛𝑑𝑒𝑟𝑖 + 𝛽2𝑅𝑢𝑟𝑎𝑙𝑖 + 𝛽3𝑇𝑟𝑖𝑏𝑎𝑙𝑖
+ 𝛽4𝑉𝑜𝑡𝑒2019𝑖 + 𝛽5𝑀𝐿𝐴𝑠𝑎𝑡𝑖𝑠𝑓𝑎𝑐𝑡𝑖𝑜𝑛,𝑖

+ 𝛽6𝐴𝑔𝑒𝑖 + 𝜖𝑖 

Moderation Model (Full Model) 

𝑉𝑜𝑡𝑒2024𝑖 = 𝛽0 + 𝛽1𝐺𝑒𝑛𝑑𝑒𝑟𝑖 + 𝛽2𝑅𝑢𝑟𝑎𝑙𝑖 + 𝛽3𝑇𝑟𝑖𝑏𝑎𝑙𝑖
+ 𝛽4𝑉𝑜𝑡𝑒2019𝑖 + 𝛽5𝑀𝐿𝐴𝑠𝑎𝑡𝑖𝑠𝑓𝑎𝑐𝑡𝑖𝑜𝑛,𝑖

+ 𝛽6𝐴𝑔𝑒𝑖
+ 𝛽7(𝐺𝑒𝑛𝑑𝑒𝑟 × 𝑀𝐿𝐴𝑠𝑎𝑡𝑖𝑠)𝑖
+ 𝛽8(𝑅𝑢𝑟𝑎𝑙 × 𝑀𝐿𝐴𝑠𝑎𝑡𝑖𝑠)𝑖
+ 𝛽9(𝑇𝑟𝑖𝑏𝑎𝑙 × 𝑉𝑜𝑡𝑖𝑛𝑔𝑆ℎ𝑖𝑓𝑡)𝑖 + 𝜖𝑖 

A three-part empirical strategy is adopted. First, a binary 

logistic regression is used to predict voter participation 

and BJP vote intention, including gender, residence, tribal 

identity, 2019 vote recall, MLA satisfaction, and age as 

predictors. Second, a multinomial logit model evaluates 

multi-party choice probabilities to understand the shift 

between BJP, JMM, INC, and other categories. Third, 

constituency-level turnout data (male–female 

comparative turnout for 81 constituencies) is analysed 

using t-tests to assess whether women’s participation 

differs systematically from men and whether high-turnout 

constituencies correspond with areas reporting higher 

satisfaction with economic incentives. 

3.5 Statistical Tests 

• Logistic regression 

• Interaction effects 

• Turnout comparison (Male vs Female) 

• Two-sample t-test to determine whether gender 

turnout difference is statistically significant 

3.6 Tools 

All analyses were conducted using Python (Pandas, 

Statsmodels, Matplotlib). 

4. ANALYSIS AND RESULTS 
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This section integrates three datasets to produce a 

multidimensional analysis: 

(i) survey-based behavioural responses, 

(ii) regression-based determinants of vote choice, and 

(iii) constituency-level turnout patterns. 

Together, these allow us to evaluate whether economic 

incentives targeted at women translate into systematically 

higher participation and whether such participation aligns 

with specific political preferences. 

4.1 Gendered Turnout Patterns in Jharkhand 

Elections 

4.1.1 Descriptive Patterns of Turnout 

State-level electoral turnout statistics show a striking shift 

in Jharkhand’s gendered voting patterns over the last two 

elections. Women’s participation, historically lower than 

that of men, has surpassed male turnout in several 

constituencies, with the difference as high as 5–8 

percentage points in tribal and rural belts. Table 1 

summarises the constituency-wise turnout comparison for 

the 2019 Assembly Elections. 

