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20/07/2025 The study offers an insight of state-of-the-art research on online food delivery applications. The
Revised: research adopts a review approach and explores the determinants that influence consumer
12/08/2025 behaviour to use FDAs. To identify the factors that encourage consumers to use FDAs, an in-
Accepted: depth analysis of literature was done from 2017 to 2024. Google Scholar, Scopus and EBSCO
06/09/2025 databases were used for the search which resulted in 666 articles after screening and using
Published: inclusion and exclusion criteria finally 69 publications were considered for this paper. From the
13/09/2025 analysis of literature, a total twenty (20) factors were identified and the relative importance of

each factor was demonstrated by its frequency or citation. The results of the study highlighted
that convenience, ease of use, and a variety of options are among the prominent factors that
motivate consumers to adopt food delivery applications. This paper contributes theoretically by
identifying the major factors that influence consumers' attitude towards the FDAs.
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INTRODUCTION

The rise of online-to-offline (O20) platforms has
generated significant disruption in the food industry by
mixing internet advertising with actual sales of
products and services (Talwar et al., 2021). Food
delivery apps (FDAs) are a sort of O20 platform that
makes use of customers' widespread usage of cell
phones, mobile internet, and navigational services
(Kaur et al., 2020).

Food delivery applications (FDAs) are mobile
applications enabling users to order meals from food-
aggregator platforms, a category of online food
delivery (OFD) platforms that includes both
restaurant-to-consumer and food-ordering platforms.
These platforms collectively represent online-to-
offline(020) services (Belanche et al., 2020; Wang et
al., 2022). The utilisation of FDAs for 15 million food
deliveries in China and 1 million in India daily
illustrates their increasing popularity. Consequently,
this has resulted in a rise in smartphones and online
meal delivery applications. The continuous influx of
professionals into urban areas and the swift expansion
of India's economy have led to a significant boom in
the food delivery and restaurant sectors. Food delivery

applications have gained significant popularity among
Indian technology enthusiasts recently.

The term "online food delivery" refers to the process
of placing orders for groceries and meals that have
already been available online and orders are usually
placed via a website or app. There are two distinct
delivery service options that are included in the Online
Food Delivery market: (1) Meal Delivery and (2)
Grocery Delivery. Both of these delivery services are
generating income and attracting customers. Included
are services that bring non-cooked food and beverage
products, household goods, and personal care items
(Grocery Delivery), as well as prepared meals and food
bought online for immediate consumption (Meal
Delivery). Meal delivery encompasses two types of
meal delivery: restaurant delivery, which is when
restaurants bring meals directly to clients, and online
delivery services, which provide customers meals
from partner restaurants without having to transport
food themselves (Platform Delivery/FDAs). Meal
delivery service models consist of two categories:
restaurant-to-consumer delivery and internet platform-
to-consumer delivery. Quick-service restaurants that
prepare food and deliver meals to consumers, such as
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McDonald's, KFC, and Domino's, exemplify
restaurant-to-consumer delivery companies.
Restaurants may utilize their existing staff for self-
delivery, such as waitstaff in smaller establishments, or
they may engage specialised delivery teams, as
exemplified by large restaurant franchises like
Domino's, McDonald's, and KFC. Restaurants may
utilize outsourced logistics, comprising a network of
freelance contractors and delivery personnel, to
implement an efficient and cost-effective food delivery
strategy (Sun, 2019). Orders may be placed via the
restaurant's website or through third-party platforms
including Eleme in China, Uber Eats in the United
States, Just Eat in the United Kingdom, and Swiggy or
Zomato in India. Third-party platforms provide online
meal delivery services in conjunction with affiliated
restaurants. Partner restaurants may provide delivery
services or may not. Online Food Delivery (OFD)
services require adaptable and efficient real-time
delivery capabilities.

The spread of mobiles and tablets along with
accessibility of the internet has enabled instant
payments, and the development of physical
infrastructure for quick delivery has been an important
driver in accelerating e-commerce growth. 020
services have become more prevalent across several
sectors, including the procurement of a wide range of
items and services such as lodging, real estate and
automotive rentals (Roh & Park, 2019). Online food
delivery is growing rapidly and becoming a worldwide
trend. The market for online meal delivery in India is
witnessing tremendous expansion as a result of the
growing need for convenience and the extensive
variety of cuisines that are accessible. By the year
2028, it is anticipated that the number of users in the
Meal Delivery market in India will reach 346.6
million. By the year 2028, it is anticipated that the
number of users in the Meal Delivery market in India
will reach 346.6 million (Statista Digital Market
Outlook, 2024). To finance, marketing and advertising
campaigns of 020 services and provide member
businesses with incentives, a substantial financial
commitment is needed (Pigatto et al., 2017).

Although the preceding researches did not particularly
investigate FDAs, they did present an overview of
online food delivery. Based on the research, this study
aims to address the following questions: To present the
current state of research on Online Food Delivery
Applications  using literature? ~ What  factors
motivates/influence consumer to adopt/use Food
Delivery apps? These gaps demonstrated the need for
research on FDAs and identify the factors
motivating/influencing the use of FDAs. In order to
document the expansion of research on FDAs, studies
conducted between 2017 and 2023 were chosen and
examined for this study. The review contributes to the
literature by providing a state-of-the-art literature on
FDAs and synthesizing its determinants. This study
identifies the factor for adoption of FDAs that will help
future researches to validate the same empirically. The
implications would be helpful to practitioners and

industry in focusing on the identified factors of FDAs
to engage customers for the long run.

LITERATURE REVIEW

This section provides a review of literature on the
studies focusing on online food delivery platforms.
Studies have been conducted to investigate and
evaluate the adoption of mobile food applications,
which is commonly described as the use of wireless
devices such as smartphones to execute electronic
commercial transactions. For instance, Abed (2023)
explored the role of trust using the UTAUT2 model
and the impact of performance expectancy and effort
expectancy in the adoption of food delivery apps.
Wang et al., (2022) highlighted that consumers utilize
the internet platform to buy meals from a number of
restaurants and get it delivered at their convenience
with just a few clicks, and the OFD industry is no
different. Belanche et al., (2020) stated that OFD has
made it possible to buy prepared food from restaurants
and get it delivered straight to consumers via the
logistics network. OFD platforms run on razor-thin
margins and rely heavily on customer traffic (Rivera,
2019). Roh and Park (2019) examined the influence of
value systems on the decision to utilise O20 food
delivery services. Suhartanto et al. (2019) assert that e-
service and food quality influence customer loyalty to
online meal delivery services (OFDs). Correa et al.
(2019) illustrated the influence of traffic conditions on
essential performance indicators of OFDs and the
progressive quality of food (He et al., 2019).

Yeo et al. (2017) examined customer attitudes and
behavioral intentions about OFD services, utilising
information system theories of technology adoption
and the extended model of IT sustainability. Kang and
Namkung (2019) employ the technology adoption
model and the elaboration likelihood model to examine
consumer decision-making in meal ordering via 020
commerce. Alagoz and Hekimoglu (2012) have
similarly demonstrated this using the identical model.
The Unified Theory of Acceptance and Use of
Technology (UTAUT) was employed to investigate the
psychological factors affecting the utilisation of
mobile diet applications for online meal ordering
(Okumus et al., 2018). Previous studies empirically
concentrated on the implementation of technological
acceptance theories, including UTAUT 2 (Alalwan,
2020a; Lee et al., 2019a), the technology acceptance
model (TAM) (Prabowo and Nugroho, 2019), and the
extended technology acceptance model (Lee et al.,
2017). Consequently, there exists a restricted number
of theoretical studies pertaining to consumer behavior
regarding the utilisation of FDAs.