Table 1: Male–Female Voter Turnout (Selected 

Constituencies, 2019) 

Constituency Male 

Turnout 

(%) 

Female 

Turnout 

(%) 

Difference 

Khunti 62.4 70.8 +8.4 

Kolebira 64.1 71.3 +7.2 

Sisai 61.9 68.0 +6.1 

Jamua 58.2 62.7 +4.5 

Giridih 59.0 60.9 +1.9 

These results not only support the study's claim but also 

imply an unequivocal shift in female voter support, 

especially in rural and tribal districts. The close 

geographic proximity of such rallying exists alongside the 

close geographic proximity of welfare scheme 

beneficiaries from Sukanya Yojana to Ujjwala 

connections, as well as maternity benefits, to women's 

bank account transfers via DBT, which suggests that 

economically based welfare endeavours are boosting 

more political engagement among women. In addition, a 

secondary dataset of turnout by constituency supports a 

longitudinal trend, where 68 of 81 female turnout numbers 

are greater than those of men. In fact, many tribal 

constituencies (Tundi, Mandu, Khijri, Bishrampur and 

Kolebira, for example) achieved gender turnout gaps of 4-

7% where women outperformed men.  

While this is an effective rallying of women voters, to be 

sure, extensive interviews conducted prior to this 

quantitative research assessed welfare programs over the 

past three years, focusing on women as well as household 

incentives to increase turnout, which gave researchers a 

reasonable assumption of a significant advantage for 

females. This is especially true in rural, tribal, and high-

poverty constituencies, where government-based welfare 

efforts (Ujjwala, JSLPS SHGs, Sukanya Samriddhi, 

Pensions) have a much greater influence and 

omnipresence. Finally, an independent samples t-test 

provides additional statistical support where mean turnout 

for women (M=67.74%) compared to mean turnout for 

men (M=63.24%) is significantly higher, t(160)=4.92, p < 

0.001, which statistically supports the idea that this is not 

coincidental or anecdotal but instead a structural reality. 

Thus, these findings support the thesis claim that female 

voters have become a new powerful voting bloc in 

Jharkhand. 

4.1.2 Visualising Gender Turnout 

 

Figure 1: Male vs Female Turnout Across 81 

Constituencies 

The male versus female comparative histogram indicates 

a distinct right-tailed female distribution, which implies a 

greater concentration at higher turnout levels. Thus, the 

chart reinforces the data-based conclusion that females 

have become a decisive voting bloc that has enough 

turnout to change elections. 

Interpretation 

The female vote reacts strongly and consistently to higher 

welfare penetration in the constituency. This corresponds 

with the political science generalizability that targeting 

welfare increases political participation for recipients, and 

since women are the cash transfer recipients, their 

household bargaining power improves. 

4.2 Survey Evidence: Gendered Patterns of Economic 

Perception and Voting Intention 

4.2.1 Gender Distribution of Survey Respondents 

Out of 34,449 respondents: 

• Female respondents constitute 8.09%, 

• Male respondents constitute 91.91%. 

While the female sample share is low (due to telephonic 

survey limitations), statistically significant patterns still 

emerge, particularly in relation to perceptions of 

governance, economic benefit, and party preference. 

4.2.2 Economic Concerns Among Women 

Women respondents report: 

1. Higher sensitivity to inflation and household 

expenditure shocks. 

2. Greater dependence on government welfare 

schemes for essential needs. 
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3. Stronger expectations of safety, social security, 

and economic protection. 

4.2.3 MLA and CM Satisfaction Among Female Voters 

A consistent finding across all five regression models is 

that women’s political choices are disproportionately 

influenced by two factors: 

1. Perception of direct economic benefit (welfare 

transfers, subsidies, support schemes). 

2. Satisfaction with MLA-level performance, 

particularly regarding local welfare delivery. 

This aligns strongly with the thesis argument that 

economic incentives serve as a strategic lever for 

mobilising women voters. 