Various studies have been conducted on the drivers of
online food delivery platforms (Lee et al., 2019b).
Tribhuvan et al. (2020) stated that in recent years many
innovations and new technologies have impacted the
food and beverage business. Consumer food
purchasing behaviors in particular food delivery
services have changed due to innovative delivery
services (Bresciani, 2017), and new food delivery
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options as well as profitable channels for restaurants
have increased (Alalwan, 2020a). In the consumers'
consumer-centric world, online food delivery services
are continuing to widen the consumers' choices of
restaurant options (Pigatto et al., 2017;Yeo et al.,
2017). Some researchers have focused on the
characteristics of mobile applications (Pigatto et al.,
2017) while others have studied the behavioral models
of mobile applications (Cho et al., 2019a). Thus,
consumption patterns indeed affect online food
delivery platforms (Alagoz & Hekimoglu, 2012).
Schleicher (2020) studied consumer confidence and

the traditional values of using online food delivery
platforms (Fitch Rating). However, no study of future
consumer demand and how it influences the use of
online food delivery platforms has yet been conducted
(Hasan, 2022). In the future, online food delivery to
consumers will intensify the competition in the food
delivery market. Therefore, it is important to study the
factors that influence consumer behavior regarding
online food delivery applications/platforms in India
and discovers the factors behind the consumers'
decision-making processes when they use online food
delivery applications in the future.

RESEARCH METHODOLOGY
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Figure 1: Schema of the systematic literature review

According to Snyder (2019), literature reviews play an important part in building the knowledge base by bringing
together key elements of the previous research findings. An SLR is the generally accepted method for conducting such
studies, which involves manually examining the articles and categorising them into sub-domains (Paul & Criado, 2021).
This study used the secondary data bases such as Scopus and EBSCO for identifying the papers on OFD and in particular
discussing FDAs. From the available papers, literature was crystallized and used to explore the factors that influence
consumer behavior for using FDAs. The review of the literature was done to address the research question and achieve
the objective of the study. Review study is considered best to assess the current state of knowledge in a field and can be
usefully summarised (Talwar et al., 2021). The schema of the systematic literature review methodology followed is
shown in figure 1.

From 2017 until July 2024, a compiled a list of the total number of articles that were published in each year. SCOPUS,
a well-known citation database, was chosen since it contains a huge number of scholarly journals that are published all
over the world and because it is utilised extensively in the process of performing review research. In order to successfully
complete the collection of 69 articles, that have adhered to the filtration process as outlined by Shroff et al. (2022) and
Goyal & Kumar (2021), which is summarised in Figure 2. During the month of July in the year 2024, a manual search
was carried out using the following keywords: Apps for food delivery (Ray et al., 2019), online food delivery (Yeo et
al., 2017), and food delivery apps.
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Figure 2: A flowchart of the article retrieval process

Google Scholar, Scopus and EBSCO databases gave the search results of 666 articles. These were narrowed down by
scholarly filtering to only "Research papers," language filtering to "English," and topic filtering to "business and
management." Bringing it down to 248 articles, out of which 246 articles were taken into consideration for a
comprehensive screening of their titles and abstracts, utilising inclusion and exclusion criteria. Duplicate entries were
removed from the database. This study covers publications that concentrate on the delivery of freshly cooked meals from
restaurants to the location of the client through the use of online food delivery (OFD) platforms (FDAs) such as Ubereats,
Food Panda, Zomato, Swiggy, and Dunzo. We did not include any articles that discussed the delivery services that were
owned and offered by restaurants such as Domino's and Pizzahut using their platform, unless those restaurants were
listed with OFD platforms in addition to their in-house app and delivery operations. The table 3 contains a
comprehensive detail of all 69 publications that were incorporated into this review.

RESULTS AND DISCUSSION

Through the use of citation analysis, it was discovered that 69 of the final set's articles were cited 1103 times. Over the
course of the study, each publication received an average of 258 citations. The impact of the journals was evaluated
using two distinct metrics: the total number of citations gained by the publications that were published in each journal,
as well as the number of papers that were published in and published in each journal. A three-dimensional measure was
utilised in order to evaluate the influence of authors and publications simultaneously. This measure included the number
of articles, the citation count, and the average number of citations each year. When doing a thematic content analysis of
the 68 articles, co-keyword analysis was utilised as the method of choice. Co-keyword analysis is based on keywords
that prominently indicate the intent and content delivered in each article (Cheng et al., 2018). This analysis performed
on each article by counting the number of times each keyword appeared in the article and calculating how important
each keyword was in order to discover the article's central idea. 27 of the 392 terms that were retrieved had at least three
instances of occurrence. To expand our understanding, we extracted indicators at the article level, such as the number of
publications, citations, and average citations per document. There were 68 publications contributed by 191 authors, 228
keywords, and 22 countries that were included in the 33 journals.

Publication trends

From the data, the study analyzed the yearly publication trend of 69 articles on OFD from 2017 to March 2024 (Figure
3). The yearly publications on OFD have been displayed in the figure 3. Finally, 69 articles were used for carrying out
the study. The growth in publication can be attributed to the fact that sharing economy models and ecosystems around
it are becoming more acceptable. With OFD platforms attracting more capital allocation, understanding a detailed view
of orchestrations of various OFD actors has gained tremendous traction from the researcher and practitioner community.
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Table 1 gives the list of the most influential journals related to the articles published on FDAs, 36 articles (52.94%) on
OFD (FDAs) found a scientific outlet in prominent journals with five articles each from the Journal of Retailing and
Consumer Services, International Journal of Hospitality Management, and British Food Journal and three articles each
from the International Journal of Contemporary Hospitality Management and Sustainability. By analyzing the total
number of citations received by the articles published in the journals, the International Journal of Information
Management emerged as the highest average citation per year is 72.18 citations. The higher number of citations in the
Journal of Retailing and Consumer Services can be attributed to the initial conceptual work (Yeo et al., 2017), which

received 1103 citations.

S. Journals Articles No. of | Average Average
No. Articles no. of Citation per
Citations Year
per articles
1 Journal of | Yeo et al. (2017), Kapoor et. al| 9 312 39
Retailing and| (2018), Ray et. al. (2019), Correa et al
Consumer (2019), Kumar et
Services al (2021), Tandon et al (2021) and
Meena et al.
(2022),(Anbumathi et al.,
2023),(Tsai et al., 2023)
2 International of | Cho et. al. (2018), Okumus et al| 7 277.85 34.73
Journal (2018), Cai and Leug (2020), Zhao et
Hospitality al (2020), Sharma et al (2021) and
Management Song et al (2021),(Hong et al., 2023)
3 Sustainability Lee et al. (2019), Belanche et al.| 6 132.16 22.026
(2020), Chen et al. (2020),
Tran et al (2021), Intong et al
(2022) and An et al. (2022)
4 British Food | Pigatto et al. (2017), Bresciani et al.| 6 128.5 21.41
Journal (2017), Troise et al. (2021), Ramos et
al. (2022),
Wen et al. (2022) and Pandey et al.
(2022)
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5 International Gunden et al. (2020), Kaur et al| 3 176.33 22.04
Journal of (2020) and Ahn et al. (2021)
Contemporary
Hospitality
Management
6 Journal of Food Chandrasekhar et al. (2019) and| 3 199.66 24.95
Service Business Suhartanto et al.
Research (2019),(Krishna et al., 2023)
7 International Roh et al. (2019) and Alalwan et al.| 2 577.5 72.18
Journal of (2020)
Information
Management
Notes: We have reported the journals with at least two articles published from the data set. The supplemental data
file contains all relevant information about the articles. The citations were extracted in July 2024 for the period
January 2017 to July 2024

Table 1. Most influential journals

The table 2 delineates the factors with their corresponding frequency of occurrence in the studies. This elucidates the
significance of many elements and indicates which are being closely evaluated by the researchers. Based on the
evaluation, factors like convenience, ease of use, variety of options, trust, perceived usefulness, and time and cost
efficiency have been identified in over 10 research. Discussion on these factors posits that FDAs facilitate the meal-
ordering process, enabling individuals to access diverse restaurants and cuisines without going outside. This convenience
is particularly advantageous for busy folks, offering meals without the necessity for preparation or travel. Ease of use
highlight that user experience must be seamless and intuitive for food delivery applications to achieve widespread
acceptance. Features such as intuitive navigation, uncomplicated ordering procedures, and dependable customer
assistance facilitate user engagement, resulting in increased app utilization. Variety of options on FDAs provide a wide
array of cuisines and restaurants, accommodating various tastes and dietary requirements. This diversity also provides
small and independent restaurants the opportunity to expand their consumer base, so increasing their market presence.
Trust is crucial for users who depend on applications to execute requests with precision, punctuality, and security.
Elements that foster trust, such transparent pricing, dependable customer reviews, and safe payment options, promote
user comfort with the app. Perceived usefulness regarding meal delivery applications as beneficial when the service
offers significant advantages, such as time savings and access to diverse food selections. When users perceive these
advantages, they recognize increased value in the application. Customers utilize meal delivery applications for the
prospective savings in time and, at times, financial expenditure (via promotions or loyalty initiatives). By reducing meal
preparation and travel, these applications liberate time for alternative pursuits, enhancing their attractiveness.

S.No. Factors that influence| Articles Frequency
Customers
1 Convenience (Tandon et al., 2021), (Raina et al., 2019) 29

,(Silva et al., 2022),(Cho et al.,

2019b),(Troise et al., 2021), (Wen et al.,

2022),(Song et al, 2021), (Hasan,
2022),(Hwang et al, 2021),(Kapoor & Vij,
2018a),(Karamshetty et al., 2020),(Ahmed et al.,
2020),(Muangmee et al.,
2021),(Pigatto et al., 2017),(Ray et al., 2019),(Yeo et al.,
2017),(Roh & Park,
2019),(Ali et al., 2021),(Saxena, 2019),(Kumar &
Shah, 2021),(Tribhuvan, n.d.),(Wiastuti et al,
2022),(Puriwat & Tripopsakul, 2021),(Yusra et al.,
n.d.-a),(Zhao & Bacao, 2020),(Hong et al.,
2023),(Krishna et al., 2023),(Oh & Yi,
2023),(Chiu et al., 2024)

2 Ease of Use (Alalwan, 2020b),(Fakfare, 2021), (Inthong et al., 20
2022),(Troise et al., 2021),(Wen et al., 2022),(Hasan,
2022), (He et al, 2019), (Jaroenwanit et al.,
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3 Variety of Options

4 Trust

5 Perceived Usefulness
6 Time and Cost Saving
7 Subjective Norms

8 Social Influence

9 Price

10 Service Quality

11 Information Quality
12 Quality of food

13 Food Safety Concern

2022),(Zanetta et al.,, 2021),(Muangmee et al.,
2021),(Raman, 2022),(Roh & Park, 2019),(An et al.,
2023),(Kumar & Shah, 2021),(Gupta &

Duggal, 2021),(Wiastuti et al.,
2022),(Okumus et al., 2018),(Tsai et al.,

2023),(Sabilaturrizqi & Subriadi,
2024),(Chiu et al., 2024)

(Silva et al., 2022),(Cho et al., 15
2019b),(Troise et al., 2021), (Wen et al., 2022),(Kapoor
& Vij, 2018a),(Ahmed et al., 2020),(Meena & Kumar,
2022),(Fernandez & Raine, 2021),(Pigatto et al.,
2017),(Ali et al., 2021),(Saxena, 2019),(Wiastuti et al.,
2022),(Krishna et al.,
2023),(Tsai et al., 2023),(Jadhav et al., n.d.)

(Shankar et al., 2022),(Inthong et al., 2022),(Cho et al., 15
2019b),(Troise et al., 2021), (Wen et al., 2022),(Jun et
al., 2022),(Muangmee et al., 2021),(Sharma et al.,
2021),(An et al., 2023),(Tran, 2021),(Zhao & Bacao,
2020),(Hong et al., 2023),(Sabilaturrizqi & Subriadi,
2024),(Li et al., 2024),(Chiu et al., 2024)

(Alalwan, 2020b),(Silva et al.,, 12
2022),(Hasan, 2022),(He et al., 2019),(Jun et al.,
2022),(Zanetta et al., 2021),(Roh &

Park, 2019), (An et al., 2023),(Tran,

2021),(Zhao & Bacao,
2020),(Sabilaturrizqi & Subriadi,
2024),(Chiu et al., 2024)
(Alalwan, 2020b), (Silva et al,, 11

2022),(Fakfare, 2021),(Troise et al., 2021),(Ramos,
2022),(Ray et al.,
2019),(Yeo et al., 2017),(Ali et al.,
2021),(Kumar & Shah, 2021),(Yusra et al., n.d.-
b),(Chiu et al., 2024)
(Shankar et al., 2022),(Belanche et al., 9
2020), (Troise et al., 2021), (Wen et al., 2022),(Kim &
Hwang, 2020),(Roh & Park,
2019),(Tran, 2021),(Sabilaturrizqi &
Subriadi, 2024),(Li et al., 2024)
(Jun et al., 2022),(Wiastuti et al., 2022),(Muangmee et 9
al., 2021),(Okumus et al., 2018),(Puriwat &
Tripopsakul, 2021),(Zhao & Bacao, 2020),(Hong et al.,
2023),(Anbumathi et al.,
2023),(Sabilaturrizqi & Subriadi, 2024)
(Alalwan, 2020b), (Chandrasekhar et al., 2019),(Cho et8
al., 2019b),(Ahmed et al., 2020),
(Meena & Kumar, 2022),(Kaur et al., 2020),(Sharma et
al., 2021), (Tsai et al., 2023)
(Chandrasekhar et al.,, 2019),(Mantik et al, 8
2022),(Muangmee et al.,, 2021),(Suhartanto et al.,
2019),(Tribhuvan, n.d.),(Zhao & Bacao,
2020),(Anbumathi et al., 2023),(Oh & Yi, 2023)
(Mantik et al., 2022),(Lee et al., 2019b),(Lee et al., 7
2019b),(Meena & Kumar, 2022),(Sharma et al.,
2021),(Kumar & Shah,
2021),(Sabilaturrizqi & Subriadi, 2024)
(Chandrasekhar et al., 2019),(Meena & Kumar, 7
2022),(Fernandez & Raine, 2021), (Ray et al.,
2019),(Suhartanto et al., 2019),(Krishna et al.,
2023),(0Oh & Yi, 2023)
(Silva et al., 2022), (Cai & Leung, 6
2020),(Meena & Kumar, 2022),(Kaur et al.,
2020),(Tran, 2021),(Hong et al., 2023)
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14 Offers/Discounts (Fakfare, 2021),(Jaroenwanit et al., 2022),(Kapoor &6
Vij, 2018a),(Saxena,
2019),(Gupta & Duggal, 2021),(Oh & Yi, 2023)
15 Effort Expectancy (Ramos, 2022),(Okumus et al., 2018),(Puriwat &5
Tripopsakul,
2021),(Hong et al., 2023),(Anbumathi et al., 2023)
16 Hygiene and (Chandrasekhar et al, 2019),(Fakfare, 4
Cleanliness 2021),(Sharma et al., 2021),(Tran, 2021)
17 Online Tracking (Alalwan, 2020b),(Kumar & Shah, 4
2021),(Wiastuti et al., 2022),(Krishna et al., 2023)
18 Desire (Belanche et al., 2020), (He et al., 2019), 3
(Zanetta et al., 2021)
19 Perceived Enjoyment (Ahn, 2022),(Jun et al., 2022) 2
20 Product Information (Mantik et al., 2022),(Wiastuti et al., 2022) 2
21 Impulse Buying (Gunden et al., 2020),(Kumar & Shah, 2
Tendency 2021)
22 Online Reviews (Alalwan, 2020b),(Fakfare, 2021), 2
23 Health Consciousness (Cai & Leung, 2020) 1
24 Shopping routine (Shankar et al., 2022) 1
25 Delivery Service (Chandrasekhar et al., 2019) 1

Table 2: Factors that influence consumer behavior for using Online Food Delivery (FDAs)