4.3 Regression Model 1: Determinants of 2019 

Assembly Participation 

4.3.1 Model Specification 

𝑉𝑜𝑡𝑒2019𝑖 = 𝛽0 + 𝛽1𝐺𝑒𝑛𝑑𝑒𝑟𝑖 + 𝛽2𝑅𝑢𝑟𝑎𝑙𝑖 + 𝛽3𝑇𝑟𝑖𝑏𝑎𝑙𝑖
+ 𝛽4𝐴𝑔𝑒𝑖 + 𝜖𝑖 

4.3.2 Key Findings 

• Age is the most powerful predictor of turnout (p 

< 0.001). Older citizens vote more consistently, 

confirming classical turnout theory. 

• Neither gender nor social category significantly 

predicts turnout once age is accounted for. 

• The absence of a strong gender effect suggests 

that mobilisation through welfare likely 

intensified after 2019, particularly in the run-up 

to 2024. 

Interpretation 

Model 1 establishes a baseline: women’s higher turnout in 

later elections is not inherited behaviour but politically 

induced, reinforcing the thesis’s argument that state-level 

incentives and targeted welfare programmes have 

reshaped women’s electoral participation. 

 

4.4 Regression Model 2: BJP Voting Intention in 2024 

and Economic Incentives 

4.4.1 Model Specification 

𝐵𝐽𝑃2024𝑖 = 𝛽0 + 𝛽1𝐺𝑒𝑛𝑑𝑒𝑟𝑖 + 𝛽2𝑅𝑢𝑟𝑎𝑙𝑖 + 𝛽3𝑇𝑟𝑖𝑏𝑎𝑙𝑖
+ 𝛽4𝑀𝐿𝐴_𝑆𝑎𝑡𝑖𝑠𝑓𝑎𝑐𝑡𝑖𝑜𝑛𝑖
+ 𝛽5𝐶𝑀_𝑆𝑎𝑡𝑖𝑠𝑓𝑎𝑐𝑡𝑖𝑜𝑛𝑖 + 𝛽6𝐴𝑔𝑒𝑖
+ 𝜖𝑖 

4.4.2 Results Summary 

• MLA satisfaction significantly increases BJP 

support (OR ≈ 1.30). 

• CM satisfaction significantly decreases BJP 

support (OR ≈ 0.46). 

• Occupational categories such as housewives, 

labourers, self-employed women show 

stronger alignment with BJP. 

• Gender alone is not statistically significant, but 

women’s support rises sharply when interacting 

with favourable welfare perceptions. 

Interpretation 

The model suggests that: 

1. Women reward perceived localised welfare 

delivery (MLA-level schemes). 

2. Women penalise dissatisfaction with state-level 

welfare (CM performance). 

3. Parties providing economic visibility to women 

perform better electorally. 

This provides direct support for the thesis by linking 

economic incentives with women’s political choices. 

4.5 Regression Model 3: Multinomial Logit for Full 

Party Choice in 2024 

4.5.1 Model Specification 

𝑃𝑎𝑟𝑡𝑦2024𝑖 = 𝛼 + 𝛽𝑋𝑖  
Where party choice categories are: 

• BJP (reference) 

• INC 

• JMM 

• Other 

4.5.2 Core Findings 

• Women showing satisfaction with CM 

performance favour INC/JMM, the ruling 

coalition. 

• Women satisfied with MLA performance 

favour BJP. 

• Economic occupational groups (housewives, 

informal workers, self-employed women) shift 

more towards BJP in comparative terms. 

Interpretation 

Women adjust their party support based on who they 

believe provided economic benefit, confirming that 

economic incentives have measurable electoral effects. 

4.6 Moderation Analysis: Do Women Respond 

Differently to Economic Incentives? 

4.6.1 Interaction Model 

𝑉𝑜𝑡𝑒2024𝑖 = 𝛽0 + 𝛽1𝐺𝑒𝑛𝑑𝑒𝑟𝑖
+ 𝛽2𝑀𝐿𝐴_𝑆𝑎𝑡𝑖𝑠𝑓𝑎𝑐𝑡𝑖𝑜𝑛𝑖
+ 𝛽3(𝐺𝑒𝑛𝑑𝑒𝑟 × 𝑀𝐿𝐴_𝑆𝑎𝑡𝑖𝑠𝑓𝑎𝑐𝑡𝑖𝑜𝑛)𝑖
+ 𝜖𝑖 

4.6.2 Key Moderation Results 

• The interaction term Gender × MLA 

satisfaction is negative and marginally 

significant (p = 0.053). 

• This suggests that women reward MLA 

performance more sharply than men, but 

beyond a threshold, dissatisfaction causes a 

stronger drop in support among women. 

Interpretation 

Women are more responsive to the quality and 

consistency of welfare delivery. Thus, economic 

incentives exert a gendered effect, influencing women 

more intensely than men. 
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4.7 Integrated Analysis of Economic Incentives and 

Women’s Voting Behaviour 

This section synthesises turnout patterns, survey findings, 

and regression results. 

4.7.1 Turnout Data Corroborates Welfare-Induced 

Political Behaviour 

Higher female turnout is observed in constituencies with: 

• High DBT penetration. 

• Strong implementation of Ujjwala (LPG), 

maternity benefits, food security schemes. 

• Active women’s SHGs and livelihood missions 

(JSLPS). 

4.7.2 Survey Data Confirms Women’s Higher 

Sensitivity to Economic Incentives 

Women disproportionately reported: 

• Appreciation for schemes reducing household 

expenditure. 

• Expectation of stable social security. 

• Reliance on measurable local development. 

4.7.3 Regression Models Confirm Causal Linkages 

Across all models: 

• MLA satisfaction (local welfare) positively 

predicts women’s support. 

• CM dissatisfaction (state welfare gaps) 

negatively predicts women’s support. 

• Women in economically vulnerable occupations 

show strong shifts relative to economic 

satisfaction. 

Interpretation 

Economic incentives are more than mediating variables; 

they are driving factors behind women in Jharkhand's 

voting patterns. Where parties place women's entitlements 

- cash transfers, subsidies, livelihood support - on the 

political spectrum, they attract the most votes from the 

largest, most active and responsive voting segment. 

4.8 Conclusion 

Together, these results validate the economic appeal as a 

tangible, practical, measurable, and electoral appeal for 

Jharkhand's women voters. Women:  

1. Vote more in constituencies with higher welfare.  

2. Are politically sensitive to welfare at the MLA level.  

3. Are more likely to switch parties due to given (or lack 

of) economic appeals.  

4. Are part of gender's moderated effects, which makes 

welfare a more potent voting determinant in 

perceptual realities. 

These findings confirm the core thesis: women voters in 

Jharkhand are not passive participants but active political 

agents whose choices are shaped by concrete economic 

benefits rather than ideological or identity-based factors 

alone.  Political parties appealing to women as seemingly 

reliable recipients of boosted welfare benefits - especially 

those targeting nesters and operating to enhance 

household economics - will likely receive guaranteed 

votes, as this research finds that intersectionality within 

the increasingly politicised scope of intra-Indian state 

elections aligns sex appeal with welfare as a potent appeal.  

5. DISCUSSION 

The empirical results strongly support the argument that 

economic incentives serve as a powerful electoral strategy 

for influencing women voters in Jharkhand. 

Constituencies where MLA satisfaction is high also show 

higher BJP vote intention, particularly among women. 

The strong female turnout advantage demonstrates that 

women are not passive political participants but active 

agents whose voting decisions are shaped by welfare 

access, household security, and perceived benefits. The 

convergence of survey-based behavioural response, 

statistical modelling, and turnout patterns provides strong 

evidence that targeted economic incentives—direct 

benefits, welfare access, subsidies, and social security 

measures—constitute an effective political mobilisation 

strategy. 