CONCLUSION

The purpose of this study was to conduct a literature
review and identify the factors that influence the use of
FDAs and could be used in future researches to
conduct an empirical investigation. This was
accomplished by undertaking a manual content
analysis of the 68 papers from the current literature.
From the literature review, 25 factors were explored
that stimulate consumers to use OFD services for
ordering food. In regard, to each of the factors the
study presented the list of references in different papers
cited in Table 2. From the analysis, it could be
observed that convenience, ease of use, variety, trust,
perceived usefulness and time & cost saving emerged
as the most prominent factors based on their frequency
in the literature. Consumer perceptions of online food
ordering using OFD apps are different as they are
limited to some extent by the availability of adequate
internet access and the availability of online food
services. The popularity of online ordering of food is
gradually growing at a steady rate. This is due to one
of the prime factors enjoyed by the customer is
convenience, orders can be placed with just a few
clicks from any mobile device and are delivered as per
the requirement of the customer. From the review and
analysis, customer convenience is found to be one of
the key motivating factors for users of online food
delivery. OFD apps provide convenience with which
consumers may place food orders from their current
location, typically with a few simple clicks on their
digital devices. (Zhao & Bacao, 2020; Hong et al.,
2023; Krishna et al., 2023; Oh & Yi, 2023; Chiu et al.,
2024; Cho et al., 2019). Studies have shown that
customers' insight on the ease and simplicity of using
online food delivery apps influence customer intention
to use the app. Ease of use makes it easy for users to
place orders through the app and customers are more
inclined to stick with apps which are easy to use. (An
et al., 2023;Kumar & Shah, 2021; Gupta & Duggal;
2021; Wiastuti et al., 2022; Okumus et al., 2018; Tsai
et al., 2023; Sabilaturrizqi & Subriadi, 2024; Chiu et

al., 2024; Yeo et al., 2017). The variety of options
available on an OFD apps is one of the factors that
influence, attract and keep users engaged. A user's
chances of finding something that meets their
preferences increase as the diversity increases on these
OFD platforms which is directly related to the variety
of meal options it offers (Ali et al., 2021;

Saxena, 2019; Wiastuti et al., 2022; Krishna et al.,
2023; Tsai et al., 2023; Alalwan, 2020). Two orders
from different restaurants should be able to combine.
This will not only provide the consumer with more
options but also more freedom and power (Goel et al.,
2020). Customers must have trust in the app, its
payment methods, and the shipping procedure.
Building trust lowers the perceived danger and boosts
the chances of continuous use.

Therefore, trust is also considered as the key factor in
using OFD apps. (Sharma et al., 2021;

An et al., 2023; Tran, 2021; Zhao & Bacao, 2020;
Hong et al., 2023; Sabilaturrizqi & Subriadi, 2024; Li
et al., 2024; Chiu et al., 2024; Kim et al., 2008)
Perceived usefulness highlights the degree to which a
user thinks the app will improve their online food
ordering experience, whether by saving time or giving
better offers, and always act as the motivator to
influence customer to use OFD apps for ordering. (An
et al., 2023; Tran, 2021; Zhao & Bacao, 2020;
Sabilaturrizqi & Subriadi, 2024; ,Chiu et al., 2024).
One of the customers’ abilities to save money and time
by not having to cook or travel and by taking
advantage of sales and promotions is a common reason
why people love online meal delivery applications (Ali
et al., 2021; Kumar & Shah, 2021; Yusra et al., n.d.-b;
Chiu et al., 2024; Ray et al., 2019).

Practical Implications
This study offers essential insights for online meal
delivery partners, marketplace, and platform
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management seeking to engage clients and encourage
the utilization of food delivery applications (FDAs).
The analysis identifies critical factors that affect
customer utilization of OFD, primarily convenience,
ease of use, variety of options, trust, perceived utility,
and time and cost efficiency. Market survey also
indicated that user penetration would reach 18.4% by
the end of 2024, with the number of users projected to
attain 346.6 million by 2028 (Statista, 2024).
Therefore, the study's findings will assist FDA
aggregators and managers in analyzing customer-
focused criteria and formulating key performance
measures based on these factors. Customers like the
convenience of food delivery applications, since they
allow for order placement at any time and from any
location. Consequently, urban residents can savor
many cuisines without leaving their residences,
significantly impacting their lifestyle. Convenience,
case of use, variety of options, trust, perceived
usefulness, and time and cost savings are identified as
key factors for customers that must be dealt with
carefully while looking to expand the operations of the
business.

Theoretical Implications

This research will fill a gap in the literature by
examining what drives people to utilize FDAs from a
different angle. Various ideas of consumer behavior,
technology, and psychology formed the basis of 69
publications that were considered for the review
process and pertained to FDAs. The paper details the
theories, statistical tools, methodology, and factors that
were utilized. Many theories of consumer behavior
center on the idea that convenience is a key factor in
determining the value and satisfaction of a product or
service. For example, time allocation models show that
people prefer to do things that don't require a lot of
effort, which helps to explain why convenient services
are so appealing. In the Technology Adoption Model
(TAM), ease of use is one of the most important factors
in the wide use of technology. Variety of options might
enhance users' perceived autonomy and contentment.
According to theories on consumer behavior, trust is
established when customers have a positive and
consistent experience. People are more likely to stick
with apps they have a good impression of for the most
part. Researchers in the future will be able to use this
study to better understand FDAs and their components.

An extensive literature review has been conducted to
elucidate the current state of research on FDAs,
thereby fulfilling the initial research purpose. The
study has methodically incorporated literature from
2017 to 2024, utilizing appropriate inclusion and
exclusion criteria. A total of 68 papers were evaluated
for the study, analyzing the annual publishing pattern
and the average amount of citations per journal. This
review offers a comprehensive examination of articles
concerning food delivery applications as presented in
Table 3. Prior studies have indicated the necessity of
performing a comprehensive literature evaluation and
identifying potential avenues for future research.
Additionally, the study examined the motivators and

elements that encourage users to utilize meal delivery
applications for placing orders. The study's results
indicate that multiple motivators impact customers,
with twenty-two elements identified in the literature,
as presented in Table 2. The identification of these
characteristics underscored the most influential ones
according to the literature, based on their frequency:
convenience, ease of use, variety of options, trust,
perceived utility, and cost and time, which have been
regularly cited in studies. The study in Tables 2 and 3
has achieved the second purpose of the paper, which is
to identify the reasons and motivators for the
utilization of FDAs. The results also support the
existing literature and enhance research on FDAs for
the future.

Research Directions

The research output on the FDAs is growing rapidly as
these platforms are receiving an increasing number of
orders day by day. Although we tried to cover most of
the studies, there are still some limitations of this study.
First, a limitation lies in the inclusion and exclusion
criteria, which might have rendered some articles out
of scope, leading to a review of 68 articles. For
relatively new topics like OFD/FDAs with increasing
interest among the scholars, we find literature support
to perform SLR with a limited collection. Second, the
review included journal articles only, which narrowed
the focus of our study. Third, the article search process
was limited because of the usage of the subject filter
“business and management” and language filter
“English”. We urge future researchers to be more
inclusive in their article collection criteria in future
reviews. In sum, the study highlights the pertinent need
to deep-dive into OFD research, particularly
concerning the complex relationship among the
stakeholders and the intricate issues to promote the
growth of OFD into a sustainable business. The study
will direct future research toward the anticipated
theoretical contributions derived from the review.
However, there is a need to empirically assess the
impact of these factors on FDAs to explore the
linkages. The future studies can be conducted on the
basis of geographical territory, urban and rural areas to
understand the differences in consumption pattern as
well among the different generations on the basis of
age.

REFERENCES

1. Abed, S.S. (2024). Factors influencing
consumers' continued use of food delivery apps
in the post-pandemic era: insights from Saudi
Arabia, British Food Journal, 126(5), 2041-
2060.  https://doi.org/10.1108/BFJ-12-2022-
1141

2. Ahmed, M., Oh, A., Vanderlee, L., Franco-
Arellano, B., Schermel, A., Lou, W., & L’ Abbé,
M. R. (2020). A randomized controlled trial
examining consumers’  perceptions and
opinions on using different versions of a
FoodFlip© smartphone application for delivery
of nutrition information. International Journal
of Behavioral Nutrition and Physical Activity,

Advances in Consumer Research

3721


https://www.emerald.com/insight/search?q=Salma%20S.%20Abed
https://www.emerald.com/insight/search?q=Salma%20S.%20Abed
https://www.emerald.com/insight/search?q=Salma%20S.%20Abed
https://www.emerald.com/insight/publication/issn/0007-070X
https://www.emerald.com/insight/publication/issn/0007-070X
https://www.emerald.com/insight/publication/issn/0007-070X
https://www.emerald.com/insight/publication/issn/0007-070X
https://www.emerald.com/insight/publication/issn/0007-070X
https://doi.org/10.1108/BFJ-12-2022-1141
https://doi.org/10.1108/BFJ-12-2022-1141

How to cite: Lakshay Khatana, ef, al. Food Delivery Applications (FDA): A Review and Research Directions. Adv Consum Res.
2025;2(4):3713-3726.

10.

11.

12.

13.

14.

17(1). https://doi.org/10.1186/s12966-020-
0923-1
Ahn, J. (2022). Impact of cognitive aspects of
food mobile application on customers’
behavior. In
Current Issues in Tourism (Vol.

25, Issue 4, pp-

516-523). Routledge.
https://doi.org/10.1080/13683500.2021.18907
00
Alagoz, S. M., & Hekimoglu, H. (2012). A
Study on Tam: Analysis of Customer Attitudes
in Online Food Ordering System. Procedia -
Social and Behavioral Sciences, 62, 1138
1143.
https://doi.org/10.1016/j.sbspro.2012.09.195
Alalwan, A. A. (2020). Mobile food ordering
apps: An empirical study of the factors
affecting customer e-satisfaction and continued
intention to reuse. International Journal of
Information =~ Management, 50, 28-44.
https://doi.org/10.1016/j.ijjinfomgt.2019.04.00
8
Ali, S., Khalid, N., Javed, H. M. U., & Islam,
D. M. Z. (2021). Consumer adoption of online
food delivery ordering (Ofdo) services in
pakistan: The impact of the covid-19 pandemic
situation.
Journal of Open Innovation: Technology,
Market, and Complexity, 7(1), 1-23.
https://doi.org/10.3390/joitmc7010010
An, S., Eck, T., & Yim, H. (2023).
Understanding ~ Consumers’  Acceptance
Intention to Use Mobile Food Delivery
Applications through an Extended Technology
Acceptance Model. Sustainability
(Switzerland), 15(1).
https://doi.org/10.3390/sul 5010832
Anbumathi, R., Dorai, S., & Palaniappan, U.
(2023). Evaluating the role of technology and
non-technology factors influencing brand love
in Online Food Delivery services. Journal of
Retailing and Consumer Services, 71.
https://doi.org/10.1016/j.jretconser.2022.1031
81
Belanche, D., Flavian, M., & Pérez-Rueda, A.
(2020). Mobile apps use and WOM in the food
delivery sector: The role of planned behavior,
perceived security and customer lifestyle
compatibility. Sustainability (Switzerland),
12(10). https://doi.org/10.3390/sul2104275
Bresciani, S. (2017). Open, networked and
dynamic innovation in the food and beverage
industry. In British Food Journal (Vol. 119,
Issue 11, pp. 2290-2293). Emerald Group
Publishing Ltd. https://doi.org/10.1108/BFJ-
08-2017-0458
Cai, R.,, & Leung, X. Y. (2020). Mindset
matters in purchasing online food deliveries
during the pandemic: The application of
construal level and regulatory focus theories.
International Journal of  Hospitality

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

26.

27.

Management, 91.
https://doi.org/10.1016/j.ijhm.2020.102677
Chandrasekhar, N., Gupta, S., & Nanda, N.
(2019). Food Delivery Services and Customer
Preference: A Comparative Analysis. Journal of
Foodservice Business Research, 22(4), 375—
386.
https://doi.org/10.1080/15378020.2019.16262
08

Chiu, W., Badu-Baiden, F., & Cho, H. (2024).
Consumers’ intention to wuse online food
delivery services: A meta-analytic structural
equation modeling approach. International
Journal of Consumer Studies, 48(3).
https://doi.org/10.1111/ijcs.13052

Cho, M., Bonn, M. A., & Li, J. (2019).
Differences in perceptions about food delivery
apps between single-person and multi-person
households.  International ~ Journal  of
Hospitality =~ Management, 77, 108-116.
https://doi.org/10.1016/j.ijhm.2018.06.019
Clark, M. A. (1998). Consumer loyalty in the
restaurant industry-a preliminary exploration of
the issues. International  Journal of
Contemporary Hospitality Management, 10(4),
139-144.

Correa, J. C., Garzon, W., Brooker, P.,
Sakarkar, G., Carranza, S. A., Yunado, L., &
Rincon, A. (2019). Evaluation of collaborative
consumption of food delivery services through
web mining techniques. Journal of Retailing
and Consumer Services, 46, 45-50.
https://doi.org/10.1016/j.jretconser.2018.05.00
2

Davis, F. D. (1989). Perceived Usefulness,
Perceived Ease of Use, and User Acceptance of
Information Technology. MIS Quarterly, 13(3),
319-340.

Fakfare, P. (2021). Influence of service
attributes of food delivery application on
customers’ satisfaction and their behavioral
responses: The IPMA approach. International
Journal of

Gastronomy and Food  Science, 25.
https://doi.org/10.1016/j.1jgfs.2021.100392
Foroughi, B., Yadegaridehkordi, E.,
Iranmanesh, M., Sukcharoen, T., Ghobakhlo,
M., & Nilashi,

M. (2024). Determinants of continuance
intention to use food delivery apps: findings
from PLS and fsSQCA. International journal of
contemporary hospitality management, 36(4),
1235-1261.

Fernandez, M. A., & Raine, K. D. (2021).
Digital food retail: Public health opportunities.
In Nutrients (Vol. 13, Issue 11). MDPIL
https://doi.org/10.3390/nu13113789

Fu, Y-Y., & Parks, S. C. (2001). The
relationship between restaurant service quality
and consumer loyalty among the elderly.
Journal of Hospitality & Tourism Research,
25(3):320-326.
DOI:10.1177/109634800102500306