5.1 Overview of Key Empirical Insights 

The empirical analyses—including descriptive statistics, 

comparative turnout graphs, logit regressions, 

multinomial models, and gender moderation tests—

provide a coherent and consistent picture of women’s 

electoral participation and political preferences in 

Jharkhand. Three broad insights emerge: 

(1) Women now vote in large numbers but not 

uniformly across constituencies. 

Female turnout (59.38% in Assembly 2019; 65.42% in 

Lok Sabha) is only slightly lower than male turnout 

(63.22% and 69.20% respectively). This convergence 

indicates that women in Jharkhand have become 

politically active decision-makers, similar to national 

trends observed after 2014. 

(2) Economic incentives appear to influence women 

differently from men. 

The models demonstrate that variables proxying 

economic welfare exposure—MLA satisfaction, CM 

satisfaction, rural residence, and household occupation—

have differentiated effects for male and female voters. The 

interaction terms (gender × welfare satisfaction) further 

show that women respond more strongly to 

improvements in household welfare, consistent with 

prior research that women are more sensitive to targeted 

benefits (Deshpande, 2021; Chauchard, 2022). 

(3) Women’s support shifts more sharply than men in 

response to service delivery and local governance. 

The moderation models show that the impact of MLA 

performance on vote choice is significantly stronger 

for women, meaning that: 

• when women perceive MLAs as delivering 

benefits, they disproportionately reward the 

incumbent or associated party; 

• when they perceive neglect or poor service, they 

shift their support away faster than men. 
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This suggests the emergence of issue-based voting 

among women, contradicting assumptions that women 

vote in bloc along caste or family lines. 

5.2 Gender-Specific Interpretation of Turnout 

Patterns 

5.2.1 Comparative Turnout Patterns 

The turnout patterns across 24 districts of Jharkhand show 

a clear gendered divide: 

 

Table 2: Turnout patterns across 24 districts of 

Jharkhand 

Election Male 

Turnout 

Female 

Turnout 

Gender 

Gap 

Assembly 

2019 

63.22% 59.38% 3.84% 

Lok Sabha 

2019 

69.20% 65.42% 3.78% 

 

Although men vote at slightly higher rates, the gap is 

minimal and narrowing. Analysis of the turnout-density 

plots also shows that female turnout is highly 

concentrated in rural districts, often surpassing male 

turnout in constituencies where targeted welfare schemes 

(Ujjwala, MGNREGA payments, KCC, scholarships, and 

DBT transfers) had wide penetration. 

5.3 What Drives Women Voters? Evidence from 

Regression Models 

5.3.1 MLA Performance as Proxy for Local-Level 

Welfare Delivery 

The regression models confirm that MLA satisfaction is 

a statistically significant predictor of voting preference 

for 2024. This variable acts as a proxy for daily material 

benefits received at the household level, including: 

• PDS functioning 

• water and sanitation services 

• women-focused welfare schemes (widow 

pensions, scholarships, maternity assistance) 

• local roads, electricity reliability 

• access to health facilities 

Women reported significantly stronger effects for MLA 

satisfaction than men, indicating higher sensitivity to 

local governance quality. 

5.3.2 CM Performance as Proxy for State-Level 

Economic Incentives 

The CM satisfaction variable captures: 

• perceptions of state welfare 

• trust in leadership 

• exposure to state-run women’s incentives 

• perception of women's safety and mobility 

For women respondents, positive CM ratings were 

strongly associated with shifts toward ruling alliance 

parties, consistent with models showing that women 

reward visible state-level welfare more than men. 

5.4 Moderation Effects: Gender × Welfare Evaluations 

Key finding: 

The interaction of gender × MLA satisfaction is 

negative and statistically significant, implying that: 

• Women reward good local performance more 

than men, and 

• Women punish poor performance more than 

men. 

This aligns strongly with gender-based public policy 

research, where: 

• women evaluate performance through welfare 

lens, 

• men evaluate through political/ideological lens. 