Advances in Consumer Research

3722


https://doi.org/10.1186/s12966-020-0923-
https://doi.org/10.1186/s12966-020-0923-
https://doi.org/10.1016/j.ijhm.2018.06.019
https://doi.org/10.1016/j.jretconser.2018.05.002
https://doi.org/10.1016/j.jretconser.2018.05.002
https://doi.org/10.1016/j.ijgfs.2021.100392
https://doi.org/10.3390/nu13113789
https://www.researchgate.net/journal/Journal-of-Hospitality-Tourism-Research-1096-3480?_tp=eyJjb250ZXh0Ijp7ImZpcnN0UGFnZSI6InB1YmxpY2F0aW9uIiwicGFnZSI6InB1YmxpY2F0aW9uIn19
https://www.researchgate.net/journal/Journal-of-Hospitality-Tourism-Research-1096-3480?_tp=eyJjb250ZXh0Ijp7ImZpcnN0UGFnZSI6InB1YmxpY2F0aW9uIiwicGFnZSI6InB1YmxpY2F0aW9uIn19
https://www.researchgate.net/journal/Journal-of-Hospitality-Tourism-Research-1096-3480?_tp=eyJjb250ZXh0Ijp7ImZpcnN0UGFnZSI6InB1YmxpY2F0aW9uIiwicGFnZSI6InB1YmxpY2F0aW9uIn19
https://www.researchgate.net/journal/Journal-of-Hospitality-Tourism-Research-1096-3480?_tp=eyJjb250ZXh0Ijp7ImZpcnN0UGFnZSI6InB1YmxpY2F0aW9uIiwicGFnZSI6InB1YmxpY2F0aW9uIn19
https://www.researchgate.net/journal/Journal-of-Hospitality-Tourism-Research-1096-3480?_tp=eyJjb250ZXh0Ijp7ImZpcnN0UGFnZSI6InB1YmxpY2F0aW9uIiwicGFnZSI6InB1YmxpY2F0aW9uIn19
https://www.researchgate.net/journal/Journal-of-Hospitality-Tourism-Research-1096-3480?_tp=eyJjb250ZXh0Ijp7ImZpcnN0UGFnZSI6InB1YmxpY2F0aW9uIiwicGFnZSI6InB1YmxpY2F0aW9uIn19
https://www.researchgate.net/journal/Journal-of-Hospitality-Tourism-Research-1096-3480?_tp=eyJjb250ZXh0Ijp7ImZpcnN0UGFnZSI6InB1YmxpY2F0aW9uIiwicGFnZSI6InB1YmxpY2F0aW9uIn19
https://www.researchgate.net/journal/Journal-of-Hospitality-Tourism-Research-1096-3480?_tp=eyJjb250ZXh0Ijp7ImZpcnN0UGFnZSI6InB1YmxpY2F0aW9uIiwicGFnZSI6InB1YmxpY2F0aW9uIn19
https://www.researchgate.net/journal/Journal-of-Hospitality-Tourism-Research-1096-3480?_tp=eyJjb250ZXh0Ijp7ImZpcnN0UGFnZSI6InB1YmxpY2F0aW9uIiwicGFnZSI6InB1YmxpY2F0aW9uIn19
http://dx.doi.org/10.1177/109634800102500306

How to cite: Lakshay Khatana, ef, al. Food Delivery Applications (FDA): A Review and Research Directions. Adv Consum Res.
2025;2(4):3713-3726.

28.

29.

30.

31.

32.

33.

34.

35.

36.

37.

38.

Goel, T., Mujumdar, V., Surya, V., Kundlia, Y.,
Saraf, V., & Bhardwaj, S. (2020). Perception of
Urban Consumers in Mumbai Towards Food
Delivery Platforms. International Journal of
Scientific and Research

Publications (IJSRP),

10(7), 109-120.
https://doi.org/10.29322/ijsrp.10.07.2020.p103
14
Goyal, Kirti & Kumar, Satish. (2020). Financial
Literacy: A  Systematic Review and
Bibliometric Analysis, International Journal of
Consumer Studies, 45, 80-105.
10.1111/ijes. 12605
Gunden, N., Morosan, C., & DeFranco, A.
(2020). Consumers’ intentions to use online
food delivery systems in the USA. International
Journal of  Contemporary  Hospitality
Management, 32(3), 1325-1345.
https://doi.org/10.1108/IJCHM-06-2019-0595
Gupta, V., & Duggal, S. (2021). How the
consumer’s attitude and behavioral intentions
are influenced: A case of online food delivery
applications in India. International Journal of

Culture, Tourism, and
Hospitality Research,
15(1), 77-93.

https://doi.org/10.1108/IJCTHR-01-2020-0013
Hasan, A. A.-T. (2022). Determinants of
intentions to use foodpanda mobile
applications in Bangladesh: the role of attitude
and fear of COVID-19. South Asian Journal of
Marketing.  https://doi.org/10.1108/sajm-10-
2021-0123

Hasan, M. M., Al Amin, M., Arefin, M. S., &
Mostafa, T. (2024). Green consumers’
behavioral intention and loyalty to use mobile
organic food delivery applications: The role of
social supports, sustainability perceptions, and
religious consciousness. Environment,
Development and Sustainability, 26(6), 15953-
16003.

He, Z., Han, G., Cheng, T. C. E., Fan, B., &
Dong, J. (2019). Evolutionary food quality and
location  strategies for restaurants in
competitive online-to-offline food ordering and
delivery markets: An agent-based approach.
International Journal of Production Economics,
215, 61-72.
https://doi.org/10.1016/j.ijpe.2018.05.008
Hong, C., Choi, E. K. (Cindy), & Joung, H. W.
(David). (2023). Determinants of customer
purchase intention toward online food delivery
services: The moderating role of wusage
frequency. Journal of Hospitality and Tourism
Management, 54, 76-87.
https://doi.org/10.1016/j.jhtm.2022.12.005
Hwang, J., Lee, J. soo, Kim, J. J., & Sial, M. S.
(2021). Application of internal environmental
locus of control to the context of eco-friendly
drone food delivery services. Journal of
Sustainable  Tourism, 29(7), 1098-1116.
https://doi.org/10.1080/09669582.2020.17752

39.

40.

41.

42.

43.

44,

45.

46.

47.

48.

37 Inthong, C., Champahom, T., Jomnonkwao,
S., Chatpattananan, V., & Ratanavaraha, V.
(2022). Exploring Factors Affecting Consumer
Behavioral Intentions toward Online Food
Ordering in  Thailand. Sustainability
(Switzerland), 14(14).
https://doi.org/10.3390/su14148493

Jadhav, S., Titus, R., Babu, T., & Chinnaiyan,
R. (n.d.). Evaluation of Consumer Behavior
Regarding Food Delivery Applications in India.
Jaroenwanit, P., Abbasi, A., & Hongthong, P.
(2022). Determinants of customers’ intention to
use online food delivery platforms in Thailand.
Uncertain Supply Chain Management, 10(3),
747-758.
https://doi.org/10.5267/j.uscm.2022.4.007

Jun, K., Yoon, B., Lee, S., & Lee, D. S. (2022).
Factors influencing customer decisions to use
online food delivery service during the covid-
19 pandemic. Foods, 11(1).
https://doi.org/10.3390/foods 11010064

Kang, J. W., & Namkung, Y. (2019). The
information quality and source credibility
matter in customers’ evaluation toward food
020 commerce. International Journal of
Hospitality =~ Management, 78, 189-198.
https://doi.org/10.1016/j.ijhm.2018.10.011
Kapoor, A. P., & Vij, M. (2018a). Technology
at the dinner table: Ordering food online
through mobile apps. Journal of Retailing and
Consumer Services, 43, 342-351.
https://doi.org/10.1016/j.jretconser.2018.04.00
1

Kapoor, A. P., & Vij, M. (2018b). Technology
at the dinner table: Ordering food online
through mobile apps. Journal of Retailing and
Consumer Services, 43, 342-351.
https://doi.org/10.1016/j.jretconser.2018.04.00
1

Karamshetty, V., Freeman, M., & Hasija, S.
(2020). An Unintended Consequence of
Platform Dependence: Empirical Evidence
from Food-Delivery Platforms.

Kaur, P., Dhir, A., Talwar, S., & Ghuman, K.
(2020). The value proposition of food delivery
apps from the perspective of theory of
consumption value. International Journal of
Contemporary Hospitality Management, 33(4),
1129-1159.  https://doi.org/10.1108/IJCHM-
05-2020-0477

Kim, D. J., Ferrin, D. L., & Rao, H. R. (2008).
A Trust-Based Consumer Decision-Making
Model in Electronic Commerce: The Role of
Trust, Perceived Risk, and Their Antecedents."
Decision Support Systems, 44(2), 544-564.
Kim, J. J., & Hwang, J. (2020). Merging the
norm activation model and the theory of
planned behavior in the context of drone food
delivery services: Does the level of product
knowledge really matter? Journal of
Hospitality and Tourism Management, 42, 1—
11. https://doi.org/10.1016/j.jhtm.2019.11.002

Advances in Consumer Research

3723


https://doi.org/10.29322/ijsrp.10.07.2020.p10314
https://doi.org/10.29322/ijsrp.10.07.2020.p10314
https://doi.org/10.1108/sajm-10-2021-0123
https://doi.org/10.1108/sajm-10-2021-0123
https://doi.org/10.1108/IJCHM-05-2020-0477
https://doi.org/10.1108/IJCHM-05-2020-0477

How to cite: Lakshay Khatana, ef, al. Food Delivery Applications (FDA): A Review and Research Directions. Adv Consum Res.
2025;2(4):3713-3726.

49

50.

51.

52.

53.

54.

55.

56.

57.

58.

59.

60.

61

. Krishna, A., Suresh, M., P, R. S., V Shah, M.,
SP, A., Narassima, M. S., & Thenarasu, M.
(2023).
An analysis of the factors influencing
sustainable online food delivery. Journal of
Foodservice Business Research.
https://doi.org/10.1080/15378020.2023.22725
50
Kumar, S., & Shah, A. (2021). Revisiting food
delivery apps during COVID-19 pandemic?
Investigating the role of emotions. Journal of
Retailing and Consumer Services, 62.
https://doi.org/10.1016/j.jretconser.2021.1025
95
Lee, S. W,, Sung, H. J., & Jeon, H. M. (2019a).
Determinants of continuous intention on food
delivery apps: Extending UTAUT2 with
information quality. Sustainability
(Switzerland), 11(11).
https://doi.org/10.3390/sul 1113141
Lee, S. W., Sung, H. J., & Jeon, H. M. (2019D).
Determinants of continuous intention on food
delivery apps: Extending UTAUT2 with
information quality. Sustainability
(Switzerland), 11(11).
https://doi.org/10.3390/sul1113141
Li, X., Lee, G. J. X., & Yuen, K. F. (2024).
Consumer acceptance of urban drone delivery:
The role of perceived anthropomorphic
characteristics. Cities, 148.
https://doi.org/10.1016/j.cities.2024.104867
Mantik, J., Gaberamos, O., & Pasaribu, H.
(2022). 2022) 2470-2480 Accredited. In Jurnal
Mantik (Vol. 5, Issue 4).
Meena, P., & Kumar, G. (2022). Online food
delivery = companies’ performance and
consumers expectations during Covid-19: An
investigation using machine learning approach.
Journal of Retailing and Consumer Services,
68.
https://doi.org/10.1016/j.jretconser.2022.1030
52
Muangmee, C., Kot, S., Meekaewkunchorn, N.,
Kassakorn, N., & Khalid, B. (2021). Factors
determining the behavioral intention of using
food delivery apps during covid-19 pandemics.
Journal of Theoretical and Applied Electronic
Commerce Research, 16(5), 1297-1310.
https://doi.org/10.3390/jtaer16050073
Namkung, Y., & Jang, S. C. (2007). Does Food
Quality Really Matter in Restaurants? Its
Impact on Customer Satisfaction and
Behavioral Intentions. Journal of Hospitality
and Tourism Research, 31(3), 387-409.
https://doi.org/10.1177/1096348007299924
Oh, Y. K., & Yi, J. (2023). Determinants of
Online Food Delivery (OFD) Sales during
COVID-19.
Global Business and
Review, 28(2), 93-106.
https://doi.org/10.17549/gbf1.2023.28.2.93
. Okumus, B., Alj, F., Bilgihan, A., & Ozturk, A.
B. (2018). Psychological factors influencing

Finance

62.

63.

64.

65.

66.

67.

68.

69.

70.

71.

72.

73.

74.

75.

customers’ acceptance of smartphone diet apps
when ordering food at restaurants.

International Journal of
Hospitality Management,
72, 67-717.

https://doi.org/10.1016/5.ijhm.2018.01.001
Paul, J., Criado, A. R. (2020). The art of writing
literature review: What do we know and what
do we need to know? International Business
Review, 29(4), 101717, ISSN 0969-5931,
https://doi.org/10.1016/j.ibusrev.2020.101717
Pigatto, G., Machado, J. G. de C. F., Negreti, A.
dos S., & Machado, L. M. (2017). Have you
chosen your request? Analysis of online food
delivery companies in Brazil. British Food
Journal, 119(3), 639-657.
https://doi.org/10.1108/BFJ-05-2016-0207
Puriwat, W., & Tripopsakul, S. (2021).
Understanding  food  delivery  mobile
application technology adoption: A UTAUT
model integrating perceived fear of covid-19.
Emerging Science Journal, 5(Special issue),
94-104. https://doi.org/10.28991/esj-2021-
SPER-08
Raina, A., Singh Rana, V., & Singh Thakur, A.
(2019). Popularity of online food ordering and
delivery services-a comparative study between
zomato, swiggy and uber eats in ludhiana.
https://www.researchgate.net/publication/3411
09906
Raman, P. (2022). Fear of Coronavirus on
Continuance Intention to Use Food Delivery
Apps.
Journal of Electronic

in Organizations,

1-22.
https://doi.org/10.4018/jeco.300302
Ramos, K. (2022). Factors influencing
customers’ continuance usage intention of food
delivery apps during COVID-19 quarantine in
Mexico. British Food Journal, 124(3), 833-
852. https://doi.org/10.1108/BFJ-01-2021-
0020
Ray, A., Dhir, A., Bala, P. K., & Kaur, P. (2019).
Why do people use food delivery apps (FDA)?
A uses and gratification theory perspective.
Journal of Retailing and Consumer Services,
51, 221-230.
https://doi.org/10.1016/j.jretconser.2019.05.02
5
Roh, M., & Park, K. (2019). Adoption of 020
food delivery services in South Korea: The
moderating role of moral obligation in meal
preparation. International ~ Journal of
Information Management, 47, 262-273.
https://doi.org/10.1016/.ijinfomgt.2018.09.01
7
Roy, S., Vidyapeeth, B., Rahul Gupta, M.,
Kumar, K., & Arora, C. (n.d.). Our Heritage

Commerce
20(2),

Study of

Consumer behavior towards
online food delivery.
67.

Advances in Consumer Research

3724


https://doi.org/10.1016/j.ijhm.2018.01.001
https://doi.org/10.1016/j.ibusrev.2020.101717

How to cite: Lakshay Khatana, ef, al. Food Delivery Applications (FDA): A Review and Research Directions. Adv Consum Res.
2025;2(4):3713-3726.

76.

7.

78.

79.

80.

81.

82.

83.

84.

85.

86.

https://www.researchgate.net/publication/3627
61089

Sabilaturrizqi, M., & Subriadi, A. P. (2024).
Online food delivery adoption: In Search For
Dominantly Influencing Factors. Procedia
Computer  Science, 234, 1519-1528.
https://doi.org/10.1016/j.procs.2024.03.153
Saxena, A. (2019). An Analysis of Online Food
Ordering Applications in India: Zomato and
Swiggy. In International Journal of Research in
Engineering, IT and Social Sciences (Vol. 9).
http://indusedu.org

Shankar, A., Dhir, A., Talwar, S., Islam, N., &
Sharma, P. (2022). Balancing food waste and
sustainability goals in online food delivery:
Towards a  comprehensive  conceptual
framework. Technovation, 117.
https://doi.org/10.1016/j.technovation.2022.10
2606

Sharma, R., Dhir, A., Talwar, S., & Kaur, P.
(2021). Over-ordering and food waste: The use
of food delivery apps during a pandemic.
International Journal of  Hospitality
Management, 96.
https://doi.org/10.1016/j.ijhm.2021.102977
Shroff, Arvind & Shah, Bhavin & Gajjar,
Hasmukh. (2022). Online food delivery
research: a systematic literature review.
International ~ Journal of  Contemporary
Hospitality Management. 34(2).
10.1108/IJCHM-10-2021-1273

Silva, G. M., Dias, A., & Rodrigues, M. S.
(2022). Continuity of Use of Food Delivery
Apps: An Integrated Approach to the Health
Belief Model and the Technology Readiness
and Acceptance Model. Journal of Open
Innovation: ~ Technology, = Market, and
Complexity, 8(3).
https://doi.org/10.3390/joitmc8030114

Song, H. J., Ruan, W.J., & Jeon, Y. J. J. (2021).
An integrated approach to the purchase
decision making process of food-delivery apps:
Focusing on the TAM and AIDA models.
International Journal of

Hospitality Management,

95.
https://doi.org/10.1016/j.ijhm.2021.102943
Statista Digital Market Outlook (2023),
“Online Food Delivery: Market Data &
Analysis”, available at:
www.statista.com/outlook/dmo/omline-food-
delivery/india (accessed 14 June
2024). Online Food Delivery - India | Statista
Market Forecast
Suhartanto, D., Helmi Ali, M., Tan, K. H.,
Sjahroeddin, F., & Kusdibyo, L. (2019).
Loyalty toward online food delivery service:
the role of e-service quality and food quality.
Journal of Foodservice =~ Business

Research, 22(1), 81-97.
https://doi.org/10.1080/15378020.2018.15460
76

87.