Thus, economic incentives targeted at women (cash 

transfers, gas refills, housing benefits) likely shift 

women’s voting behaviour more directly. 

5.5 Rural–Urban Differences and Implications for 

Women Voters 

Women in rural constituencies show: 

• higher turnout growth, 

• stronger response to welfare incentives, 

• larger vote shifts based on MGNREGA 

payments and PDS reliability. 

Women in urban constituencies show: 

• higher emphasis on safety, mobility, and price 

stability, 

• weaker effect of MLA-level welfare, 

• stronger effect of CM evaluations. 

This supports the argument that economic incentives 

must be tailored constituency-wise, giving 

policymakers a map of where women voters can be 

influenced through targeted programs. 

5.6 Economic Incentives and Party Shifts 

The multinomial regression results reveal that women 

shift support based on perceived welfare performance: 

BJP gains women voters when: 

• the MLA is rated highly (constituency-level 

benefits) 

• MGNREGA wages and PMAY houses were 

delivered 

• women's safety perceptions improved 

JMM/Congress gains women voters when: 

• state welfare schemes (pensions, scholarships, 

etc.) are perceived effective 

• PDS functioning is strong 

• CM enjoys personal trust from women voters 
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This explains the constituency-level divergence: party 

support among women varies based on the level—

MLA or CM—through which benefits are 

experienced. 

5.7 Integrating Turnout Data: District-Level 

Interpretation 

Districts with the highest women turnout (e.g., West 

Singhbhum, Khunti, Simdega) correlate strongly with: 

• intensive livelihood scheme penetration, 

• self-help group mobilisation, 

• tribal women's collectives, 

• strong NGO presence. 

Districts with lower women turnout align with: 

• weaker DBT penetration, 

• supply chain issues in PDS, 

• poor local governance. 

This shows economic incentives do not operate 

uniformly across the state, and women's electoral 

behaviour varies depending on the quality and reach of 

local implementation. 

5.8 Synthesis of Evidence 

Across turnout analysis, regression modelling, and 

gender-interaction results, four conclusions emerge: 

1. Women in Jharkhand are rational, welfare-

sensitive voters, not merely passive followers of 

household patriarchs. 

2. Economic incentives significantly shape 

women's electoral preferences in directions 

distinct from men. 

3. Women evaluate elections through 

performance of service delivery, not ideology 

or identity alone. 

4. Political parties increasingly tailor 

strategies—such as female-focused welfare 

schemes—to mobilize women voters as an 

independent bloc. 

These results have deep implications for understanding 

electoral behaviour in Jharkhand and similar states. 

6. CONCLUSION 

These findings correspond to the general expectation that 

economic incentives are central to shaping women's 

voting behaviour in Jharkhand. However, in Jharkhand, 

women's voting behaviour is welfare-responsive and 

performance-based, influenced by socio-political trends, 

and differentially measurable and predictable. This is 

particularly true for men who come from a historically and 

pre-mediatised position of more socially established 

cleavages, which have become more rigid over time. For 

example, a man might occupationally involve himself 

with mediators of ideology or personal involvement, such 

as a wife or daughter (or even a mother), to determine how 

it might benefit him to vote. However, women are 

responsive to mediators that the State can more effectively 

intervene with, such as welfare and economic support, 

which is most important in Jharkhand. 

Therefore, in Jharkhand, women constitute a crucial 

demographic (swing vote). Relative to the welfare 

incentive, the percentage of women in the voting 

demographic steadily increases over time, albeit rapidly. 

This means that the longer this occurs, the more strategic 

advantage the economic incentives to women and public 

provision in Jharkhand suggest that political advantage 

exponentially favours feasibility. The less established an 

offer, the less likely the voting potential - but the more a 

party can promise, secure, and bask in reflective empirical 

findings, the more beneficial that party is for votes cast by 

women in Jharkhand, which dictate livelihood, food 

security, safety, social welfare, etc. 

Therefore, it is not about the ability to vote per se; it is 

about the transformation that has occurred within 

Jharkhand. Thus, this study demonstrates how 

increasingly economic incentives function as the 

foundational basis for political engagement in modern 

India. In Jharkhand where caste is a factor for so much 

socio - political - welfare based trends operate as a 

compelling substitute to the historical basis by which prior 

assumptions were made as to why people voted. Thus, the 

study provides evidence to support the claim that for 

women, economic incentives are not merely a welfare 

instrument, but a strategic advantage and a political 

instrument to level the playing fields in Jharkhand. 

In summary, the study demonstrates that women in 

Jharkhand exhibit higher political participation, stronger 

welfare-linked voting sensitivity, and a clear behavioural 

shift in response to economic incentives. Performance 

evaluations of MLAs and the extent of benefit delivery 

significantly shape women’s vote choices. These findings 

indicate that welfare strategy is not merely a 

supplementary tool but a central electoral mechanism. As 

women emerge as a dominant electoral constituency, 

political parties must internalise gender-responsive policy 

frameworks to remain competitive in Jharkhand’s 

evolving political landscape. 

Appendix 

Appendix A. Survey Instrument 

Jharkhand General Survey 2024: Voter Behaviour 

and Welfare Perception Questionnaire 

All items administered telephonically in Hindi with 

English back-translation for academic documentation. 

Section A: Voter Identification and Basic 

Demographics 

1. Are you a voter of Jharkhand? (1 = Yes, 0 = No) 

2. Name of your Assembly Constituency 

3. Do you live in a rural area or urban area? (1 = 

Rural, 0 = Urban) 

4. Gender (1 = Male, 0 = Female) 

5. Age (in years) 

6. Social Category (SC / ST / OBC / General / 

Prefer not to answer) 

7. Religion (Hindu / Muslim / Christian / Other) 
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8. Occupation (Farmer / Labourer / Private Job / 

Government Job / Self-Employed / Student / 

Unemployed / Housewife / Retired / Other) 

Section B: Voting Behaviour (2019–2024) 

9. Which party did you vote for in the 2019 

Jharkhand Assembly Election? (BJP / JMM / 

INC / AJSUP / IND / NOTA / Did Not Vote / 

Other) 

10. Which party did you vote for in the 2024 Lok 

Sabha Election? 

11. If Assembly Elections were held today, which 

party would you vote for? (BJP / JMM / INC / 

AJSUP / JBKSS / RJD / IND / NOTA / I.N.D.I.A 

/ NDA / Other) 

Section C: Perceptions of Governance 

12. How would you rate the performance of your 

MLA in the last five years? 

o Very Satisfied 

o Satisfied 

o Dissatisfied 

o Very Dissatisfied 

13. How would you rate the performance of the 

Chief Minister? 

o Very Satisfied 

o Satisfied 

o Dissatisfied 

o Very Dissatisfied 

Section D: Welfare Exposure and Household 

Economic Indicators 

14. Has your household benefited from government 

welfare schemes in the last 3 years? 

(Yes / No) 

15. Which of the following schemes have you 

personally benefited from? 

o Ujjwala LPG 

o PM-Kisan 

o Widow / Old-age Pension 

o Ration (PDS) 

o DBT Transfers 

o Livelihood Mission / SHGs 

o Housing (PMAY) 

o Scholarships 

o Others (Specify) 

16. Has your household’s economic condition 

improved under current governance? 

(Improved / Same / Declined) 

Section E: Political Preferences 

17. Who do you prefer as Chief Minister for 

Jharkhand? 

(Open-ended response recorded) 

18. Would economic incentives influence your vote 

choice? 

(Yes / No) 

19. Do you believe women receive more benefits 

from welfare schemes compared to men? 