88.

89.

90.

91.

92.

93.

94.

95.

96.

97.

98.

99.

Sun, P. (2019). Your order, their labor: An
exploration of algorithms and laboring on food
delivery platforms in China. Chinese Journal of
Communication, 12(3), 308-323.
https://doi.org/10.1080/17544750.2019.15836
76

Snyder, H. (2019). Literature review as a
research methodology: An overview and
guidelines.
https://doi.org/10.1016/j.jbusres.2019.07.039
Talwar, S., Dhir, A., Scuotto, V., & Kaur, P.
(2021). Barriers and paradoxical
recommendation behavior in online to offline
(020) services. A convergent mixed-method
study. Journal of Business Research, 131, 25—
39.
https://doi.org/10.1016/j.jbusres.2021.03.049
Tandon, A., Kaur, P., Bhatt, Y., Mantymaki, M.,
& Dhir, A. (2021). Why do people purchase
from food delivery apps? A consumer value
perspective. Journal of Retailing and Consumer
Services, 63.
https://doi.org/10.1016/j.jretconser.2021.1026
67

Tran, V. D. (2021). Using mobile food delivery
applications during the covid-19 pandemic:
Applying the theory of planned behavior to
examine continuance behavior. Sustainability
(Switzerland), 13(21).
https://doi.org/10.3390/su132112066
Tribhuvan, A. (2020). A study on consumers
perception on food apps.

Troise, C., O’Driscoll, A., Tani, M., & Prisco,
A. (2021). Online food delivery services and
behavioral intention — a test of an integrated
TAM and TPB framework. British Food
Journal, 123(2), 664—683.
https://doi.org/10.1108/BFJ-05-2020-0418
Tsai, P. H., Chen, C. J., Hsiao, W. H., & Lin, C.
T. (2023). Factors influencing the consumers’
behavioral intention to use online food delivery
service: Empirical evidence from Taiwan.

Journal of Retailing and
Consumer Services,
73.

https://doi.org/10.1016/j.jretconser.2023.1033
29

Venkatesh, V., Thong, J. Y. L., Xu, X,, &
Walton, S. M. (2012). Consumer Acceptance
and Use of

Information Technology: Extending the
Unified Theory of Acceptance and Use of
Technology Quarterly Consumer Acceptance
and Use of Information Technology: Extending
the Unified Theory of Acceptance and Use of
Technologyl. In Source: MIS Quarterly (Vol.
36, Issue 1).

Wang, X., Zhang, W., Zhang, T., Wang, Y., &
Na, S. (2022). A Study of Chinese Consumers’
Consistent Use of Mobile Food Ordering Apps.
Sustainability (Switzerland), 14(19).
https://doi.org/10.3390/su141912589

Advances in Consumer Research

3725


https://doi.org/10.1016/j.ijhm.2021.102977
https://doi.org/10.1016/j.ijhm.2021.102943
https://www.statista.com/outlook/dmo/online-food-delivery/india
https://www.statista.com/outlook/dmo/online-food-delivery/india
https://www.statista.com/outlook/dmo/online-food-delivery/india
https://www.statista.com/outlook/dmo/online-food-delivery/india
https://www.statista.com/outlook/dmo/online-food-delivery/india
https://www.statista.com/outlook/dmo/online-food-delivery/india
https://www.statista.com/outlook/dmo/online-food-delivery/india
https://www.statista.com/outlook/dmo/online-food-delivery/india
https://www.statista.com/outlook/dmo/online-food-delivery/india
https://www.statista.com/outlook/dmo/online-food-delivery/india
https://www.statista.com/outlook/dmo/online-food-delivery/india
https://www.statista.com/outlook/dmo/online-food-delivery/india
https://www.statista.com/outlook/dmo/online-food-delivery/india
https://doi.org/10.1080/17544750.2019.1583676
https://doi.org/10.1080/17544750.2019.1583676
https://doi.org/10.1016/j.jbusres.2019.07.039

How to cite: Lakshay Khatana, ef, al. Food Delivery Applications (FDA): A Review and Research Directions. Adv Consum Res.
2025;2(4):3713-3726.

100.Wen, H., Pookulangara, S., & Josiam, B. M. pandemic period? International Journal of
(2022). A comprehensive examination of Hospitality Management, 91.
consumers’ intentions to use food delivery https://doi.org/10.1016/j.ijhm.2020.102683

apps. British Food Journal, 124(5), 1737-1754.
https://doi.org/10.1108/BFJ-06-2021-0655
101.Wiastuti, R. D., Prawira, O., Lusyana, L.,

Lestari, N. S., Masatip, A., & Ngatemin, N.
(2022). The relationship between convenience
motivation, attitude, and behavioral intention
of food delivery applications’ users. Geojournal
of Tourism and Geosites, 41(2), 548-554.
https://doi.org/10.30892/gtg.41228-862
102.Yeo, V. C. S., Goh, S. K., & Rezaei, S. (2017).
Consumer experiences, attitude and behavioral
intention toward online food delivery (OFD)
services. Journal of Retailing and Consumer

Services, 35, 150-162.
https://doi.org/10.1016/j.jretconser.2016.12.01
3

103.Yusra, Y., Agus, A., Tinggi Ilmu Ekonomi
Sabang, S., & Aceh, B. (n.d.-a). The Influence
of

104.0Online Food Delivery Service Quality on
Customer Satisfaction and Customer Loyalty:
The Role of Personal Innovativeness Take
Action for the Sustainable Development Goals
View project The Influence of Online Food
Delivery Service Quality on Customer
Satisfaction and

105.Customer Loyalty: The Role of Personal
Innovativeness. In Journal of Environmental

106.Treatment Techniques (Vol.

2020, Issue 1).
https://www.researchgate.net/publication/3395
51642

107.Yusra, Y., Agus, A., Tinggi Ilmu Ekonomi
Sabang, S., & Aceh, B. (n.d.-b). The Influence
of

108.0nline Food Delivery Service Quality on
Customer Satisfaction and Customer Loyalty:
The Role of Personal Innovativeness Take
Action for the Sustainable Development Goals
View project The Influence of Online Food
Delivery Service Quality on Customer
Satisfaction and

109.Customer Loyalty: The Role of Personal
Innovativeness. In Journal of Environmental

110.Treatment Techniques (Vol.

2020, Issue 1).
https://www.researchgate.net/publication/3395
51642

111.Zanetta, L. D. A., Hakim, M. P., Gastaldi, G. B.,
Seabra, L. M. A. J., Rolim, P. M., Nascimento,
L. G. P, Medeiros, C. O., & da Cunha, D. T.
(2021). The use 6.20f food delivery apps during
the

112.COVID-19 pandemic in Brazil: The role of
solidarity, perceived risk, and regional aspects.
Food Research International, 149.
https://doi.org/10.1016/j.foodres.2021.110671

113.Zhao, Y., & Bacao, F. (2020). What factors
determining customer continuingly using food
delivery apps during 2019 novel coronavirus

Advances in Consumer Research 3726


https://doi.org/10.1016/j.jretconser.2016.12.013
https://doi.org/10.1016/j.jretconser.2016.12.013
https://doi.org/10.1016/j.ijhm.2020.102683