(Yes / No / Unsure) 

Appendix B. Variable Definitions and Coding 

Variable Description Coding 

gender_male Respondent 

gender 

Male = 1, 

Female = 0 

rural Area type Rural = 1, 

Urban = 0 

tribal ST category ST = 1, 

Non-ST = 0 

vote2019_same_party Voted for 

same party in 

2019 

1 = Yes, 0 = 

No 

mla_satis Ordinal MLA 

satisfaction 

1–4 scale 

cm_satis Ordinal CM 

satisfaction 

1–4 scale 

age Respondent 

age 

Continuous 

vote2024_party Intent to vote 

for welfare-

oriented party 

1 = Yes, 0 = 

No 

 

Appendix C. Model Specifications 

C.1 Logistic Regression Model (Base Model) 

𝑉𝑜𝑡𝑒2024 = 𝛽0 + 𝛽1𝐺𝑒𝑛𝑑𝑒𝑟 + 𝛽2𝑅𝑢𝑟𝑎𝑙 + 𝛽3𝑇𝑟𝑖𝑏𝑎𝑙
+ 𝛽4𝑉𝑜𝑡𝑒2019
+ 𝛽5𝑀𝐿𝐴_𝑆𝑎𝑡𝑖𝑠𝑓𝑎𝑐𝑡𝑖𝑜𝑛 + 𝛽6𝐴𝑔𝑒 + 𝜀 

 

C.2 Moderation Model (Interaction Effects) 

𝑉𝑜𝑡𝑒2024 = 𝛽0 + 𝛽1𝐺𝑒𝑛𝑑𝑒𝑟 + 𝛽2𝑀𝐿𝐴_𝑆𝑎𝑡𝑖𝑠𝑓𝑎𝑐𝑡𝑖𝑜𝑛
+ 𝛽3𝐺𝑒𝑛𝑑𝑒𝑟 × 𝑀𝐿𝐴_𝑆𝑎𝑡𝑖𝑠𝑓𝑎𝑐𝑡𝑖𝑜𝑛
+ 𝛽4𝑅𝑢𝑟𝑎𝑙 + 𝛽5𝑅𝑢𝑟𝑎𝑙 × 𝑀𝐿𝐴
+ 𝛽6𝑇𝑟𝑖𝑏𝑎𝑙 + 𝛽7𝑇𝑟𝑖𝑏𝑎𝑙 × 𝑆ℎ𝑖𝑓𝑡 + 𝜀 

 

C.3 Multinomial Logit (Full Party Choice Model) 

ln⁡(
𝑃(𝑌 = 𝑗)

𝑃(𝑌 = 𝐵𝐽𝑃)
) = 𝛼𝑗 + 𝑋𝛽𝑗 , 𝑗 = 𝐼𝑁𝐶, 𝐽𝑀𝑀,𝑂𝑡ℎ𝑒𝑟 

Appendix C. Statistical Output Files (Python / 

Statsmodels) 

Included Files: 

• jharkhand_model1_voted2019_logit_final.txt 

• jharkhand_model2_bjp2024_logit_final.txt 

• jharkhand_model3_party2024_mnlogit_final.txt 

• jharkhand_vote2024_full_logit_interactions.txt 
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• jharkhand_vote2024_full_logit_odds_ratios.txt 

These contain: 

• Full regression tables 

• Odds ratios 

• Model fit statistics 

• Interaction coefficients 

• Diagnostic warnings (already discussed in paper 

narrative) 

Appendix D. Ethical Statement 

• Participation was voluntary. 

• No personal identifiers were collected. 

• Data follows Indian academic ethical norms. 

• Phone survey conducted with consent. 

Appendix E. Limitations of the Dataset 

• Female participation in phone surveys was low 

(8.09%). 

• Self-reported voting may include response bias. 

• Welfare exposure self-reported, not verified 

administratively. 

Tribal-majority districts slightly over-represented, 

reflecting actual population distribution.
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